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The New Jewels, the Way They Will Be 
Used and the Gowns They Will Adorn 


i the foregoing articles of this series 

on the newly designed jewelry, the subjects 
covered were the new gem cuttings and the 
basic motifs which go so far toward com- 
prising the modernized jewelry type now 
being introduced to the market for Fall con- 
sumption. 

The background for these interesting new 
jewels comes next to our attention, and this 
Autumn the fashion mongers are offering a 
marvelous array of gowns and wraps for 





By IsaBELLE M. ARCHER 


schemes of the gowns. The violet hues are 
reflected in a combining of sapphires and 
rubies in a more subtle manner than is to be 
achieved by the use of amethysts alone, and 
so it is with the whole prism, color com- 
binations always being given the preference 
over single tints in the gem settings of the 
newest jewels. 

As near as we can tell the favored colors 
for this Fall besides the popular pale grays 
and tans are to be plum, olive brown, hea- 


Gems are being combined more with the 
gown materials and gown styles now, and 
they are chosen less for suitability to the 
occasion. In this way pearls are now used 
during the morning hours if it pleases the 
wearer and the opaque gem stones likewise 
appear as often for evening gems. 

Among the more popular jewels are the 
earrings and necklaces made up in matching 
sets as they are shown in the first illustra- 
tion. It has been discovered wisely that ear- 
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the choice of the modish dresser. As ac- 
companiments for these costumes, the new 
jewels will strike a harmonizing note in the 
modern aspect of their character while hold- 
ing their own very well against the brilli- 
ance of the gown colors and their highly 
decorative materials. 

This phase of the new jewels—the keeping 
of their identity under trying circumstances 
—is greatly in their favor. In the first 
place it gives incentive to their designing 
and what is of more importance still, it 
encourages their wearing. Geometric lines 
and broad, flat surfaces have a way of stand- 
ing out against any ground, and the angular 
contours of the new jewels do not melt into 
the soft creases and folds of the gown as 
the rounded edges and curving lines of the 
more usual jewels were wont to do. 

In color, too, these freshly designed pieces, 
give tone for tone back to the vivid color 


ENSEMBLE SHOWING MATCHING EARRINGS AND NECKLACES 


ther, apple green, rose and the wood tones 
and all the possible shades of blue. In place 
of the usual black and white combination it 
is said other light and dark effects are to 
be tried out. Beige and brown, pale gray 
and royal blue, flesh and violet, sky and 
plum will be seen with the darker tone of 
the gown color and the paler tint for trim- 
ming. 

Jewels for wear with these two-tone color 
combinations have the choice of blending with 
the lighter tints or contrasting with the 
dark color. Malachite for the dark greens, 
peridots, jade and olivines for various green 
shades, the tourmalines with torquoise re- 
turning as a vogue and jasper, coral and 
rubies used according to the need for their 
various color tones. 

These, besides diamonds, pearls and the 
colored gems, are used’ in the new. gem cut- 
tings for day as well as for evening wear. 


rings look especially well with the short 
cropped hair, in fact earrings lend a becom- 
ing line to almost every bob and, worn with 
nice consideration for the line and pattern 
of earring and necklace together, earrings 
are returning to the mode. 

In the row of eight models shown in the 
first illustration there are variations on this 
theme of blending earrings and necklaces. 
The first head wears the upturned cut to the 
hair with a fitted circlet in place of the regu- 
iaiion choker necklace and ear studs to 
match. This necklace is made from :ubes 
of amethyst and dark brown topaz. The two 
gemstones alternate for the necklace in sep- 
arate settings of tooled gold while the ear 
studs of square-cut amethysts are formed 
like the gemstones in the necklace with blunt 
finished corners. 

The second example shows again the 
shaped choker but this time in a continuous 
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mounting of fine platinum wire with dia- 
monds in pavé settings for the central motif 
and pearls and aquamarines alternating for 
the rest of the circle. Diamonds can be set 
in the ear studs. 

A new arrangement in necklaces is shown 
jn the third figure where a large pendant 
is hung from a slender chain and the second 
necklace is built up of large decorative sec- 
tions to make the outer jewel. When two 
necklaces are used in this manner a greater 
variety in gem colors is possible and here 
we see a blending of browns and greens in 
topazes, peridots and citron quartz. 

Upright motifs are used to build up the 
necklace and earrings shown on the fourth 


o™. 





THE FALL 


figure. This is a new conceit utilized in 
the designing of these modernized jewels to 
bring variations to the line of the design. 
A repetition of line is again exhibited in the 
fifth model where a long narrow shaft of 
lapis lazuli makes the ear pendant and tri- 
angular pendant on the necklace. Platinum 
is the mounting for both of these jewels, and 
platinum is again used for a like repetition 
of details in the new necklace and earring 
style shown on the sixth head. 

Two necklaces again appear in the next 
sketch with crossbars of facet black onyx 
for the first necklace pendant, and pearls in 
black enamel for the shorter jewel. Pearls 
again are used for both ear pendant and 
necklace for the last model where the pearls 
hang to one side on the necklace and both 
pendant and necklace are convertible into 
jewels appropriate for the hair. 

Bracelets are still a leading jewel with 
Promise of a great many new patterns for 
the Fall. Brooches have gained in popularity 
since the Winter months and this popularity 
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is still growing. Finger rings are planned 
now with interesting contours and elaborate 
settings. Hair ornaments are promised in 
greater variety for the opera season and 
utility pieces for evening wear will come 
into their own during the Winter months. 
In separate articles these jewels will be de- 
scribed as the new designs appear during 
the ensuing weeks. 

The features of the new gown fashions 
which are of first importance to the jewelry 
designer this Fall are the prevailing silhou- 
ette, the leading materials, the manner of 
trimming and the favored colors. From the 
silhouette, the type and style of the gown 
may be judged. This gives the jeweler a 
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much desired queue. Upon this informa- 
tion his jewelry plans will be based. Cos- 
tume materials, trimmings and colors will 
next guide him in his choice of pattern de- 
tail and color scheme. 

In the second illustration there are de- 
picted a selection of representative costumes 
for Fall wear. Among these figures will be 
seen the new flare in the silhouette, the new 
modernized cut, collar finish, cross-over pat- 
ternings and the limited addition of super- 
imposed trimmings. 

The first group of three models gives the 
three coat costumes for the Fall with their 
three varying modish lengths. One is a full 
length coat, fur-trimmed, and flared slightly 
to meet the latest fashion edict. The second 
figure wears a three-quarter coat, with a 
flare at the back and a new short fur collar. 
Both of these neck finishes leave open spac- 
ing at the throat, a chance for the necklace 
or choker to add its quota of chic and color 
to the jewelry ensemble even when this outer 
wrap is closely fastened. 
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_ The shortest jacket is for Fall use on the 
Avenue and during the Winter made up in 
velvet or crepe-backed satin for wear under 
the fur coat. This is in consequence as 
much a dress as a coat type, and of particu- 
lar interest as a background for fine jewels. 
In the sketch the main line of the blouse 
cutting has been taken for the theme in the 
jewelry. A hat ornament, earrings, a 
brooch on the left side of the neckline and 
a buckle as the girdle fastening, are the 
jewels to be provided for use with such a 
costume. Bracelets and finger-rings are of 
course to be chosen to blend with these 
larger pieces. 

The separate gown whether for use in the 
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SILHOUETTES IN COATS AND AFTERNOON AND EVENING GOWNS 


house or as a part of a two-piece costume- 
follows the rule for the newest creations 
and takes a flare or other fullness in the 
skirt with a fitted or semi-fitted bodice. The 
over-blouse is more closely fitted than this. 
model was last season, and the attached 
waist is often in the form of a princess. 
basque, 

The two figures in the next group in this 
second picture, give examples of a one-piece 
dress and of an over-blouse and skirt. Both 
of these gowns are designed for formal 
afternoon wear. The first is in crépe-satin, 
a material which promises to be as popular 
this year as it was last, and the second is a 
gown of the new soft silk velvet. A tiered 
skirt gives the required effect of fullness to 
the first dress and its cuffs and collar of ' 
organdie add their touch of piquancy. The 
two-piece model has a kilted skirt and a 
snug fitting over-blouse with the slanting 
neckline that is attracting so much attention 
in Paris. This cross-cut is seen further - 
utilized in the involved banding of the mod- 
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ernized bodice. It is a theme based on the 
dynamic symmetry and futuristic pattern- 
ings used so successfully throughout modern 
art and interior decoration, and it gives the 
name of “modernized” to the latest costume 
fashions. 

Life and dash are also added to the sil- 
houettes of the evening gowns by this same 
method of cutting and decoration. In the 
last group are shown a robe de style with 
the typical bouffant skirt and the tight fit- 
ting bodice while a contrast is offered in 
the straight-line model of beads and fringes. 
Pearls for the picture gown are used in hair 
fillet, long necklace, and earrings. The gown 
colors range from rose pink to pale laven- 
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forms give the modern aspect to the ear- 
pendants and the side-finished necklace. Pic- 
turesqueness is the keynote of the:new gown 
and jewelry styles and colorfullness is their 
objective. 








Some Rules in Design of Out- 
line or Contour Enrichment 





N his “Jndusirial Arts Design” (Chicago: 

Scott, Foresman & Co.), W. H. Varnum 
places the following general rules before 
his students: 

“Outline enrichment should be subordi- 


THE ELABORATE EVENING PARURE AS IT WORN IN PARIS 


der through the shot of the taffetas and its 
flowers repeat the tints in deeper tones of 
rose and purple. 

Accordion pleated chiffon is the foundation 
for the beaded evening gown with the girdle 
and the yoke about the decolletage formed to 
match. The triangles of the accompanying 
jewels are set with diamonds, emeralds and 
corn-colored sapphires to enhance the citron 
green of the gown. 

Evening parures are sure to be favored 
when pearls make the longer necklace and 
diamonds and a selection from among the 
colored gems the shorter fitted choker. Such 
an ensemble is being shown now by one of 
the leading jewelers. The pearls make the 
rope, the pendants of the earrings and some 
of the bracelets and large sapphires with 
small amethysts the colored gems. In the 
third illustration aquamarines alternate with 
diamonds to build up the particularly new 
pattern of the evening parures. The jewel 
motifs are angular and daring. A stepped 
or tiered contour is chosen for the shoulder 
brooch and a variety of other geometric 


nated to and support the structure. Outline 
enrichment should add grace, lightness, and 
variety to the design. Outline enrichment, 
by its similarity, should give a sense of 
oneness or unity to the design, binding di- 
vergent members together. Parts of one 
design differing in function should differ 
in appearance but be co-ordinated with the 
entire design. In cylindrical forms outline 
curves with a vertical tendency should have 
their turning points or units of measure- 
ment in accordance with the horizontal di- 
visions. Dependent outline enrichment 
should be related to essential parts of a 
design and influenced by their forms and 
functions; it must be consistent with the 
idea of the object. A curve should join 
a straight line with either a tangential or 
right angle junction.” 








It was announced last week by Harry R. 
Carver that he had sold his jewelry store 
on Canal St., Ellenville, N. Y., to F. W. 
Posten and Carl Filbert of Stroudport, Pa. 
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Death of Samuel E. Phillips 


Prominent Jeweler and Former Mayor of 
Mannington, W. Va., Passes Away 
After Long Illness 


MANNINGTON, W. Va., Aug. 3.—Samuel 
Edgar Phillips, of S. E. Phillips & Co., 
local retail jewelers, who died July 23, was 
one of Mannington’s most prominent and 
respected citizens and for several years 
served as a member of the city board of 
commissioners and later as mayor. Mr. 
Phillips had been suffering for a year ‘from 
myocarditis and complications which finally 
caused his death. ; 

The day after Mr. Phillips died hundreds 
of his friends viewed the remains and on 
Monday, July 25, the day of the funeral, all 
business houses in Mannington closed their 
doors from 3 Pp. M. to 4 Pp. M. On Friday 
the remains were laid at rest in the burial 
plot near his birthplace. 

‘Samuel Edgar Phillips was born in 
Millsboro, Pa., Sept. 6, 1873.- While quite 
voung his -family moved to Mannington 
from Pennsylvania and-here he spent most 
of his childhood and formed his early 
friendships.. In early manhood: he .returned 
to Washington, Pa., where he_ entered 
Washington and Jefferson College. - After 
that he went to Elgin, Ill., where he re- 
ceived instruction as a watchmaker. 

Coming here at the age of 23 years he 
started a jewelry store, which -he con- 
ducted up to the time of his death. In 
1896 he was married to Miss Gertie 
Stewart, daughter of Mary and the late 
Frank R. Stewart. 

In 1924 Mr. Phillips was elected a mem- 
ber of the city board of commissioners to 
serve a term of three years, and as mayor 
during 1926-27. During’ his three-year’ term 
many civic improvements were inaugurated. 
The bridges over Buffalo and Pyles Fork 
were built while he was in office. Plans 
for the new city water system.were formu- 
lated while he was in office. The piay- 
ground was a dream of his and. it is due 
in’a great part to him that Hough’s Park, 
the realization in part, of that dream, was 
turned over to the city for use -as a play- 
ground. 

The funeral, which was conducted at the 
residence by the A. F. & A. M. Lodge, 
No. 31,- was in charge of the Rev. J. B. 
Workman of the Methodist Episcopal 
Church. Mr. Phillips had -for several 
years been a member of that church and 
was prominent in all church activities. He 
was also a member of the choir for 28 
years. 

In addition to his jewelry business Mr. 
Phillips was identified with the West Vir- 
ginia Title & Trust Co. and the Phillips 
Lumber Co., of New Martinsville. 

He was a 32nd degree Mason, having 
membership in Mannington Blue Lodge and 
chapter, Fairmont Knights Templar and 
Wheeling Shrine and Consistory. He was 
also a Woodman and a member of the local 
Kiwanis Club. 

Deceased is survived by his widow, Mrs. 
Gertie Phillips, and a sister, Miss Harriet 
Phillips, of New Martinsville, W. Va. 











Gabriel -Bros. Manila, P. I.; recently suf- 
fered a loss by fire. 
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First Showing of National 
Deltah Pearl Style Ex- 
hibit A Huge Success 


The curtain of the Deltah Style Show 
was raised at the Sherman Hotel, Chi- 
cago, during the Wholesale Jewelers 
Show and proved a sensation. Every- 
one was amazed at such a display. To 
pass the Showing was to imagine 
that some one was dispensing free drinks 
—such was the crowd. 

In spite of the fact that apology had 
to be made to Jewelers because they 
could not be shown the Exhibit for the 
crowd around the booth, yet many were 
able to get close enough for the pro- 
ceedings and 26 orders for assortments 
were received in a few hours. a 
ce % great many Jewelers expressed 
their thanks and appreciation for the 
cooperation of different motion picture 
companies who have made the Exhibit 
possible, including Paramount Famous 
Players Lasky Corporation, Metro-Gold- 
wyn-Mayer Pictures and Universal Pic- 
tures Corporation. 

For the benefit of those who did not 
attend the Show, the following leading 
motion picture actresses are cooperat- 


Ing: 





Clara Bow Barbara Kent 
Mary Brian Marion Nixon 
Betty Bronson Mary Philbin 
Louise Brooks Dorothy Phillips 


Marion Davies Esther Ralston 
Dorothy Gulliver Fay Wray 


No delivery of Style Show Assort- 
ments will be made until September first 
for wholesaler’s traveller’s samples and 
thereafter for Jeweler’s Exhibits. 








— But Not Confidential 


Henry Korones of Korones Brothers, 
New York, whose office is only across 
the street, paid the New York office a 
visit last week. Judging by the frequency 
of Henry’s visits he might be located in 
Oshkosh. 





* * * 


Because the other members of his 
department were away on vacation our 
V. P., Milton Heller, took it upon him- 
self to set a sales record for the week. 
According to his own confession he 
never worked harder in all his life, but 
he did get his record and showed all 
the rest of us how it should be done. 


s 8 # 

During the first week of showing the 
new Style Show deal established a uni- 
que record. Not one wholesaler to 
whom it was presented turned it down. 
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Jewelry Worn with Bathing Costumes 





Jade, Coral, Amber or Tortoiseshell Seen with the Latest 
Creations at Dieppe and Deauville—Fine Diamond, 
Jewelry and Pearl Headdresses for Evening W ear 


DiepPE, July 26.—In spite of the rain 
and cold this year, new bathing costumes 
are seeing the light of day at Dieppe and 
at Deauville this year, making sudden and 
somewhat brief appearances, to be with- 
drawn when the sky overclouds again. The 
latest fashion is for two-piece bathing 
gowns, the upper and lower parts being in 
different colors. As a rule the top is white, 
cream or pale pink, the knickers being in 
navy blue, dark green or black. Very fine 
wool, cotton and wool mixtures, cotton, 
silk and similar woven tissues are used for 
these costumes. The white pull-over is 
usually edged with material of the same 
color as the knickers, the necessary touch 
of color being supplied by a belt, sautoir, 
earrings and maybe bracelets to match, in 
jade or coral or amber or tortoiseshell. 
The latter is very popular for bathing 
jewelry this year. The cap usually matches 
these accessories in color, or if it matches 
the knickers has a jeweled fastening of the 
same color as the sautoir. The bathing 
shoes, in india rubber, are red, green or 
blue, sometimes with a “shield” or buckle 
to match the other jewelry. 

The woman who has a maid to accompany 
her to the beach, usually wears one of 
the new fancy creton or crepe bathing 
gowns, consisting of knickers, not visible, 
with a long tunic reaching almost to the 
knees, the sunshade being made in the same 
‘ material, while the “square” of material, 
used for sitting on the sand, and the bath- 
ing “towel” are all to match, in one of 
the fancy wide and “straggly” leaf and 
twig patterns. This costume is not in- 
tended for swimming, indeed the long tunic 
would render anything of the kind impos- 
sible, and the jewelry is chosen to coincide 
with the material used to make collar and 
cuffs, that match one of various tints seen 
in the pattern, be it pale green, blue or 
pink. The taffeta bathing gown, with a 
pleated skirt, that is detachable is used for 
swimming, the pleats running very small. 
Scotch plaids in brilliant colors are seen 
for these costumes, that have capes to 
match, the lining, however, being in one 
of the colors.only. The jewelry matches 
this lining, scarlet being often chosen. 
Black or navy blue taffeta piped with scar- 
let is very effective, too, especially worn 
with red ivory sautoir and bracelets. <A 
Japanese paper sunshade completes this 
costume. A_ scarlet taffeta costume, a 
thing of beauty, with its straight tunic, 
finishing in knickers, with a skirt that was 
a multitude of tiny pleats worn over the 
costume proper, had a blue flannel cloak, 
lined with scarlet, while the jewelry was 
lapis-lazuli. 

Shawls, so fashionable this year, are 
being used as bathing mantles as well as 
for sunbaths. A square piece of material 
is selected, and usually it matches the bath- 
ing gown, when the latter is not in silk. 
The square is folded crosswise and thrown 


negligently round the shoulders when walk- 
ing down to the water and left at the edge, 
being resumed when the wearer emerges. 
These shawls, that take the place of bath- 
ing cloaks, are naturally very large, as 
they are intended to cover the bather almost 
completely. They are usually made with 
borders, some six inches wide, and naturally 
kept in the same colors as the costume. 
Towelling is used for these wraps, in which 
case they are sometimes lined with plaid 
patterns. The silk crepon bathing dress, 
the last word in luxury and fragility that 
never on any account must be wet, has 
a crepe shawl to match, with a plaid lining, 
the whole being kept dark, excepting the 
lining that gives the necessary color. In 
this case pebbles are used for the sautoir, 
to give the necessary character to the 
costume. A plaid india rubber bathing cap, 
or a square of material, in silk or rubber 
is used to make a cap, knotted at the side 
of the head, in a jaunty fashion. 

The bathing outfit is becoming more and 
more luxurious and is designed with the 
rest of the toilettes by the fashionable dress- 
maker, while the necessary jewelry is either 
supplied by the dressmaker or by one of 
the semi-precious stone dealers of whom 
there are so many both in Paris and at 
the seaside. At Dieppe more especially, a 
line of jewelry that can take the water 
without damage is shown. More ivory, 
coral and tortoiseshell ornaments are seen 
in the shops than perhaps anywhere else. 
Amber is also on sale, being suitable for 
the climate. 


Owing to the weather being showery, 
somewhat like the British seaside resorts, 
all jewelry is made suitable to the peculiari- 
ties of the climate. The amount of “pearls” 
sold on the Riviera for instance, is 
tremendous. They would not be suitable 
for wear on the beach at Dieppe, as coats 
and skirts, mantles and coats are frequently 
required, making ivory or bone much 
more suitable. At the same time, fine pearls 
are of course very much in demand for the 
Casino concerts ‘and rooms. Diamonds are 
also seen, the display being often just as 
good as that seen at Nice or even Monte 
Carlo, known for its marvelous gems. For 
Dieppe is a week-end resort for the million- 
aire shipowners at Rouen, for the cotton 
spinners, with their great but unostenta- 
tious wealth. While some go as far as 
Deauville, for week-ends, many more keep 
nearer home at Dieppe, which is only:a very 
short motor ride from Rouen. 


At Deauville, the rich cosmopolitan world 
shows its jewels, and especially during the 
regattas some very fine stuff is seen. 
Diamond dog collars, worth a small fortune, 
adorn the necks of elderly dames, while 
bracelets of diamond cut in lines, set in 
platinum, are piled on fair arms, diamond 
tiaras, bandlets and other head ornaments 
are very much worn this year, especially 
for women who have followed the prevail- 
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ing. fashion. and cut off their hair, only to 
find the mode does not suit them at all. 
Perhaps this fashion has been responsible 
ior the purchase of more tiaras and diadems 
in a more or less modified form, than any 
other mode, recently “lanced.” While pearl 
headdresses look well on the girl or young 
married woman, diamonds are required for 
the dowager. Women do not fear to bring 
their jewels to a seaside resort with a big 
casino as police surveillance is much more 
thorough, much more constant than in 
quieter resorts. The fashionable hotel is 
also provided with special accommodation 
for the safeguarding of jewelry, whether 
small individual safes are fixed in the walls, 
each of the larger rooms being provided 
with such a safe, or whether the jewelry 
must be deposited with the management, 
an arrangement that leaves much to be de- 
sired late of a night, when people are dis- 
inclined to come downstairs again, and are 
apt to fear giving it into the hands of a 
sleepy night porter who may fail to care 
for it. 








The Study of Order in Nature 
and Art 
hae the devout student of design the fol- 


lowing advice by Denman Ross in his 
should prove 





“Theory of Pure Design” 
useful : 

“The method of study should be a com- 
bination of analysis with synthetic repro- 
duction. Taking any instance of order, 
whether in nature or in some work of art, 
the first thing to do is to consider its 
terms,—its positions, its lines, 1ts areas, 
its measures and space-relations, its tones 
and tone-relations,—bringing every element 
to separate and exact definition. The next 
thing to do is to note every occurrence of 
Harmony, of Balance, of Rhythm,—every 
connection making for consistency, unity, 
order. In that way we shall get an exact 
knowledge of the case. We shall know all 
the facts, so far as the terms and principles 
of design are concerned. That is what I 
mean by analysis. By a synthetic repro- 
duction I mean a reproduction of the effect 
or design, whatever it is, following the 
images which we have in mind as the result 
of our analysis. 

“The reproduction should be made with- 
out reference to the effect or design which 
has been analyzed. There should be no 
direct imitation, no copying. We must not 
depend so much upon the memory as upon 
the imagination. Having reproduced the 
effect or design in this way, following the 
suggestions of the imagination, the repro- 
duction should be brought into comparison 
with the effect or design reproduced and the 
differences noted. Differences should be 
carefully observed and the previous analysis 
should be reviewed and reconsidered. When 
this is done another attempt at reproduction 
should be made. This process should, be 
repeated until the effect or design is thor- 
oughly understood and imaginatively grasped. 
The evidence of understanding and com- 
prehension will be seen in the reproduction 
which is made, which ought t» have an 
essential but not literal correspondence with 
the original. Analvsis should fiecede; syn- 
thesis should follow” 
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THE JEWELERS’ CIRCULAR 


Latest Paris Jewelry Fashions 





Brisk Demand for Gems Cut in Lines—Slender Necklaces of 
Diamonds or Pearls in Vogue—Brooches and Barettes 
Made in “Step” Designs—Filbert-Nut Pattern in Fine 


Jewelry—Mingling of 


Jet and Diamonds— 


Hand Bags Made of Seed Pearls 


Paris, July 26—7The demand for diamonds 
and rubies, as well as other gems, cut in 
lines, is great, says a Paris jeweler. It is 
surprising what people will pay for this type 
of gem. Very large diamonds and rubies 
are the fashion and the mode of cutting is 
essentially wasteful, reducing the size of the 
gem considerably. In spite of this, nothing 
appears to be too large for the section of 
the public that still has “money to burn.” 
These diamonds and rubies are seen in pen- 
dants and as the centre of the motif in brace- 
lets, this motif being repeated five or seven 
times. The diamond cut in lines, or the 
ruby, treated in the same way, is the central 
stone. Set in aluminum—gold as a setting 
has gone out entirely for this ultra costly 
class of goods—the diamonds stand high. 
The surrounding rubies, sapphires or emer- 
alds, are sometimes cut in facets, and 
mounted in tiny “claws,”.are grouped round 
the diamond in its square or oblong setting. 
A ruby will be surrounded by diamonds, 
either cut in facets or in lines, all the gems 
standing high, but the surrounding gems are 
either lower or higher than the central stone. 
In the latter case, there is a ring of high 
stones, then another ring still higher, two 
or three other rings being lower to make 
something like the centre of a great mar- 
guerite, or sunflower, which sometimes 
slopes up and down in this manner. Rubies 
are frequently surrounded with white sap- 
phires, that for some reason or other are 
seen everywhere and are very much the 
fashion. It is probable that their popularity 
is owing to their being white and trans- 
parent, as this is all that is asked of a gem 
today. While the Rue de la Paix is a riot 
of diamonds, the Avenue de |’Opera shops 
running it very close in this respect, the 
jewelers in the Avenue des Champs Elysees, 
and abutting streets, now running the more 
central streets very close in matters of the 
latest and choicest modes, are inclined to 
show diamonds mingled with something else. 


* * * 


On the other hand the small, select jeweler 
who does not show his wares in the show 
window, but brings them forth sparingly for 
the inspection of old customers only, is 
Showing small, slender necklaces of very 
fine pearls or diamonds of the purest water. 
He pays very great attention to the fasten- 
ing of his necklaces and just as a lady can 
be judged by her evening-coat or cloak lin- 
ings, that according to French standards 
should be of richer material than the out- 
side, so a necklace or bracelet today can 
be best judged by its fastening. These fast- 
enings are more costly for their size than 
the bracelet or necklace itself, in many cases. 
They always vary in color and material 
from the ornament itself. That is to say, 
if the necklace is made of pearls, the fasten- 
ing is in diamonds and rubies or in diamonds 


and sapphires. Naturally the metal used for 
the setting of the fastening is the same as 
that used for setting the diamonds. Pearls 
not being set, the jeweler is free to follow 
his fancy in this respect. 


oe #-@ 
The prettiest novelty, seen in one of the 
up-stair jewelers establishments, was a 
bracelet, in links, in platinum, set with 


small diamonds, the diamonds being so close 
together that the setting was almost hidden. 
The loops, long and somewhat bent, were 
interlooped, in such a way as to make one 
loop overlap so as to touch the loop on the 
other side, the two meeting in the central 
loop. Diamond necklaces, with very tiny 
loops, are made on the same pattern, and a 
very delicate effect, of great richness is pro- 
duced. The same pattern carried out in 
gold with’ a slightly frosted surface is also 
seen. 
x ok Ok 

Brooches, barettes purchased in the Champs 
Elysees quarter, where many of the best 
dressmakers and tailors have removed, tend 
to tone with the dress. A line, an inch and 
a half long of diamonds, cut in facets, has 
a line of rubies, then four or five lines of 
diamonds, joined together, to make a series 
of “steps.” Sometimes seen sideways, these 
steps are even, sometimes there are three 
steps 'down and two up, so to speak. This 
fancy jewelry, although in fine stones, is 
almost always seen with some color relief. 


* * x 


The Greek Key pattern is very popular, 
especially for diamond barettes and brooches, 
that are long and all in white, the diamonds 
being set in platinum, and worn over black 
velvet, the great fashion this year. 


* * * 


The ‘filbert-nut pattern is much seen in 
fashionable drawing-rooms, at chateaux just 
outside Paris, or in the restaurants in the 
Bois de Boulogne, where people kept in 
town, out of season still meet. Just out- 
lined like a filbert, diamond or white sap- 
phire links, intertwined, very closely, look 
very pretty either as necklaces or brace- 
lets. These necklaces are short and lie on 
the base of the neck. Sometimes this pat- 
tern is repeated for the belt in frosted silver 
to go with white jewelry, or in gold, if 
wrought gold necklaces and bracelets are 
used. Sometimes a filbert-outline loop chain, 
in diamonds and platinum, is used as a fillet 
to hold back curls. Sometimes a very 
pretty effect is produced by mingling the 
chain with the hair. A black velvet band 
sometimes holds the short hair in place, 
and is used also for the neck and wrist. 


* * * 


The mingling of jet and diamonds, by no 
means new, is very common. The huge 
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cross, that is being so much worn, with the 
revival of religion that is one of the most 
remarkable phenomena of postwar France, 
for 11 o'clock mass, is often seen in dia- 
monds and jet. The latter substance, which 
is of the bright variety, takes away from 
the lavish impression created by diamonds. 
Three inches high and perhaps two and a 
half broad, one of these crosses, worn by 
a lady of the ancient regime to mass, had 
large diamonds to form the centre of the 
cross, with jet, cut to resemble the diamonds 
exactly on either side. The effect was one 
of sober richness. Barettes, earrings and 
bracelets are made in these diamond and 
jet combinations, and certainly look very 
well. 
x ok OF 

A special line of very dingy dull jet is 
being turned out in great quantities for 
mourning purposes. It is blacker and dingier 
than anything yet seen and must require 
some special treatment, a secret of the manu- 
facturer. The surface is almost velvety, so 
dense is the black. The French love to 
mourn as visibly as possible, and this kind 
of jet is very much in demand. 

x * * 

Handbags, for evening wear, are made in 
seed pearls, round, they are very smiall and - 
very dainty. This fashion is by no means 
new, but the latest thing is made of the very - 
finest pearls, that it is difficult to imagine 
how they can be threaded at all. 








Lore of the Carnelian 





I‘ you were born in the month of August, 

the carnelian (or the sardonyx) is your 
natal stone. Wear one constantly, for it 
wards off misfortune, stills angry passions. 
It is said to have obtained its beneficent vir- 
tues from Venus and the Sun, and is in- 
fluenced by the planets Jupiter and Mars. 
The ancients believed that wearing of car- 
nelian gave victory in every oratorical con- 
test except that of love, as the warm color 
imparted courage. The Children of Israel, 
while wandering in the wilderness, engraved 
figures on carnelian and used them for seals. 
Carnelian is an emblem of loyalty to Christ. 
When in three layers of black, white and 
red, it stood for the three cardinal virtues, 
humility, chastity and modesty. 

As an amulet, the Arabian engraves the 
following prayer on carnelian: “In the name 
of God, the Just, the very Just, I implore 
you, O God, King of the World, God of the 
World, deliver us from the devil who tries 
to do harm and evil to us through Bad peo- 
ple, and from the evil of the envious.” 

In the Book of the Dead we find a service 
to the deceased was to place a carnelian on 
the neck of the departed in order to hinder 
any barrier from detaining him on his pass- 
age: “The virtue of Iris protects him.” A 
sure-enough talisman for all who have suf- 
ficient faith.” 








W. J. Lukens, well known jeweler of 
Wheeling, W. Va., was struck and injured 
one night recently by an automobile, as 
he was crossing the National Road near 
his home at Lenox. It is reported that Mr. 
Lukens suffered three fractured ribs and an 
injured leg. 





THE JEWELERS’ CIRCULAR 


August 10, 1927 











Results Are What Count. 


Today and for more than 
forty years progressive 
diamond merchants in 
every section of the country 
are profiting by our values 


and helpful co-operation. 


ARNSTEIN BROS. & Co. 


Importers and Cutters of Diamonds 


New York - 20 West 47th Street 


CHICAGO LONDON AMSTERDAM 
31 North State St. Audrey House, Ely Place 2 Tulp Straat 


























August 10, 1927 


THE JEWELERS’ CIRCULAR 


Demand for Clocks in France 





Public and Private Timekeepers in a Wide Variety of Designs 
Now Being Purchased—Cuckoo Clocks Made in the 
Black Forest Again Popular 


Paris, July 25.—Paris has always been 
very great on clocks. There are boulevard 
clocks standing at intervals to tell people 
the time, church clocks and others affixed 
to various public buildings, so that no one 
could in prewar times have the slightest 
excuse for being late at an appointment. 
For some reason—probably to make people 
put on an extra spurt—clocks outside sta- 
tion buildings are always kept five to 10 
minutes faster than the clocks inside, and 
this is the rule all over France. Great 
dials, fixed at the entrance to platforms, 
show the hour at which the train will start, 
and these dials are really kept in order. 
There is no need to ask for information 
about trains in France. 

During the Great War in France and 
Belgium public clocks stopped, as a 
general thing. This was very misleading, 
as they continued to indicate an hour, 
although not the correct one. No one 
knows just why they were stopped. In 
some cases, just behind the fronts, the hands 
were carried off, by the military authorities, 
who thought that they were used for 
espionage purposes. Reports say that the 
Germans carried away large numbers of 
clocks from Belgium and occupied France. 
In any case after the war there was a con- 
siderable shortage of timepieces of all kinds. 
That shortage is now being made up. There 
never was a time when so many clocks and 
watches of the larger kind were offered 
for sale, as in France today. Belgium is 
investing in timepieces almost as largely. 
The principal demand is for the large 
chimney kitchen clock type of goods in any 
rough metal, with its round dial, the 
cheapest thing of its kind on the market. 
Sometimes an alarm is added. They are 
needed for country villas, where the 
servants require waking, for people going 
to rooms where there may be a plenty of 
clocks or there may be none, where exist- 
ing clocks may or may not keep time, for 
the old-fashioned clocks got out of order 
during the war and it is cheaper to buy a 
work-a-day clock for use, keeping the ancient 
heirloom for show, than to get the latter 
repaired. 

Besides these clocks seen in all degrees 
of size, efficiency and price, although their 
timekeeping by no means depends on price, 
the cheapest with their rough machinery 
often keeping better time than a $500 
chronometer, that is not properly treated by 
its owner. There are clocks fixed in the 
bottoms of saucepans, the idea being that 
the saucepan in aluminium, will stand up- 
side down among the row of beautifully 
cleaned pans, and indicate the time. Some 
are seen held in the hands of porcelain 
figures. Sometimes a little boy and girl 
hold a clock between them.. Others are 
placed in barometers and thermometers, and 
there is practically no end to the devices for 
lodging odd clocks about the house, even 
photo frames having a dial in the corner, 


with the works carefully concealed behind 
the frame. 

This type of clock, made in Switzerland, 
or in Germany for the most part, is abso- 
lutely fool-proof. It can be wound up by 
a child, a safety contrivance prevents its 
being overwound, however, and its inside 
can only be spoiled by bodily removal from 
its appointed place. With this type of clock 
may be classed the cuckoo clock, popular in 
France again, and made in the Black 
Forest, where the wood carving is a cottage 
industry. Wound up by pulling the chain 
down, regulated on a system just as simple, 
this cheap line of clock does everything 
that is required of it, without trouble. 

Another cheap line, that is having a big 
sale, is the office clock, in plain white wood, 
with an imposing case, containing a clock 
that costs very little, its works being sim- 
plicity itself, and seldom getting out of 
order. This clock must be set right of a 
morning by the church clock, it is true, but 
this somewhat relative hour is regarded as 
good enough in most offices, the only good 
timekeeper being in the head office. The 
very cheap, rough and ready timepieces are 
no doubt seriously competing with the fine 
clock, and this competition is increased by 
that of the electric clock, nothing to look 
at, but a marvel of efficiency. The reason 
of this lies chiefly in the fact that it is very 
difficult to get repairs done, and that they 
come very costly. 

In pre-war times it was customary to hire 
a man by the year to call in occasionally 
wind up all the clocks, of which he, usually 
had the key, to prevent their being tampered 
with, either by children or by anyone anx- 
ious to alter the hour for private reasons, 
such as a cook late with dinner. This man, 
or the firm of which he was an employee, 
undertook all repairs and the householder 
had no trouble about the various timepieces 
in house or office. There is a shortage of 
such workmen today. In many cases these 
skilled workers were killed off during the 
war and there was no one to replace them, 
none having been trained up during the war 
or immediately afterwards. Thus the great 
clock in the hall, the handsome clock in the 
study often ceased to indicate the correct 
hour and either stands still today or has 
been cleared out to make room for an elec- 
tric clock. 

Gradually public clocks are going again, 
throughout France, the necessary funds and 
formalities having been voted and under- 
taken for the purpose, and in the same way 
private houses again have a working clock 
in each room, a sign that things are really 
becoming normal again. This is the mean- 
ing of the rush for clocks of the cheap 
description, for the flooding of the country 
by the cheap Swiss clocks, factory-made and 
turned out by the dozen, quite a different 
thing from the old-fashioned French clock 
or the expensive Swiss clock, a pride to 
everyone concerned. No doubt as_ things 
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settle down again, these cheap clocks will 
be replaced by something quite different, and 
the cheap thing will be merely a post-war 
memory. 

It is curious to note that the handsome 
marble clock, the gold-gilt, the oxydized 
copper clock, are all found in manufactur- 
ing centres such as the north, with its 
woollens, at Rouen, with its cottons, or in 
Lyon with its silks. Much money is being 
earned in these districts and just as in the 
agricultural districts, “the best is good 
enough.” It is here that the handsome re- 
construction of the grandfather clock is 
being eagerly bought, while clock-cases 
made of the same wood as the furniture 
are also seen, looking very handsome and 
very costly. The cheap lot of clocks sells 
best in Paris with its miniature flats, the 
device of the modern builder to deal with 
the lack of room. For while the provinces 
and the manufacturing districts in France 
are passing rich, and there is the wealthy 
upper ten in Paris. There is also a large 
number of bourgeois, not able to spend as 
they did in prewar times, forced to accept 
the third, fourth or fifth rate ware, be- 
cafise there is nothing else, at their price. 
This demand in Europe for something serv- 
iceable, in the way of clocks and watches, 
with all the money put into the rough works, 
is well worth watching, for it is very wide- 
spread and has come to stay. 

Another pre-war institution that is now 
again seen for the first time on the boule- 
vards, as a regular thing, is the vendor of 
all kinds of cheap jewelry. The street 
vendor deals in tie-pins exclusively, or in 
bracelets. Maybe he has a lot of cheap 
clocks or watches, and he is compelled by 
police regulations to label as damaged goods 
or defective. During the war and in the 
years that followed it, he disappeared from 
view, now with the reappearance of un- 
employment he has again emerged from his 
obscurity. Excellent bargains can be picked 
up from these “collections,” for very often 
goods seized at the customs are among 
them. While brooches, pendants, chains and 
such are usually good, the wary do not in- 
vest in silver plate, however, tempting the 
offer. If genuine, it would be good to have 
some knowledge as to its origin, if imitation 
it is dear at the price. 








Three Rules for Appendage 
Designs 





N his “Industrial Arts Design” (Chicago: 

Scott, Foresman & Co.), W. H. Varnum 
gives his students the following rules for 
use in designing appendages: 

“The appendage should be designed in 
unity with, and proportionately related to, 
the vertical or horizontal character of the 
primary mass. The appendage should have 
the appearance of flowing smoothly, and, if 
possible, tangentially from the primary mass. 
The appendage should, if possible, echo or 
repeat some lines similar in character and 
direction to those of the primary mass.” 








B. E. Peebles, Adams, Mass., has leased 
space in the Richmond Hotel building on 
Main St., North Adams, Mass., and opened 
for business on Aug. 1. 
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The News From England 





Gold Mesh Beits and Bangles Now Worn with Newest Crepe de 
Chine Suits—Former London Jeweler Now Leads Life of 
a Semi-Recluse—Recent Silverware Exhibits Indicate 
Trend Toward Improvement in Design—King 
Fuad of Egypt Presented with Gold Jewel 
Casket—Birmingham Jewelry and 
Electro-plate Industries 


Loxpon, July 26.—Gold mesh belts and 
gold bangles are now worn here with the 
newest crepe de chine jumper suits, The 
sleeves are long, and the bangles, strung 
four to six deep on each wrist, act as a sort 
of “cuff.” The gold mesh belt is loose-fitting 
around the hips with two center links. 

x * * 

The royal jewel cabinet belonging to the 
late Empress Eugenie, widow of Napoleon 
III, realized only $375 when auctioned at 
the Hampshire residence last week. Bidding 
was brisk, the cabinet being considered a 
coveted prize by some collectors. It is of 
mahogany and kingwood, with clusters of 
flowers in inlaid porcelain, and is 2 feet 10 
inches high by 3 feet 3 inches wide. Women 
predominated at the sale, which included 
some of the choicest items of the empress’s 
furniture. 

* * * 

In one of the busiest thoroughfares of 
Holborn, according to the Star, a former 
jeweler and silversmith, M. Lyon, leads the 
life of a semi-recluse behind bolted doors 
with a small staff of servants and a most 
valuable collection of beautiful silverware and 
high-class jewelry. Mr. Lyon used to carry 
on business at this establishment until his 
eyesight failed him. He then closed up the 
shop and took down his signs, found a job 
for his assistant inside the house, and dis- 
posed of most of his stock. The shop is 
closed and shuttered and all offers for its 
rental are refused. The jeweler’s wife died 
five years ago. 

* *x* * 

A French insurance company inspector, 
charged with improperly disposing of some 
$100,00C worth of jewelry, the property of 
the Marchioness d’Ornano, a society leader, 
has, according to a cable from Paris, handed 
over pawn tickets for the diamonds and 
pearl necklaces involved, and reserved his 
defense. The jewelry, the marchioness says, 
was handed to the inspector for safe keep- 
ing. 

*x* * * 

Around $35,000 worth of precious stones 
and a London bank’s deposit receipt for a 
pearl necklace and a solitaire diamond ring, 
worth together more than $50,000, have been 
stolen from an English woman while stay- 
ing at a Paris hotel. She kept her valuables 
in a small steel safe which was forced open 
by the thieves. 

*x* *« * 

Recent silverware exhibitions here and 
the samples of the present-day silversmiths’ 
work seen in the jewelry shops indicate a 
striving after originality and a great im- 
provement in general design. Sheffield and 
Birmingham claim that modern silver equals 
the antique work in design and craftsman- 


ship. It has a less brilliant finish but is 
more the true color of silver. A great asset 
of medern silverware is that it does not 
tarnish so easily as the older work. The 
present trend in good silverware is the in- 
troduction, judiciously, of ivory. Ivory and 
silver combine perfectly. Condiment sets, 
fruit and salad bowls and table ornaments 
carried out in silver and ivory add greatly 
to the charm of the table. Ivory handles 
can be used on tureens and containers, while 
ivory tusks form a stand for the fruit bowl 
or salad dish. Princess Elizabeth recently 
was presented with a porringer set and the 
handles were of ivory. Princess Mary has 
a fine silver casket decorated with niello 
work—a fine black tracing either in scroll 
or flower design or figure motif. Niello 
work is reported to be entering into the 
decoration of modern silver. It is an antique 
craft, of course. 
x ok Ok 
Kind Fuad of Egypt, who is a guest of 
this country and is making a tour of in- 
spection of the principal industries and 
places of interest, has received several fine 
gifts of jewelry, including a gold casket 
fashioned in the form of a bale of Egyptian 
cotton and inscribed with the crest of the 
Cotton. Association. The casket was pre- 
sented to the visitor at the Liverpool Cot- 
ton Exchange just before the official tour 
of the great cotton spinning center of Lan- 
cashire. 
x ok Ok 
King Fuad is interested in the news just 
received from Cairo that a jeweled mummy, 
presumably of an Egyptian queen, has been 
unearthed in the western desert. The re- 
mains are considered to be some 3,000 years 
old, but the particular dynasty is not indi- 
cated. The jewelry worn by the figure is 
stated to be of fine quality and includes 18 
gold and silver bracelets, five necklets set 
with brilliants and a crown of brilliants. 
Alongside the mummy were sapphire neck- 
lets and necklets of brilliants, and a statu- 
ette carved in porphyry. 
*x* * x 
A further recovery in West Rand Con- 
solidated shares this week is recorded, the 
dyke having been passed through and high 
assays being shown. The company has de- 
cided not to publish any news of develop- 
ments until more definite indications are 
available from the mine. The developments 
to date certainly are encouraging, record 
values being indicated. The shares of the 
company likely will appreciate further. Al- 
though now around only $4.35, they were 
$5.50 earlier in the year. 
x * 
Birmingham reports this week-end a slight 
revival in the jewelry and electro plate in- 
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dustries. “There is a better shipping de- 
mand for electro plate, and export business 
is improving steadily. The competition from 
Germany still makes itself felt. There is a 
falling off in the output of cutlery in Shef- 
field, with the exception of the demand for 
safety razors and blades, which is very 
good. One-third of the total values of cut- 
lery exported last month ($160,000) was 
made up of safety razors and blades. Shef- 
field razor blades worth $75,000 were ex- 
ported to the United States in the half year 
ended last month. 








New Jewelry Seen in Paris* 





Color and Design Prominent in Some of 
the Latest Creations Which Give Oppor- 
tunity for Individuality in Selection 


Paris, Aug. 1.—-Parisians breathe a sigh 
of relief and find ready consolation in the 
new jewelry which has color and design as 
its basic principles. Individualism is pos- 
sible with the newer jewelry and careful 
selection is of greater importance than ever. 
The jewelry scheme of today seems built 
around the bracelet and brooch with neck- 
laces third and earrings fourth. 

In this scheme rubies seem to be playing 
an increasingly important part. Rubies and 
diamonds are the keynote of some of the 
newest ornaments in the Rue de la Paix. 
A pair of ruby earrings worthy of first 
place in a Maharaja’s collection arrested 
hundreds of passers-by in the street of 
fashion last week. The jewelers seem to 
have tacitly agreed that emeralds and dia- 
monds have held first place long enough. 
There is a slight movement towards ame- 
thysts also. 

Foquet is showing a stunning new brooch 
which combines amethysts, topaz, turquoises 
and brilliants on a blue enameled bar. The 
stones are arranged in a low square forma- 
tion with circular settings at either end. It 
is another and striking form of his geo- 
metrical designs. 

At the Ambassadeurs recently one of the 
women in the party of Jean Patou was 
wearing unusual hair ornaments formed of 
two large pearl balls bound with hoops of 
small brilliants. Her hair was long and 
worn in a tight knot low on her neck. The 
pearl pins were placed at either side of the 
knot, at the nape of her neck. Many dia- 
monds were worn by the dancers that eve- 
ning but it was significant to note that only 
a few of the women wore necklaces while 
bracelets and earrings were general. 

The beautiful Agnes, one of Paris’ most 
envied dressmakers and modistes, is wearing 
increasingly wider bracelets of brilliant 
stones. Agnes is sometimes seen wearing 
as many as six bracelets, none of them 
less than an inch wide and some as wide 
as four inches. 


*Issued by the National Jewelers’ Publicity Assn. 








A considerable quantity of jewelry was 
stolen from the Garfield Jewelry Co., 345 
King St., Charleston, S. C., one night re- 
cently by burglars who entered by sawing 
iron bars in the skylight of the building. 
The burglary occurred about 9 o’clock. The 
manager of the store said that the loss was 
fully covered by insurance. 
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Death of John O. Nye 


Well Known Traveler to Silver Trade 
Passes Away at Skaneateles, N. Y. 


MERIDEN, Conn., Aug. 3.—John O. Nye, 
for many years a traveling representative 
for Factory A. (Barbour Silver Co.) Inter- 
national Silver Co., died on July 22 at his 
home in Skaneateles, N. Y. Mr. Nye had 
been ailing for some time and about 12 weeks 
before his passing was compelled to cease 
activities and return to his home. Funeral 
services were conducted by the Rev. H. C. 
Hayward, followed by burial in the Lake- 
view Cemetery. 

Mr. Nye was 6i years old and came of 
one of the oldest families in the vicinity 
of Skaneateles. He had been connected with 
the International Silver Co. for 21 years 
and previous te that had been for some 
years secretary of the Litholite Co., of Syra- 
cuse, N. Y. As salesman for the Inter- 
national concern he made friends in all 
parts of the country. 

Mr. Nye was a graduate of Oberlin, (O.) 
College and was married in 1889 to Emma 
Nye of Skaneateles. For several years he 
was active in affairs of the Baptist Church. 
He is survived by his widow, brother and a 
half brother. 











Laurinburg, N. C., Jeweler Found 


Dead Near Fayetteville 

FAYETTEVILLE, N. C., Aug. 4.—Robert J. 
Hatcher, well-known young man of Fayette- 
ville, N. C., who, together with his brother, 
T. D. Hatcher, well-known jeweler of 
Fayetteville, recently opened a new jewelry 
store at Laurinburg, N. C., was found dead 
on Aug. 1 beside his automobile on a picnic 
ground at Lake Rim, 10 miles west of 
Fayetteville, where he had apparently stop- 
ped to eat a watermelon. 

Mr. Hatcher at the time was returning 
from Laurinburg, where the new jewelry 
store is located. It is thought that he halted 
at the picnic ground before or during a 
rain, as the tracks of his car were not 
visible. He was found dead by two men, 
Duncan Currie and Clarence Strickland. 

Mr. Hatcher had apparently started to 
reenter the car when seized with an attack 
of some kind.. His body was partly on the 
running board, while his feet and hands 
were on the ground. 

The young man was well thought of in 
Fayetteville, and had a promising future in 
the ‘jewelry business. 








Creditors of David LeBlang, New 
York, Offered Settlement of 
Thirty-five Cents on the 
Dollar 
The creditors of David LeBlang, 46 W. 
48th St., New York, held a meeting on 
Tuesday of last week at which time an of- 
fer of settlement was made on the basis of 

35 cents on the dollar. 

All of the creditors present accepted the 
offer which is payable 15 cents in cash, 15 
cents in indorsed notes and five cents in an 
unendorsed note, all bearing interest. These 
notes are payable in three, six, nine and 12 
months. 

The firm is said to have liabilities of $93,- 
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000 while the assets total about $47,000, in- 
cluding $27,000 in merchandise and $20,000 
in equity in other merchandise. 








Revival of Elegance Apparent 


{n Paris* 


REVIVAL of elegance is indicated for 

tall and Winter in Paris. Rumors 
that ultra-simplicity and lack of adornment 
were going out of style, proved well 
founded. The first of the Winter style 
shows disclose gorgeous fabrics more intri- 
cately worked and designed than for many 
seasons. The gold and silver note occurs 
even in daytime costumes with almost mo- 
notonous regularity. Clearly platinum and 
gold ornaments for day wear and brilliant 
jewels for evening are necessities for the 
clothes Paris is designing. The single 
jewel, simply but beautifully set, which was 
the keynote of jewelry styles eight months 
ago would be eclipsed in the glory of sil- 
ver, gold, satin and velvet, Paris is showing 
for Fall and Winter. 

Colored stones are also necessitated by 
many of the new styles. How much Paris 
jewelers know in advance of Paris style 
creators’ plans it is hard to say. But it is 
a fact that rubies, emeralds, sapphires and 
topaz have been shown in increasing num- 
bers for the past few weeks. Particularly 
are rubies and emeralds on the increase in 
the jewelers’ windows, while the designs 
for diamonds and brilliants show more mass, 
making for greater glitter and display. 

There is no indication that smart women 
are to load themselves down with jewelry. 
A few good pieces are still the choice of 
well dressed women. But those few pieces 
are more richly jeweled and their effect is 
far more dazzling than it has been. Brace- 
lets particularly, continue to take on width 
and richness. Brooches are often large 
enough to be utilized as girdle fastenings, 
particularly done in diamonds and . plati- 
num. 

The color note, which gives richness to 
dresses’ of gold and silver lace and gold 
and silver brocaded velvet for evening, is 
often sounded in. jeweled slipper heels. 
With black, and also with white, up-to-the- 
minute Parisians are wearing slippers of 
emerald green or ruby red satin. A white 
satin toe with a jeweled ruby red heel and 
back is one version. Another is an emerald 
green toe and diamante heel, or a ruby red 
toe and green heel set with brilliants. 
These jeweled heels are one of the prettiest 
whases of the present mode. The shoes are 
matched with jeweled handbags of marvelous 
beauty. Parisians seem to have just dis- 
covered, thanks to such designers as Andre 
Perugia, the possibilities of their feet, as 
decorations. 

The jewel note is sounded also by milli- 
ners. The small brimless hat, with allur- 
ing nose veil lends itself ideally to the 
jeweled pin. This takes several forms. A 
new one, and a favorite is a jeweled star, 
an inch across, fastened to a short tab of 
fringed ribbon. 


*From National Jewelers Publicity Association, 
Newark, N. J. 











A. Mordahl has opened a jewelry and 
watch repairing business at Finlay, N. Dak. 
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Jewelers Give Cups 





Los Angeles Wholesalers and Retailers 
Present Trophies to Forest 


Fire Fighters 


lus ANGELEs, Cal., Aug. 3—The Forest 
Fire Fighters Reseve was given a real 
impetus last week when the jewelers of 
this city presented to the executive staff 
three handsome silver cups as a stimulus 
to the recruiting of men to work in the 
first line trenches in the event of a forest 
fire. The three trophies were presented by 
Chester Montgomery, for Montgomery 
Bros., who spoke for the retailers and by 
Bert Ebner, of the E. W. Reynolds Co., 
wholesalers, who spoke for the wholesale 
jewelers of this city. 

These trophies are to be perpetual awards 
and the first is given for the American 
Legion Post showing the. highest efficiency 
in the work of forest fire fighting. The 
second trophy is given to the unit in the 
Forest Fire Fighters Reserve showing the 
highest average in recruiting and the third 
trophy is to be an individual award to the 
recruit who scores the highest average in 
the work. There is a fourth trophy pre- 
sented by Attorney Harold Ide Cruzan, 
which is to be awarded by the committee 
as opportunity offers. This trophy is a 
handsome silver cup with an ebony base 
that is declared to be one of the awards 
to be given during the American Legion 
convention at Santa Barbara to the -unit 
that shows the highest average in general 
efficiency. 

“This is a worthy undertaking,” said 
Mr. Montgomery. “We business men and 
the jewelers as well realize how much de- 
pends on our water conservation in southern 
California. Without it we would be an 
arid desert like northern Africa. There- 
fore I present to you these handsome tro- 
phies which are to be perpetual awards as 
a token from’ the jewelers of this city of 
the work you are doing to help conserve 
our forests and make the country safe for 
posterity. I take pleasure in present- 
ing these trophies to Paul Gray as chief 
of staff of the Forest Fire Fighters Reserve. 

He was followed by Bert Ebner who 
spoke for the wholesalers. He said: “These 
trophies are given in order to show the 
appreciation the jewelers of this city have 
for the work being done by the men who 
have been fighting our fires and who have 
been directing the work of conservation in 
our forests. May this stimulate you and 
prove to you that we regard highly the 
work that has been done and that is being 
accomplished and may these trophies show 
to you the appreciation there is for the 
great undertaking you are engaged in when 
you volunteer to fight the fires in our 
forests and help to conserve our water- 
sheds.” 

Alan Bixby of the Pasadena Post and 
Paul Gray. Chief of Staff with Harold 
Ryerson of the Conservation Association 
and Harold Ide Cruzan were among those 
who accepted the trophies which are to be 
shown at the American Legion convention 
at Santa Barbara this week. 








A jewelry business has been opened by 
John W. Hiber at Hastings, Nebr. 
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North Dakota Jewelers Meet at Fargo 





19th Annual Convention Marked by Important Addresses and 
Banquet—Next Convention to be Held in Conjunction 
With Minnesota Association 


Farco, N. D., Aug. 3.—At the 1927 con- 
vention of the North Dakota Retail 
Jewelers Association held in Fargo, Aug. 1 
and 2, Max Rabinovich of Grand Forks, 
was re-elected president. This was the 
19th annual convention and the association 
decided this year to elect a board of direc- 
tors to aid in making preparations for the 
annual meeting and give help to the offi- 
cers. The men named on the board were: 





M. RABINOVICH, RE-ELECTED PRESIDENT 


A. Winters, Minot; E. Bonham, Bismarck ; 
V. Monson, Grafton; A. S. Johnson, Rugby. 
Other officers elected are: R. B. Newton, 
Fargo first vice-president succeeding A. E. 
Henning, Finley; A. S. Bjornson, Devils 
Lake, second vice-president, succeeding N. 
J. Zellar, Lisbon; and Robert McLaughlin, 
Hope, re-elected secretary-treasurer. 

It was decided to hold the 1928 conven- 
tion in conjunction with the Minnesota as- 
sociation at St. Paul, but the convention 
will be separate. The North Dakota or- 
ganization however, will take advantage of 
the invitation of the Minnesota association 
to meet at the same time and place and see 
their exhibits and hear their speakers. 

More than 50 members of the Association 
with their wives and guests attended the an- 
nual banquet held at the Gardner hotel the 
first day of the session. R. B. Newton of 
the Hagen-Newton company presided as 
toastmaster. Musical numbers were given 
by the Fargo string trio. Following the 
banquet the Gorham Silver company enter- 
tained the jewelers and their guests at a 
theater party. 


Monday 


The convention was called to order the 
first morning by Max Rabinovich, Grand 
Forks, president of the association and the 
regular routine of business carried out. A 
resolution committee made up of the fol- 


lowing was appointed by Mr. Rabinovich: 
R. B. Newton, Fargo; Paul Girard, Grand 
Forks and A. S. Bjornson, Devils Lake. 
Auditing committee: Isadore Horwitz, C. 
F. Peterson, and J. C. Neima, all of Fargo. 
Nominating committee: J. G. Johnson, 
Rugby; Frank Waterbury, Grand Forks, and 
Paul Monson, Grafton. 

R. B. McLaughlin, secretary-treasurer 
read the fiscal report for the past year, 
after which the morning session was given 
over to the address of J. E. Stiles, former 
president of Minnesota Retail Jewelers As- 
sociation. Speaking of the importance of 
the National association, he said: 

ADPRESS OF J. E. STILES 


“We little realize what this organization 
has done and is doing for the jewelers of 
this country, and when I recall the many 
jewelers who are not members of any asso- 
ciation, and in no way have aided in the 
fight for our rights and the tax elimination, 
it is hard to realize how they can justify 
their actions. You, who have never at- 
tended a session of the American National 
Retail Jewelers Association little realize 
the scope and nature of their work. It is 
my purpose today, to more forcibly impress 
you with the importance of supporting such 
organization as yours, and the National or- 
ganization, that the difficulties of our in- 
dustry may be met with the effective reme- 
dies at our disposal, as a result of coopera- 
tion. 

“First, I want to place you in an opti- 
mistic mood, think of your successes and 
not your failures. Business optimism and 
hard work go hand in hand. Be alert, 
study the needs of your customers, make 
friends by being friendly, give the best 
service possible, have faith in your business 
and faith in the great ruler of the universe, 
who giveth us all things richly to enjoy. 
The sour grouch, the pessimist, has few 
friends and is never successful, and let us 
hope that this gathering represents those 
who are builders for better things in the 
jewelry industry. 

“Tn the last four years,” said Mr. Stiles 
“four very significant things have happened 
within the jewelry industry. Your national 
association has outgrown the purposes for 
which it was organized. It has gone ahead 
by leaps and bounds, until it now stands 
among the foremost trade associations of 
the country. With this growth of our as- 
cociation there has been a radical change 
in the methods of merchandising and in the 
distribution of goods to the public. The 
retail jeweler has been taught. and he knows. 
that his fellow jeweler is not his competitor. 
Competition is now between industries and 
the better the industries are organized the 
more effective is their competition. Every 
retailer stands in urgent need of his asso- 
ciation, his organization reauires his un- 
stinted support if, by its activities, it is to 
help him. : 

“Our national association has joined in 
a species of warfare, by sponsoring the na- 
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tidiial publicity movement. This is the first 
attempt by tne jewelry industry to make 
more of the public want to. buy more 
jewelry, in preference to the products that 
are being sold by other industries. Other 
industries, by using national publicity and 
other modern weapons, have outstripped us 
in the competitive race. The demand for 
our goods has been allowed to diminish be- 
cause we have sat by and permitted other 
industries to take more and more of our 
rightful share of the consumer’s dollar. The 
times were never so good as they are in the 
present age. Publicity, is the most signifi- 
cant undertaking of this decade, by our in- 
dustry, to bring the buying public into our 
stores, to purchase more of our wares. 
Every retailer should vitally interest him- 
self in this movement, because if it is not 











J. E. STILES, WHO ADDRESSED THE CONVENTION 


wholeheartedly supported, our _ greatest 
business getting weapon will have been 
snatched out of our hands. 

“The last and greatest factor that these 
past four years have developed to an in- 
creasingly noticeable degree, is the one to 
which I am going to confine the rest of my 
remarks. It is the research work that has 
been done through your national association, 
and the value of that work to every one of 
us. This is the weapon that has been used 
to put millions of dollars into the retail 
jewelers’ pockets, It is the protective armor 
that we must wear, at the same time that 
we are fighting our competitive battle with 
national publicity. Neither one can be neg- 
lected without danger to ourselves and our 
industry. 

“As a result of surveys made it was 
learned that the retail jewelry industry had 
the highest average cost of doing business: 
it suffered from the lowest average turn- 
over, the lowest average volume of sales, 
and the lowest average profit of any in- 
dustry in the country. The cost of the sur- 
vevs made from 1919 to 1925 inclusive was 
$5,000 per vear, or a total of $30,000 for 
six years. Our excise taxes averaged $25,- 
00,000 per year. or a total of $150,000,000 
for the same six-vear neriod. This means 
that for every $5.000 invested in research, 
we realized a return of $25,000,000 per year: 
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Announcement 
INGOMAR GOLDSMITH & CO. 


Diamond Importers and Cutters 





January Ist, 1928 Mr. Frederick Goldsmith will retire from our firm 


after a partnership of 42 years. 
This notice is published to correct false statements which have been made 


that we are liquidating the entire business. 
The business will be continued under the same name by the 


remaining members. 
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and for every $1,000 invested, we realized a 
return of $5,000 per year in actual cash sav- 
ings, by reason of our ability to eliminate 
our excise taxes. I think you will agree 
with me that the jewelers cannot make 
many investments that yield such large re- 
turns. 

“In closing I would like to point out very 
helpful features of the Harvard work. The 
Bureau will analyze the reports and figures 
of each retail jewelry store that will send 
them in. This analysis shows up the 
strength and weakness in the store’s methods 
of doing business and will lead to the mak- 
ing of changes that will help make each 
store more successful. The Bureau also 
supplies forms for accounting and book- 





W. R. COOPER, A CONVENTION SPEAKER 


keeping. These are simplified and can be 
used to advantage by everyone. They may 
be had upon application to Secretary Ander- 
son.” 

ADDRESS OF W. R. COOPER 

W. R. Cooper, past president of the Na- 
tional Wholesale Jewelers Association was 
a speaker at the afternoon session Monday. 
His topic was “The Jewelry Industry as it 
is Today.” “There is nothing the matter 
with the jewelry business today,” he said. 
“The jewelry business is on just as sound 
a basis as any other industry in the country. 
Sometimes we think business is poor and 
that other people are prospering where we 
are failing, but figures do not prove that. 
We must support the national association in 
its campaign for the betterment of the 
jewelry industry and rely on that organiza- 
tion to take the evils out of our present ex- 
istence. It did a big thing along that line 
when 1t killed the excise tax. 

“A movement is on foot to obtain a per- 
manent luxury tax and this is to be brought 
up probably at the next session of Congress. 
It is up to us to get behind our organiza- 
tions, both state and national, to combat 
this movement.” 

Following the Monday afternoon session 
the jewelers were taken on an automobile 
tour of the city. 


ADDRESS OF W. L. STOCKWELL 


W. L.. Stockwell, president of the Fargo 
Rotary club, gave a talk at the second day’s 
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meeting on “Trade Ethics.” He _ pointed 
out that “the things that are morally right 
in business generally and in the jewelry 
business especially, are, first, good goods; 
second, legitimate advertising; third,. fair 
prices with reasonable profits; fourth, avoid- 
ance of unfair methods of salesmanship ; 
fifth, a continuous effort to keep abreast of 
the times in one’s stock of goods and sixth, 
service to the buyer, which is the final cri- 
terion. 

The convention went on record in reso- 
lutions adopted at the last session as “em- 
phatically endorsing the campaign of na- 
tional publicity so ably set forth by our na- 
tional president” and also reaffirmed its 
moral and financial support to the Harvard 
Bureau of Research. It was also recom- 
mended in another resolution “that the 
members of the association interest them- 
selves in the Baumes law, which relates to 
crime, and assist in “seeking such legisla- 
tion in our own state.” 

George Hoenck, commissioner of Fargo, 
gave a closing address in which he thanked 
the jewelers for coming to Fargo and asked 
them to come again. 








Sent to Sing Sing 





Benjamin Goetz, Who Pleaded Guilty io 
Grand Larceny, Must Serve 
Prison Term 

Benjamin Goetz, who recently pleaded 
guilty to grand larceny, was sentenced on 
Tuesday of last week by Judge Max Levine 
in the Court of General Sessions, Part 3, to 
serve from one year and three months to 
two years and six months in Sing Sing 
Prison. Goetz admitted’ the theft of two 
platinum bracelets, worth $1,250, which he 
obtained on memorandum from the Momart 
Jewelry Co., 106 Fulton St. 

The prisoner was arrested last April by 
Detectives Kalbfleisch and Fleming of the 
Old Slip Station on the complaint of the 
Momart concern. After his arrest, it was 
found that Goetz had swindled other firms 
through memorandum transactions and de- 
tectives found several pieces of jewelry 
pledged in various pawnshops. The owners 
of all these pieces, with the exception of 
one, have been found. The only piece not 
identified is a bracelet which the detectives 
found was pledged for $800 in a pawnshop. 

Detective Kalbfleisch is seeking the owner 
of this bracelet, which is flexible and about 
five-eighths of an inch wide. It is set with 
four marquise shaped green colored stones, 
the center of each of these being mounted 
with a half-carat diamond. The entire brace- 
let is also set with many small diamonds. 

The prosecution of Goetz was handled by 
Assistant District Attorney McDonald. 








Bobes Bros., Martins Ferry, O., are now 
doing business in their new location on Han- 
over St., near the City News Stand. The 
formal opening of the store will probably 
be delayed until the street work on Hanover 
St. is completed. Due to the fact that no 
street traffic can get through on Hanover 
St., several of the large display cases can- 
not be brought in. In the new location, 
Bobes Bros. have enlarged their jewelry 
stock and the credit policy is offered as an 
additional service. 
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Again Held in High Bail 
merece 
Chicago Bandits Caught Red Handed, Re- 
arrested After Gaining Freedom on 
Reduced Bail Bond 


CuHicaco, Aug. 6.—The effectiveness of 
the work being done by the Good and Wel- 
fare Committee of the Chicago Jewelers’ 
Association, of which William Schlossman is 
chairman, was made evident yesterday when 
they succeeded in having two jewelry 
bandits rearrested and placed in jail in de- 
fault of new and higher bail requirements. 

Two men, giving their names as William 
Ridarelli and Charles Carson, were arrested 
a week ago on the second floor of the 
capitol building at 159 N. State St., after 
they had robbed the store of Nathan Kramer 
on the fifth floor. As the men in charge of 
the store were marched to the back room 
by the bandits with revolvers drawn one of 
them succeeded in touching the alarm and 
Sergeant John Martin captured the bandits 
and recovered the merchandise. 

As the men with guns in their possession 
were captured with the evidence of the hold- 
up in their pockets the Good and Welfare 
Committee and State’s Attorney office de- 
manded a high bond. The judge set the bond 
at $25,000. It seems that in some manner, 
after the case was supposed to be disposed 
of and those representing the jewelers and 
State’s attorney had left the bonds were re- 
duced to $10,000 and the bandits were soon 
free on bail. 

Last night the efforts of Chairman 
Schlossman and Attorney Healty brought 
results, the bonds were again placed at ~- 
$25,000 and if given will represent real 
security. 

Sergeant John Martin will receive $250 
reward from the Good and Welfare Com- 
mittee for making the arrest. 








Jewelry Salesman Robbed 





Bags Containing Jewelry Valued at Be- 
tween $6,000 and $7,000 Taken 
from His Automobile 
The first street robbery suffered by any 
member of the jewelry trade in‘New York 
for many months occurred last Friday, 
when Philip Polishook, , salesman for his 
father, K. Polishook, retail and wholesale 
jeweler, 53 Graham Ave., Brooklyn, lost 
two bags of jewelry worth between $6,000 

and $7,000. 

The bags were taken from the salesman’s 
car while it was parked in front of a re- 
freshment store at 96 Throop Ave., Brook- 
lyn. Mr. Polishook calls on the trade for 
his father and on Friday had three bags 
containing jewelry which he carried in his 
car. He entered the refreshment store to 
get a glass of soda water and while he was 
drinking the storekeeper shouted to Mr. 
Polishook that somebody was robbing his 
car. The jewelry salesman ran from the 
store in time to see the crooks carrying two 
of the three bags to another car which was 
standing nearby. The salesman was able to 
get a good description of the automobile and 
the men and then reported the incident to 
the police. The stolen jewelry was not cov- 
ered by insurance, according to a statement 
of Mr. Polishook. 
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Specialized Production 


wim 1 Back From Europe 


AMSTERDAM: 
32 SARPHATISTRAAT 
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Money Raising Campaign Begun 





Members of St. Louis Jewelry'Trade Behind Plan for Billboard 
Advertising Under Group Arrangement for Holiday Season 


Sr. Louis, Aug. 6.—As outlined in these 
columns several weeks ago, the local retail 
jewelers are behind a carefully devised plan 
of advertising, which was endorsed at a re- 
cent meeting, after being explained in detail 
by Oliver Selle, of the Selle Jewelry Co., 


in the Arcade building, and recently elected. 


president of the newly formed association of 
local jewelers. 

At the first meeting the plan was unan- 
imously endorsed and its adoption voted. 
Since that time President Selle and his asso- 
ciates have been working out the details of 
the plan which embraces a city wide adver- 
tising, by means of billboards of the sale of 
“diamonds for the holidays.” This campaign 
is planned to run for three months beginning 
with Oct. Ist. 

Small replicas of the billboard advertise- 
ments will be furnished the dealers to use 
in their stores and windows, as a tie-up with 
the out-of-door publicity. This will connect 
each store with the billboard advertising, as 
the reading matter will not bear the name 
nor address of any concern, but instead will 
stress the desirability of diamonds and 
jewelry for holiday giving. 

At the initial meeting a number of verbal 
pledges were made of financial support for 
the campaign, but no money was taken at 
that time. The committee has evolved a 
scheme of prorating the cost among the sub- 
scribers, in keeping with the volume of busi- 
ness done by them, and each will be 
asked to subscribe a set sum payable each 
month for three months. 

This plan has all been worked out and 
since the return of President Selle, the 
wheels have been set in motion and prelim- 
inary. to any personal canvass that may be 
necessary, he has named the following mem- 
bers of the local trade, to comprise the per- 
sonnel of the Bill Board Committee: Leo J. 
Vogt: F. W. Courvoisier; H. L. Wood; 
Walter Voss, Will G. Drosten. Keith Hub- 
bell, George L. Neuhoff, Theodore Gerlach, 
William Huning, J. L. Freund, A. F. Eisen- 
beiss, Leo Bauman, Edw. Gengenbach, Roy 
Dixon, Frank Nickl, J. J. Samesreuther, J. 
B. Bolland, O. H. Kortkamp, Jr.; E. Kieffer 
and J. J. Burke. 

In addition the president has prepared a 
letter which has been sent out to every 
prospect in the city, both retail and whole- 
sale, which explains in outline the plan and 
purpose of the campaign. This goes out over 
the signatures of the officers of the newly or- 
ganized association which is sponsoring the 
advertising campaign and is expected to re- 
sult in many replies enclosing the signed 
subscriptions to the advertising fund. Fol- 
lowing this the officers and members of the 
committee will make a personal canvass of 
any concerns who have not responded to the 
letter. 

The letter sent this week to the trade as 
to the campaign and its purposes is, in part 
as follows: 


ST. LOUIS RETAIL 
Gentlemen: 

The first step in a city-wide organization of St. 

Louis retail, ‘manufacturing: and retail jewelers— 


JEWELERS ASS’N. 


“one for all—and all for one’ has been taken by 
118 representative jewelers who met at Bevo Mill 
June 28. 

It has been decided to reap the biggest jewelry 
harvest in St. Louis this Christmas that local 
jewelers have ever known—and to that end more 
than $3,000 already has been pledged. 

But every jeweler has got to do his part—for 
it means just as much—in proportion—to the out- 
lying jeweler as it does to the downtown jeweler. 

It has been decided to advertise ‘‘Diamonds” 
and “Jewelry” all over. St. Louis during October, 
November and December on more than 100 promi- 
nent billboards, with such slogans as this! 

“Buy Your Diamonds From a Reputable Jeweler” 

Each jeweler will be given small @uplicates of 
these billboards fer use in his windows, tying up 
HIS OWN STORE with this city-wide advertising. 
The style, location and wording of the-e adver- 
tisements is to be decided on by the undersigned 
committee. You are urged to send in your sug- 
gestions to this committee. 

This campaign is for YOU. Every jeweler will 
have to do his part to put it over. Therefore, 
please sign and mail the enclosed pledge card to- 
day—to save personal calls. 

Yours for a greater Jewelry business, 


Oliver Selle, President 

E. A. Horstmeyer, Vice-President 
Emil H. Blust, Secretary 

Sam E. Heffern, Treasurer 








Membership Campaign 





Officers of Pennsylvania Retail Jewelers’ 
Association Plan to Make Vigorous 
Canvass Throughout the State 


PHILADELPHIA, Pa., Aug. 9.—A year of 
activity is ahead of the Pennsylvania Retail 
Jewelers’ Association following one of its 
most successful annual conventions in recent 
years, the gathering at the Benjamin 
Franklin hotel here marking the end of the 
hard-working administration of President 
Frank L. Davis of this city, being regarded 
as a success from every viewpoint. Chief 
among the notable features of the session 
was the marked enthusiasm shown by the 
members and under the new president, 
Thomas J. Apryle of Johnstown, this will 
be utilized to carry out the plans for re- 
newal of the work to increase the member- 
ship and to have legislation enacted to pro- 
tect the retail jeweler and the public from 
auction “fakers,” from special taxes and 
from the unreasonable demands of some 
customers, 

A meeting of the executive committee 
will be called soon by President Apryle, at 
which plans for a membership campaign 
that will take in every unorganized city, 
borough and township in the State will be 
drafted. This campaign will follow in the 
main the one projected by Mr. Davis dur- 
ing his terms, but which had to be given 
up because of the fight for the enactment 
by the Legislature of the auction regula- 
tion bill vetoed by Governor Fisher, which 
taxed the energies of the officials of the 
organization to the limit. 

The membership drive will include this 
city, one of the few large places in the 
State where there-is not some form of a 
jewelers’ organization. It is proposed by 
the Philadelphia retailers who are members 


of the State organization to concentrate 
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efforts on this city for a time until there is 
the start of a good association here. That 
there is need of such a body is admitted 
on all sides but up to the present time no 
one appears to have been willing to take 
the initiative in starting the work. A num- 
ber of retailers who have been sounded 
on the matter have expressed themselves 
willing to join and it is believed there will 
be little difficulty in organizing, once a start 
is made. 

The executive committee also will take 
up the matter of the auction evil and it 
is a certainty that another bill will be 
offered to the Legislature at its session in 
1929. There is considerable sentiment in 
favor of waiting to see and study the bill 
which is to be drafted by the New York 
retailers and to incorporate some of _ its 
drastic provisions in the Pennsylvania bill. 

It is current talk among politicians that 
a number of new taxes may have to be 
imposed bv the next Legislature and one 
of the subjects to be discussed by the ex- 
ecutive committee will be how to avert 
another special tax being imposed an the 
jewelry business. If one is introduced the 
sentiment of the association is to fight it 
to the limit. 

The change of the time of holding the 
annual convention from July to May is 
hailed among the members as one of the 
best things accomplished by the 1927 con- 
vention and it is believed will result in much 
better attended annual gatherings. The 
heat of July and the fact that many re- 
tailers are on their vacations during that 
month has militated against a better at- 
tendance but with this overcome, these 
gatherings will be larger and more inter- 
esting. 

Several other matters of interest to every 
jeweler in the State will come before the 
committee but the membership campaign 
will be the most important. Facts and 
figures will be formulated which will con- 
vince every retailer in Pennsylvania that it 
is for his best interest to join the organiza- 
tion and aid himself and his brother 
jewelers. 








Negro Window Smasher Convicted 
of Robbing Chicago Jewelers 


Cuicaco, Aug. 6.—William Level, alias 
“William Maxner,” a negro window smasher, 
was convicted yesterday on the charge of 
breaking a window at Marks Bros. store on 
State St., and received a sentence of one to 
10 years. Police captured him soon after the 
robbery and iewelry found in his possession 
was identified as that from the window. 

In 1915 Level was sentenced for breaking 
a window of the A. Wolf & Co. store on 
Clark St. 








An educational enterprise which is novel 
among the educational institutions of the 
world is about to hold its seventh annual 
session at Evanston, Ill. It is the National 
School for Commercial and Trade Organiza- 
tion Executives and it will meet on Aug. 
22 for its two weeks’ course of instruction. 
This school is peculiarly American. It is 
an outgrowth of the astonishingly rapid 
development of commercial and trade organ- 
izations which began a decade ago and was 
immensely stimulated by the world war. 
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DIAMOND BRACELETS 


Brooches, Pendants, Rings, etc. 


HENRY MEYER 


Importer of Diamonds 
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More Timepieces Come in 





Statistics of Watch and Clock Imports Show 
an Increase in June and in First 
Half of 1927 


WasuineTton, D. C., Aug. 6—Import 
trade in clocks and watches in June was 25 
per cent larger in dollar volume than in May 
and also showed a substantial increase over 
imports in June last year. Total June im- 
ports had an aggregate value of $1,357,343, 
as compared to $1,094,213 in the preceding 
month and $1,264,804 in the corresponding 
month of last year. The large June imports 
brought the total for the first half of 1927 
up to a figure considerably in excess of im- 
ports during the first six months of 1926, 
this year’s total for the six month period 
being $6,393,665 as compared to $5,969,184 
last year. 

Both clocks and watches shared in the ex- 
pansion in imports during June. Clocks, 
chronometers and parts were imported dur- 
ing the month to the value of $103,588, prac- 
tically doubling May imports, valued at $55,- 
809, and 25 per cent larger than the June, 
1926, imports of $74,546. June imports in- 
creased the small lead which import trade in 
clocks holds over last year. Total imports 
during the first six months of the year had 
an aggregate value of $443,983 as compared 
to $404,357 in the corresponding period of 
1926. 

Imports of watches and watch movements 
during June rose close to $1,000,000, the cus- 
toms reports showing a total of $977,621, a 
gain of 24 per cent over the May imports of 
$786,482 and of 11 per cent over June, 1926, 


imports valued at $873,753. It is in imports . 


of watches rather than of clocks that the 
greatest expansion is occurring in imports 
this year. Watch imports during the six 
months ended with June numbered 1,788,588, 
valued at $4,357,401, an increase of 24 per 
cent in quantity. and of 11 per cent in value 
caver imports of 1,440,492 in the first half of 
1926, valued at $3,919,217. 

June imports of watch cases, dials and 
-parts also increased, having a value of $135,- 
‘015, as compared to $118,839 in the preceding 
‘month and $112,550 in June last year. Im- 
ports to date this year lead 1926 imports by 
-more than 20 per cent, the total for the six- 
month period this year reaching $695,069 as 
‘compared to $564,785 in the first half of the 
-year 1926. 

Imports of jewels for watches, clocks, etc., 
were Slightly larger in June than in May, 
‘totaling $115,151, as compared to $106,862 but 
represented a sharp decline from June, 1926, 
imports, which had a value of $174,096. This 
decrease was noticeable in previous months 
this year and total imports of jewels during 
the first half of 1927 were considerably 
smaller than in the comparable period of 
1926, totaling $750,444 as compared to $876,- 
403. 


Imports of time recorders, meters and sim- 
ilar instruments remained practically the 
same in June as in the preceding month, to- 
taling $25,968, as compared to $26,221, but 
imports during the first half of the year 
show a decline of 25 per cent to $146,768 
from $204,422, the import value of such in- 
struments during the first six months of 
last year. 

Imports of timepieces in June, 1927, and 
: in‘the first six months of the current year, 
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as compared to imports in the corresponding 
periods of 1926, are itemized in the following 
table: 
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and R. S. Hunter. The latter will con- 
tinue under the same name. 





IMports oF CLOCKS AND WATCHES, JUNE, 1927, AND 1926; 
First Six Montus oF 1927 anv 1926 


June, 1927 

Value 

Clocks, watches, etc:, total.......c.ccceee $1,357,343 

Chronometers, clocks and parts........ 103,588 

Watches and watch movements........ 977,621 

Cases, dials and parts of watches, N.E.S. 135,015 

Jewels for watches, clocks, etc........ 115,151 
Recorders, meters, regulators and _ simi- 

ine” SEES 6 oo Sew sc Ses ewes 25,968 


Six Months Ended—— 





June, 1926 June, 1927 June, 1926 
Value Value Value 
$1,264,804 $6,393,665 $5,969,184 
74,546 443,983 404,357 
873,753 4,357,401 3,919,217 
112,550 695,069 564,785 
174,096 750,444 876,403 
29,859 146,768 204,422 








Death of Mark Gattle 


Widely Known Member of New York Gem 
Trade Succumbs to Long 


Illness 
Mark Gattle of Gattle & Hunter, dealers 
in pearls, diamonds and other precious 


stones, 576 Fifth Ave., New York, and one 
of the best known men in the industry, died 
last Sunday morning at his home, 247 Fifth 
Ave., New Rochelle, N. Y. Mr. Gattle 
had been in poor health for sometime and 





THE LATE MARK GATTLE 


about two months ago was taken seriously 
ill and finally succumbed to a weak heart. 
The funeral services were held yesterday 
(Tuesday) morning at his late home with 
interment in Mt. Neboh Cemetefy. 

Mr. Gattle was born in Plattsburgh, 
N. Y., on July 24, 1868. At the age 
of 15 years, he came to New York to 
complete his education and about four years 
later secured his first position in the 
jewelry trade. He was for several years 
employed by the firm of Falkenau, Oppen- 
heimer & Co., at that time well known 
diamond dealers of New York. When this 
concern was dissolved, Mr. Gattle, with 
a brother, established the firm of Gattle 
Bros., which: was later succeeded by the 
firmof Gattle, Ettinger & Hammill. A 
few years later, this business underwent 
another change and the firm became known 
as Gattle, Ettinger & Co. Later this con- 
cern was succeeded by the present firm of 
Gattle & Hunter, composed of Mr. Gattle 


Mr. Gattle did practically all of the 
traveling for the concerns of which he was 
a member and was known in almost every 
part of the country. He traveled through 
part of the west and also had a large circle 
of friends in the east and throughout New 
England. 

He was a member of many organizations 
in the trade, including the Jewelers 24 
Karat Club of New York, Jewelers Club 
of Philadelphia, Boston Jewelers Club, New 
England Jewelers Golf Association and the 
Maiden Lane Historical Society. Among 
others he was also affiliated with the En- 
gineers Club of Boston, the Old Colony 
Club, the Highland Country Club and the 
Bailey Park Country Club. 

A man of keen business insight, charm- 
ing perosnality, and withal a simple, whole- 
hearted human being, Mr. Gattle made 
many and strong friends throughout his 
career who admired him for these and 
other sterling qualities. ‘His loss will be 
distinctly felt by those who knew him well. 

Deceased is survived by his widow, two 
brothers and one sister. E. M. Gattle of 
Gattle & Co. is one of the brothers. 








Jeweler Convicted 





Chicago Retailer Found Guilty of Partici- 
pating in Bank Robbery Will Appeal 
to Higher Courts 


Cuicaco, Aug. 5—David Blumenfeld, 
owner of a jewelry store at 4568 Broadway, 
was found guilty by a jury before Judge 
Edward Barry in Bloomington, IIl., yester- 
day, on charges of . participating in the 
$180,000 robbery of the Farmers’ Bank of 
Chenoa on Jan. 13, 1925. The verdict car- 
ries with it a sentence of from three to 20 
years in the penitentiary. 

The defense counsel were given until 
Aug. 10 to file motion for new trial and 
state that the case will be taken to the 
Supreme Court if necessary. 

The arrest of Blumenfeld last May fol- 
lowed an unsuccessful attempt of William 
Evans, an escaped convict from Missouri 
penitentiary, to liberate Harry Funk from 
Joliet penitentiary in a very spectacular 
manner, disguising himself as a priest. Funk 
was serving time for participating in the 
Chenoa robbery. After the arrest of Evans, 
who was also accused of participating in the 
robbery information was secured which re- 
sulted in the arrest of Blumenfeld as the 
third man in the robbery which was effected 
by the participants passing themselves off 
as bank examiners. 

Evans is in jail awaiting trial. 
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Letters to 


THE JEWELERS’ CIRCULAR 


the Editor 





Time to Do Something About It 


New York, Aug. 6, 1927. 
Editor, THE JEWELERS’ CIRCULAR: 

Each trip abroad, and the resulting con- 
tact with so many travelers, seem to make 
one feel, more and more, that we are 
strangely lethargic, in America, when it 
comes to protecting our interests in a 
matter of greatest importance. 

We hear plenty of queries of the type 
of “What is the matter with our business,” 
and plenty of retailers answering that their 
important trade buys so much abroad and 
“slips” it into the country. And there they 
stop. 

The writer is convinced that this particu- 
lar angle of the smuggling problem is one 
the American retail jewelers themselves can 
cope with successfully, to advantage. This 
opinion is largely due to hearing the so- 
called “important trade” (the prosperous 
travelers) talk, abroad and on steamers, of 
the low cost of jewels in Europe. In their 
talk they show themselves to be quite ig- 
norant, for one thing, of the almost fixed, 
small differences in price between American 
and European responsible shops. This ig- 
norance is costing American jewelers the 
cream that represented net profits, and it 
is their own fault. 

One can understand why the enthusiastic 
American, bent on a bargain, and sometimes 
“to put one over,” gets hypnotized by the 
“honest” open-hearted,” “artistic” shop- 
keeper over there, with his showy, dazzling 
display. Is not his establishment on the 
Rue de la Paix? Js he not well-known? 
But the competent diamond man can often 
see even from the pavement, in that chic 
Parisian mounting, “stuff” that he could not 
sell to even a moderate priced manufacturer 
or retailer in America. The traveler abroad 
seems to leave his calm judgment at home. 

Our retailers seem to maintain an attitude 
of professional ethics toward the foreign 
competitor that is encouraging the American 
to do these things, and in many cases fool- 
ing the American into the bargain. Now, 
most “important customers” are people of 
family, or achievement, or education, and 
can understand simple logic. If they can 
be absolutely shown that diamonds only 
cost from 10 to 20 per cent to import into 
this country, and the fine American-made 
mounting only adds a small percentage to 
the total cost of a piece of jewelry, it 
will not take them long to see that the 
distant, un-come-back-atable house must 
get his good thousands by some ruse. 

Another point: Cutters, who specialize in 
fine qualities over there, constantly show us 
that they sell material that we refuse or 
reject, to representative houses of the Rue 
de la Paix. 

Whose job is it to tell these things to 
the customer, if it is not the retailers’? 
If. for some reason or other, they feel 
delicate about mentioning the facts person- 
ally, could not their associations prepare a 
dignified but visible card to be honestly 
displayed in the springtime ? 

Let them bear in mind the following 
strong points: 


The difference in market is small 
between America and Furcpe. 


The American jeweler, with an old 
established trade, limits his profit and 
makes good. 


He supplies guaranteed merchan- 
dise. 
He is on hand and must advise 
honestly. 


He employs in America, the best 
European artists and craftsmen. 

The French jeweler assures you he 
is trying to make a customer, and 
cuts an imaginary fixed price; he 
makes his money on the _ hour’s 
dazzled new born, 

He frequently fills his mountings 
with what we call junk. 

He is thousands of miles away and 
knows it. 

When shown these things, it will not 
be hard for a customer to figure out, that 
he either does not know so much about 
jewels, or something is wrong, if the dif- 
ference in price seems large. 

As for watches, more money is spent 
in America repairing them than they cost 
abroad in the first place. 

Now then, add these facts: 

Smuggling is wrong and dangerous. The 
poor fellows who are employed by Euro- 
pean jewelers often take advantage of the 
U. S. Government’s offer of a confidential 
share to the informer, of the spoils of 
confiscated goods. 

It seems the jewelers here have an ex- 
ceptional set of weapons in their hands, to 
use with the least amount of effort, to get 
back their profitable business. 

Let them do something about ‘it right 
now. 

Yours for improvement, 

A. D. LEvVERIDGE. 


Credit Where Credit Is Due 
Brooktyn, Aug. 5, 1927. 
Editor, THE JEWELER’S CIRCULAR: 


In one of your late issues I read an 
article referring to a meeting that was held 
under the auspices of the National Jewelers 
Board of Trade relative to the “fake” auc- 
tion menace. Representatives of the vari- 
ous branches of the jewelry industry were 
invited to attend and discuss this situation 
with a means of eliminating them. 

While I am always interested and happy 
to note that the various branches of the 
jewelry industry do recognize this menace, 
nevertheless, I wish to take issue with some 
of the proceedings at the above meeting. 

In the first place part of your article 
reports that the recent exposure in the 
Daily News of these “fake” auctions was 
accomplished through information received 
from the Better Business Bureau. Upon in- 
vestigation I find that the Daily News, the 
organ which instituted this expose of “fake” 
auctions, never received one iota of informa- 
tion from the Better Business Bureau and 
I don’t see how they can take credit for 
same. 

If they have any information that would 
help the jewelry industry they have failed 
to supply the Daily News, which, I believe, 
is the only paper to expose the fake auc- 
tions with same. 


Asks 
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lt is the Daily News alone that should 
be given full credit for this recent expose 
for they were the only newspaper in Greater 
New York that sent out their own agents to 
procure the evidence and facts that they 
published. 

Any other information other than what 
they were able to procure themselves was 
furnished solely by a legislative committee 
appointed by the executive board of New - 
York City Retail Jewelers Associations 
composed of the Bronx, Brooklyn, Metro- 
poliian and East New York Retail Jewelers 
Associations and of which committee I was 
named permanent chairman. 

Your office has been advised in the past 
of the various activities that this commit- 
tee has undertaken and accomplished suc- 
cessfully. You will recall in some of your 
former articles you advised the jewelry trade 
at large that my committee has had inter- 
views with the District Attorney, Police 
Commissioner and the President of the 
Board of Aldermen, the last named being 
empowered to revoke any licenses of auc- 
tioneers violating any of the present laws 
on the statute books, principally municipal 
laws. 

As a result of our conference with Police 
Commissioner Warren we have noticed in 
the public press that he has instituted a 
campaign of investigation against these 
“fake” auctions and one specific case is 
coming up for trial next week against an 
auctioneer for selling after sundown, the 
evidence having been procured through 
Police Inspector Valentine’s squad, which 
probably never would have happened if it 
were not for the activities of my committee. 

My committee has worked incessantly to- 
gether with our general counsel, Assembly- 
man Murray Hearn of 26 Court St., Brook- 
lyn, through whose personal efforts all of 
our conferences with public officials were 
arranged. 

Mr. Hearn has a program mapped out 
with my committee that will start function- 
ing soon after the Summer vacations are 
over which will culminate in a new bill, 
prepared by him, being introduced at the 
next State Legislature which convenes in 
Albany this coming Winter. 

If, however, any association connected 
with the jewelry industry, whether it be 
retail, wholesale or manufacturers, wishes 
to co-operate with my committee or has 
any constructive suggestions to make to- 
wards the furtherance of our object, our 
counsel and committee will be more than 
glad to hear from them. 

You are, no doubt, acquainted with the 
utter failure of the attempt made two or 
three years ago by the jewelry industry 
to clean up this situation and of the thou- 
sands of dollars that were spent to no 
avail. 

I can assure you that the efforts that 
are being put forth by this committee and 
our counsel will not only be more success- 
ful but will effect a positive cure of the 
auction situation. 

Very truly yours, 
SAMUEL FELDMAN, 
Chairman, Legislation Committee, 
Executive Board New York City Retail 
Jewelers Association. 








Keith Perkins, Inc., Columbus, Nebr., has 
sold out to Al Schilling. 
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“BUY FROM THE CUTTERS” 


GEMS 


EMERALDS AQUAMARINES 
RUBIES CHINESE JADE 


SAPPHIRES BLACK OPALS 
and other PRECIOUS 
and SEMi-PRECIOUS STONES 


AMERICAN GEM €> PEARL Co. 


Miners : Cutters : Importers 


SIX WEST FORTY-EIGHTH STREET 


NEW YORK 


LONDON PARIS 








Mail orders filled with promptness and dispatch. 
Over 60 kinds of stones always carried in stock. 
Mail us your requirements. Full line of precious, 
synthetic and imitation stones. All shapes, ail 
colors, all qualities, all prices. Memo assort- 
ments sent if desired. 





















































S. NATHAN @& CO., inc. 


Importers and Cutters 
71-73 NASSAU STREET, NEW YORK 











Diamonds + Pearls + Precious, Synthetic & Imitation Stones 


IC FOE 
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Star Seapliioes Direct from 
Our Mines 


We hold a large stock of best quality Star 
Sapphires and Star Rubies. Wholesale 
orders promptly attended to. 


Cables “GENUINE” COLOMBO. 


P. A. Keerthiratna & Bros. 
85 Chatham Street 
P. O. Box 294, Colombo, Ceylon 


THE WASHBURN 











SECURITY MAGIC NUT 
Automatic Holder for ear — scarf-pins, 
etc. 


for all sizes of scarf- 
pin wire. Guaranteed. 





EAR WIRES 


for unpierced ears. 


SAFETY CATCH 
for Brooches, etc. 
Can be applied to any 
work _ pin tongues 

a) used 


Open. Closed. _ Closed. 
Descriptive Circular on Application. 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN, 103 Fulton Street, N.Y, 








The Buyers’ Directory 






Price, $1.00 


Jewelers Publishing Corp. 
11 John St., cor. Broadway, New York 








WORLD 


FOR Spingarn’s Famous 
DIAMOND PAPERS 


Scientifically prepared, manufactured in Antwerp. 
Fifteen assorted shades, Proved superior to all 
others. All jewelers use it! Maison N. Spingarn, 
15 Rue Haelen, Antwerp (Belgium). 








EARTHENWARE 


Dipping Baskets 


95 John Street 


J, & H. BERG 








New York City 
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Career of C. F. Sischo 


Some Facts About This Prominent Los 
Angeles Jeweler Who Recently Passed 
Away. Business to Be Continued 
by His Sons 

Los ANGELES, Aug. 3.—Though the death 
on July 6 of Clayton F, Sischo, prominent 
wholesale jeweler, was a blow to his many 
friends it was determined last week that the 
firm is to be continued under the name of C., 
F. Sischo & Sons at the same headquarters, 
401-402 Jewelers building, Hill street near 
8th. The passing of this well known man 
was a severe blow to his many friends who 
have known him here in this city since 1919. 
The jewelry firm was established then and 
began business which has amounted to one 
of the most important of the local jewelry 
concerns in this city. 

Early in May of this year Mr. Sischo and 
family removed to their desert home near 
Barstow where he passed away on July 
6 after a brief illness. The immediate 
cause of his death was heart failure. He 
was an experienced jeweler and had become 
prominently identified with the trade here. 
Because of failing health it was deemed 
wise that he take a much needed rest. 
The passing, while sudden, was not en- 
tirely unexpected. The remains were buried 
in Forest Lawn cemetery in Glendale and the 
many floral tributes were a mark of the es- 
teem in which the deceased was held by the 
jewelers in this city. The funeral was on 
July 8 and the ceremony, which was impres- 
sive, was conducted in Forest Lawn chapel. 

Kenneth and -Paul Sischo are to be in 
charge of the business from now on, The 
policy of the firm will be maintained as it 
has been in the past along the same lines as 
marked the policy of the elder Sischo. Many 
testimonies of respect for the deceased and 
of confidence in the men who are now 
in charge have been received by both Paul 
and Kenneth, all of which speaks well for 
the future of the firm. 

Clayton F. Sischo was born in Benton 
Harbor, Mich., 69 years ago. He removed to 
St. Paul after having received his education 
in his birthplace. There he established a 
jewelry concern under the name of Sischo 
& Beard which assumed important propor- 
tions and is now being conducted by Charles 
Beard as a wholesale jewelry company, He 
also lived for some time in Sioux Falls 
where he established a retail jewelry busi- 
ness. In 1915 he came to this city and in 
1919 he opened the jewelry business that now 
bears his name. . 

Few men have established so successful a 
business as did Mr. Sischo in so short a 
space of time and with such flattering suc- 
cess. He was also well known to the trade 
up and down the Pacific Coast, having trav- 
eled considerably. It was his policy to share 
the business details of the firm with his two 
sons and the passing of Mr. Sischo did not 
disturb the even tenor of the business. There 
is much to be done in settling the estate 
though the business policy will not receive 
a disturbing ripple. 

Those who have known Mr. Sischo inti- 
mately declare that he always maintained a 
policy of fairness to all of his customers. He 
believed in the “live and let live” policy. It 
was not easy to worry him over the trend 
of business here as he was always optimistic 
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over the future of Los Angeles. He had an 
abiding faith in this city. He ‘saw here a 
chance to expand and he had purchased 
realty with the idea that an investment of 
this kind in this fair city was particularly 
good because of the prospects for the future. 
He believed that this city will eventually 
have a population of at least 5,000,000 
people. He showed his faith by his works. 
He will be remembered as a kindly soul and 
as a man of integrity and uprightness. His 
many friends are confident of the success of 
the business under the able management of 
the two sons who are determined to carry 
on along the lines laid out by their father. 

Kenneth and Paul Sischo on whom the 
burden of the business is to fall are optimis- 
tic regarding the future of the concern. They 
have already received many pledges of faith 
and help from the local dealers and are 
prepared to carry on just as the father did. 
Neither will take a vacation because of the 
stress of business which awaits them. 








Business Troubles 





John G. Weber, Seattle, Wash., has filed 
a voluntary petition in bankruptcy. 
Pevsner & Shorr, Memphis, Tenn., are 


offering 10 cents on the dollar to creditors. 

The Brooks Watch & Clock Repair Co., 
Birmingham, Ala., is reported to be in bank- 
ruptcy. 

An involuntary petition in bankruptcy has 
been filed against the Service Jewelry Co., 
Inc., Chicago, 

It is reported that Jacob Krupin, St. Louis, 
Mo., is offering 30 cents on the dollar to 
creditors. The assets are given as $4,000 and 
the liabilities as $16,300. 

Julius S. Beck, Taft, Cal., has filed a 
voluntary petition in bankruptcy. The as- 
sets are listed at $4,800 and the liabilities 
at $7,581. An exemption of $500 was 
claimed. 

The Jacoby Jewelry Co., Inc., Great Falls, 
Mont., has filed a voluntary petition in bank- 
ruptcy. The assets are claimed to be about 
$25,000 and the liabilities, $25,000 of which 
$2,500 is preferred. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ending Aug. 6, 1927 

The U. S. Assay Office reports: 


Gold bars exchanged for gold coin.... 
Gold bars paid depositors............. 


$507,433.37 
48,771.72 
OO icG seb eR Cede POCA Eee Dieew $556,205.09 
Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
RR Fie enc gae Ges Medvie dew tanes $128,425.14 
FS a ahead gah alia al au nga shia SOs Wi shbs L 66,816.82 
TI Salone Mt MOCs. 6 Ss Re ORER Ewa 56,371.19 
LO CA OC ee eee 123,121.95 
- OG tales Rat Ot Aa eae Lae 91,924.96 
MET ork Seis ha a aed tla he cradle BA crac hs 40,773.31 
ROUGE, se iyain oss ike 0s eM niniciese bls SORE TEOLe 








Directors of The Conklin Pen Co., To- 
ledo, O., have just authorized a dividend of 
25 cents per share payable to all common 
stockholders as of record on June 25. This 
is in addition to the regular dividends paid 
on Conklin. 8 per cent preferred and is an 
indication of the unusually satisfactory -finan- 
cial position of this old established manu- 
fac‘urer. 
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People of Reading, Pa., to Present 
Cup to Col. Lindbergh 


READING, Pa., Aug. 6.—A memento cup 
for Colonel Charles A. Lindbergh, the New 
York to Paris air hero, paid for with the 
dimes, quarters and dollars made by a 
voluntary subscription to the Reading 
Times, several weeks ago, is on display in 
the window of the J. C. Mumma jewelry 
store, 627 Penn St. 

The cup stands 41 inches high, is of silver 




















CUP ‘TO BE PRESENTED TO COL. LINDBERGH BY 
CITIZENS OF READING, PA. 


and is perhaps the most beautiful cup ever 
shown in Reading. It was’ designed under 
the direction of a committee composed of 
Mayor William E. Sharman, Earl Poole, 
assistant curator of Reading Museum and 
Art Gallery and J. C. Mumma, jeweler. 
Mayor Sherman announced that he would 
immediately take steps toward the proper 








presentation of the trophy to Col. Lind- 
bergh, 
A jeweler at Gainesville, Tex., was re- 


cently the victim of a swindler who, after 
placing an order for a new watch, succeeded 
in inducing the jeweler to loan him a watch 
until the new timepiece arrived. Since get- 
ting the loaned watch the man has: failed 
to return for the timepiece which he or- 
dered. It is reported that the same scheme 
was tried on two other Gainesville jewelers 
but that the swindler failed to secure = 
loan of a watch at either place. 
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Jewelry Trade’s Greatest Exhibit Closes 


Second Annual Jewelry Show Held at Hotel Sherman, Chicago, Scores Success Beyond Expecta. 
tion of Its Promoters—Over 1,000 Retail Jewelry Firms Represented Among the 3,000 
Who Attended and Participated—Great Banquet Held Wednesday Night—A 
Summary of the Many Wonderful Exhibits 


Cuicaco, Aug. 6.—The success of the sec- 
ond annual Jewelry Show, which opened here 
at the Hotel Sherman Monday morning and 
formally closed at 5:30 o'clock yesterday 
afternoon, exceeded the fondest expectations 
of the most ardent sponsor. A crowd was 
waiting for the doors to open Monday morn- 
ing and all day each day throughout the week 
hundreds of retail jewelers from all over the 
country were wending their way through the 
aisles and making purchases for the Fall 
business. 

The arrangement of the hundred or more 
exhibits was efficient and pleasing, The dis- 





THE CHICAGO 


PRESIDENT OF 
WHOLESALE JEWELERS’ ASSOCIATION 


JOE STEIN, 


plays occupied all of the west portion of the 
mezzanine floor, the ballroom and the ex- 
hibit hall, running through the entire block 
from Randolph St. to Lake St. All entrances 
to this floor and these rooms were closed, 
except the main stairway leading up from 
the lobby. At the head of the stairs retail 
jewelers registered and received badges. 

Exhibitors and visitors representing whole- 
salers and manufacturers were registered in 
the mazzanine room at the show office. 

The attendance was fully up to expecta- 
tions—1,034 retail jewelry establishments 
were registered, there being from one to 
three representatives from each. Many jew- 
elers were accompanied by their wives and 
a conservative estimate of the number at- 
tending the show representing the retail 
trade is placed at 2,000. Counting the other 
visitors and _ exhibitors’ representatives, 
nearly 3,000 members of the trade took part 
in the show. 

The number from the retail trade would 
have been much larger except through a 








misunderstanding regarding the night the ex- 
hibit was to remain open for the benefit of 
Chicago retailers. It was first announced 
that the show would be open on Wednesday 
night, but later this night was given over 
to the banquet and the exhibit was open 
until 10 o’clock on Monday night. A large 
number of Chicago jewelers came Wednes- 
day night and were disappointed. 

A very interesting and instructive program 
was also provided for visitors. Forty-minute 
talks on subjects of interest to the trade 
were given in the clubroom adjoining the 
exhibit room on the mezzanine floor, These 
were given on Tuesday, Wednesday and 
Thursday afternoons. Representative speak- 
ers were provided for each day. 

The various entertainments offered by the 
city, baseball, theatres, cabarets, drives and 
parks, were enjoyed throughout the week. 

The climax of entertainment was pro- 
vided for Wednesday evening by the whole- 
sale jewelers of Chicago, under whose 
auspices the show was given. For this 
banquet the fourth floor of the Palmer 
House, consisting of the “Red Lacquer” 
room, the ballroom and the ballroom foyer 
was used. 

The Banquet 

By 7 o'clock the foyer and ante rooms 
were crowded with a happy party, greeting 
old friends, renewing acquaintances and 
making new ones. Shortly after that hour the 
doors of the ballroom were thrown open, 
and, to the strains of a march by Herbie 
Mintz and his orchestra, the guests entered 
and found places at the tables on the main 
floor and in the balcony. Just 890 were 
present to enjoy the entertainment and the 
menu which consisted of: 

MENU 





Fancy Canape 
Celery Olives 
Cream of Lettuce 
Crackers 
Fried Breaded Breast of Chicken 
Sauce Colbert 
Canape of Mushrooms Mornay 





Pommes Gratin 
Fancy Fruit Salade 
Wafers 
Fancy Bombe 
Sauce 
Mignardises 


Petits Fours 





Coffee 


Throughout the serving of the menu the 
orchestra rendered popular and classic seléc- 
tions and the community singing was led 
by Dave O’Malley, a dinner entertainer popu- 
lar with the jewelry trade of this city. 

When the menu was finished Joe S. Stein, 
president of the wholesale jewelers of Chi- 
cago, rapped for order and when he had 
explained the duties of a toastmaster and 
prepared those present to settle back and 
listen to some speeches, announced that there 


would be no talks and called to O'Malley 
“On with the show.” ‘ 
Five selected and excellent acts of vaude- 
ville were presented. First the College Four, 
singers and instrumentalists. Then came in 
order Gypsy Lenore, novelty danseuse; 
Gertrude Clauss, soprano, late feature of the 
Vagabond King Company; Born and Law- 
rence, eccentric dancing comedians, and, last, 
the ever-popular comedy clown, Frank 
Libuse, who recently returned to Chicago 
after a year’s engagement in New York. 
-It was then announced that the party 
would adjourn to the Red Lacquer room 





A, C. BECKEN, CHAIRMAN OF ENTERTAINMENT 
COM MITTEE 


for dancing. During several intermissions 
those present were entertained by Norman 
and Constance Selby in fancy ballroom 
dances. It was 10 o’clock when the strains 
of “Home, Sweet Home” announced that the 
second annual dinner and dance of the 
wholesale jewelers of Chicago was ended. 

To the officers and others of the organiza- 
tion much credit is due for the wonderful en- 
tertainment of the evening, but to the special 
committee, of which A. C. Becken was 
chairman and Darwin Forsinger, Jack 
Friedland, Gordon Petersen and Gus Wein- 
feld were members, and to Harry Radix, 
who assisted in preparing the program, is 
due the real honors. 

A large number of wholesalers from other 
cities, St. Louis, Cincinnati, Cleveland and 
Columbus, were present and had booths at 
the exhibit. Through these and many of 
the manufacturers a sentiment rapidly de- 
veloped during the week for making this a 
national exhibit of jewelry and allied trades 
sponsored by manufacturers and wholesalers 
throughout the ccuntry. It was felt by all 
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that the jewelry business had been given a 
great impetus bythe Show and its scope 
should be enlarged; The expression, “We 
will be here next year,” was unanimous with 
wholesalers, manufacturers and retailers, It 
is believed, heyond doubt, the largest num- 
ber of representatives of the trade were 
gathered together under one roof during the 
week than has ever before assembled. 

There was an array of every kind of mer- 
chandise manufactured in the jewelry and 





HARRY RADIX WHO ALSO HELPED 


allied trades, from the simplest and most 
inexpensive to the most elaborate and ex- 
pensive piece in every line. 

Through the following brief descriptions 
of the individual booths and pictures of 
many of them an effort is made to bring 
this show to those who were unable to at- 
tend: 
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A Summary of the Displays Made by Various Concerns 





Katz & Ogush, Inc. 

Katz & Ogush, platinumsmiths, of New 
York city, with Chicago headquarters at 
31 N. State St., were well represented by 
their Chicago and western manager, Paul H. 
Samuels. Their booth was very artistic in 
both color scheme and arrangement. Royal 
blue, Chinese red and platinum colors were 
carried throughout. Beautiful heavy velvet 
drapes in royal blue, trimmed with platinum 
color braid and fringe, bearing the firm 
name across the top, formed the background. 
Large cozy overstuffed furniture made this 
booth an inviting spot for tired jewelers to 
rest. Ferns and cut flowers put the finishing 
touch on the scene, A large case containing 
many show pieces of platinum and diamond 
jewelry created a great deal of enthusiasm. 
Other articles shown were platinum slave 
bracelets, watches for ladies and an exten- 
sive line of new fancy diamond platinum 
mountings. They featured a gorgeous line 
of platinum rings with genuine carved em- 
eralds, surrounded by diamonds in various 
shapes and sizes. 


Goldsmith Bros. Smelting & Refining Co. 
One of the most interesting displays at 
the show was that of the Goldsmith Bros., 
Smelting & Refining Co., located at 29 E. 
Madison St., Chicago, and New York. In 
the center of this booth the concern had a 
large counter case, where precious metals 
were shown. On one side of the case metals 
of the platinum group were displayed, such 
as sponge, plate and wire, also iridium, 
osmium and ruthenium. Another section 
showed the gold family, in green, yellow 
and white; also gold and silver in its pre- 
cipitated form. One of the attractions was 
a slab of silver weighing 275 ounces. This 
is used principally by silver-plating con- 
cerns, Silver nitrate, chloride and cyanide, 
used by mirror manufacturers and photo- 


engravers, and iridium for pointing gold pen 
points was also shown. L. T. Lester was in 
charge of the display and he was assisted by 
H. J. Goldsmith and Walter R. Ferrette, 


Koch’s Patented Lamp Shade Co. 


Koch’s Patented Lamp Shade Co., of 
Minneapolis, Minn., attracted the jewelers 
to this booth by having a number of lamps 
on display rotating. Bases were of different 
colors with various shaped shades in parch- 
ment, oil painted with beautiful decorations 
and colors. The slogan, “Make the Passer 
Buy,” was well in order. B. V. Kech and 
F. M. Schouweiler, from the home office 
and factory, were in charge. 


Bauman-Massa Jewelry Co. 


_ One of the most popular booths was that 
of the Bauman-Massa Jewelry Co., of St. 
Louis, Mo. W. E. Patrick, the representa- 
tive traveling through Illinois, Indiana and 
Wisconsin, and R. E. Huesgen, special dia- 
mond representative, took excellent care of 
the retail jewelers who called on them. The 
attraction was a “Filling Station,” provided 
to take care of cigar lighters. A large fill- 
ing station was provided to the jeweler that 
ordered their assortment of lighters. These 
were shown in various colors in leather and 
enamel; some were in silver and some in 
gold-filled, others were equipped with 
watches. Another item that caused a great 
deal of enthusiasm were the new desk sets. 
These consisted of a shield-shaped fountain 
pen stand equipped with a pen; others had 
a watch attachment, The firm also showed 
their window display of diamond set rings 
and other articles of exclusive jewelry. 


Sinnock & Sherrill 


Sinnock & Sherrill, New York, manufac- 
turing jewelers, had a very attractive dis- 
play of their popular “Princess” rings. Jew- 
elers gathered around their booth all of 
the time to look over these rings, as well 
as the knives and other pieces of jewelry 
on display. H. A. Kretsch, eastern repre- 
sentative, spent his time at the booth ex- 
plaining their product and he was well as- 
sisted by Phil Noel. Harold Sherrill, who 
travels the middle-west territory for this 
concern, was unable to attend the show this 
year. He was busy at the factory overseeing 
new Fall designs. 


Dueber-Hampden Watch Co. 


The Dueber-Hampden Watch Co., Can- 
ton, O., had a very beautiful booth. The 
decorations blended very prettily and in a 
well trimmed case was displayed a complete 
line of both ladies and men’s wrist watches 
in white and green gold. There was also a 
line of men’s pocket watches, R. W. Loichot, 
general manager; John C. Miller, superin- 
tendent of factories, and R. A. Hayes, Chi- 
cago, middle-west and Pacific Coast repre- 
sentative, were at hand to greet the visitors. 


Clifford B. Poage 


Clifford B. Poage, wholesale jewelers at 
Columbus, O., had a very complete display 
of novelty jewelry. The special features for 
this show were high school rings in sterling 
silver and slave bracelets in all widths, with 
and without stone settings. Clifford B. 
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Poage presided over the booth and he was 
assisted by F. C. Hughs. 


The New Haven Clock Co. 


A clock display that caused a great deal 
of comment was that of the New Haven 
Clock Co, The company showed a large and 
complete line of banjo clocks in all sizes and 
designs, as well as the line of chime and 
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Aschermann, all representatives traveling out 
of the local office. 


The C. & E. Marshall Co. 

The C. & E. Marshall Co., with offices and 
display rooms at 1445 ‘West Jackson Boule- 
vard showed a large and exclusive line of 
rental window displays. These are very 
beautiful in their gay colors and styles that 











EXHIBIT OF KATZ & OGUSH 


mantel clocks. The new departure, the 
“Havenite” alarms, an exclusive jewelry line, 
was also a big feature. These are made in 
both walnut and mahogany and come in 
squares and Gothic types. The New Haven 
Clock Co. had a large display room at 215 
W. Randolph St., Chicago, F. C. Bradley, 
manager of the Chicago office, was in charge 
of the booth and he was assisted by I. Wil- 
kinson, H. Sebastian, Sam Sadek and J. 





HERE NEW 


are adapted to all holidays and occasions. 
Drapery materials in different colors and 
grades of materials were attractively ar- 
ranged around the booth and valancies of 
all kinds put the finishing touches to the 
decorations, Findings and materials of all 
kinds were shown as well as watchmakers’ 
benches and tools for all jewelry workmen. 
E. E. 'Marshall, J. K. Marshall, members 
of the firm; Lewis DeHart, sales manager ; 





MCCARTHY SISTERS FROM THE CAST OF “THE SCANDALS” WEARING 
JEWELRY MADE BY THE JUERGENS-ANDERSEN CO. 
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Gus Brauer, A. L. Stevenson, Paul Schmidt 
and A. N. Harrod, representatives, were al- 
ways busy looking after the needs of the 
visitors. 


Block-Weinfeld Co. 


Decorations in the booth of Block-Wein- 
feld Co. were in Oriental style. Beautiful 
hangings 


Chinese constituted the back- 





HAVEN CLOCKS WERE DISPLAYED 


ground and exquisite Chinese embroideries 
were seen all over the booth, used as pads 
for their exclusive line of pendants, brooches, 
rings, cigarette cases, compacts and other 
pieces of jewelry. Their lucky mascot was 
a beautiful hand-carved jade Chinese dog. 
Gus Weinfeld, Art Oppenheim, Marshall W. 
Pierce, Berny Drach, Harry Lossau_ arid 
Leroy Cram were at the’ booth at all ‘times 
visiting with their many : friends ‘and’ vis- 
itors. 


Knickerbocker Watch Co. 


In a very attractive setting the Knicker- 
bocker Watch Co. showed a complete line 
of its ladies’ and men’s strap wrist watches 
in white and green gold. These watches are 
better known as the “Warwick” watch. 
Traveling closks were also shown in beau- 
tiful colored leathers as well as in silver 
engraved and engine turned. Ira Guilder, 
treasurer, and Max Stein, of the home office 
at New York, were at hand all of the time 
as well as Art Conner, who has charge of 
the Chicago. offices recently opened in Suite 
507, Columbus Memorial building. 


Kestenman Bros. Mfg. Co. 


The Kestenman Bros. Mfg. Co., of Provi- 
dence, were well represented by the Kesten- 
man brothers, M. and A, They showed a 
complete line of their brooches and pendants 
in sterling silver and made a special feature 
of their gold-filled and nickel expansion 
bracelets, as well as straps in different col- 
ored leathers. M. Kestenman calls on the 
wholesale trade through New York State 
and the east and A. Kestenman visits the 
trade in Chicago and the middle west. 


Henry Rufeisen, Inc. 


Henry Rufeisen, Inc., manufacturing jew- 
elers at Newark, N. J., with Chicago head- 
quarters at 31 N. State St., had an attrac- 
tive display. Their new anniversary guard 
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rings in white, gold and platinum, set with 
precious calibre, attracted a great deal of 
attention. They also showed their regular 
line of mountings and stone set rings, and 
displayed the process of making a ring from 
the plain blank to the finished product. Henry 
Rufeisen, president, from the home office, 
and Ben Teitelman, vice-president and Chi- 
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played in the background and these caused 
considerable comment. E. L. Badgley, who 
has charge of their local offices at Chicago, 
looked after their interests at the show. 


Rex Mfg. Co. 


The Rex Mfg. Co., located at Providence, 
and well represented in Chicago and the 
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The wide, fancy, flexible bracelet, showing 
white and colored stone combinations with 
buckle trim, were the most popular num- 
bers, Matthew H. Payton, a member of the 
firm, took good care of the guests that vis- 
ited his booth. This firm has a Chicago 
office at 29 E. Madison St., and is in charge 
of Ernest Block. 








BOOTH OF THE INTERNATIONAL SiLVER CO. 


cago manager, were always at hand to ex- 
plain abcut their products. 


Derlacki- Weber 


Derlacki-Weber, platinumsmiths, 58 E. 
Washington St., had a complete line of 
platinum mountings on display, as well as 
their wedding ring line. V. P. Weber and 
Walter Derlacki, members of the firm, and 





Ben Teitelman, Chicago and middlewestern 
representative, were at the booth visiting 
with the guests. 
Harvey & Otis 
Harvey & Otis, manufacturers at Provi- 
dence, R. I., with Chicago offices at 29 E. 
Madison St., had a large and attractive dis- 


play of their solid gold emblems, pins, charms 
and buttons, Jewels of all kinds were dis- 





PART OF THE EXHIBIT OF THE NORRIS, ALLISTER-BAILL-BRIDGES CO. 


middle-west by the Israel-Lessing Sales Co., 
at 29 E. Madison St., had a large display of 
pen and pencil sets, cigar lighters in leather 
in assorted colors as well as in gold and 
silver plate; also desk sets, colored ivory 
pen sets, individual pen and pencils, ladies’ 
ribbon bracelets and men’s watch straps. 
“Jack” Benjamin, vice-president, arrived 
from the home office to attend the show and 





EXHIBIT OF L, HELLER & SON 


J. R. Spiegel Co. 

The J. R. Spiegel Co. is located at Chi- 
cago, in the Jewelry Mart, 35 E. Wacker 
Drive. The house has an advertising and 
merchandising service that interested jewel- 
ers that visited the booth. This firm also 
counsels on credit systems and newspaper 
advertising, as well as direct advertising, 
and creates window card ideas. J. R. Spiegel 











to distribute pencils to the guests. He was 
assisted by T. Leonard Goodman, of the 
Chicago office, 

H. Payton Co., Inc. 

The H. Payton Co., Inc., of Providence, 
manufacturers, had a display that caused a 
great deal of enthusiasm. This firm showed 
a complete line of sterling silver bracelets, 
stone set, and the new stone set necklaces. 


BOOTH OF LOUIS STERN 


WRISTACRAT 


co. 


and H. H. Teplitz were kept busy explaining 
their service to jewelers. 


The Illinois Watch Co. 


The Illinois Watch Co., of Springfield, IIL, 
caused a great deal of attention at their 
booth by displaying a motion picture of the 
operation and construction of a watch, The 
picture was shown on the dial of a massive 
reproduction of the 60-hour Bunn special 
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watch. The company also exhibited a jewel- 
ing machine that is almost superhuman in 
its operation. An operator direct from the 
factory was kept busy demonstrating this 
machine. This concern also showed a com- 
plete line of railroad watches, men’s strap 
and pocket watches as well as ladies’ watches. 
Coburn Buck, W. J. Barnes, Howard At- 





EXHIBIT OF THE ELGIN NATIONAL WATCH CO. 


kins and Julius Armbruster, representatives 
irom the home office, took care of visitors. 
Illinois Watch Case Co. 
Elgin American Mfg. Co. 
One of the largest and most attractive 
booths at the show was that of the Illinois 


Watch Case Co. and the Elgin American 
Mfg. Co. These firms are located at Elgin, 
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Henry Lederer & Bros. 

Henry Lederer & Bros., manufacturers, of 
Providence, R. I., with Chicago offices at 29 
E. Madison St., featured their “Golden 
Wheel Lighter.” These come in leather in 
assorted colors, and were shown in junior, 
approved and humidor sizes. They also 
showed attractive sets of cigarette cases and 
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featured its new 18K white gold filled pocket 
watch cases for men. 


Sangamo Electric Co. 

The Sangamo Electric Co. is located at 
Springfield, Ill, and has a Chicago office 
at 1590 Old Colony building. The display 

was very attractive with the reproduction 




















lighter in colored leathers with cloisonne 
decoration, The color scheme that was car- 
ried out throughout the booth was black and 
red and this showed up very beautifully. Ir- 
ving Schrager, eastern representative, and 
Max Cohn, manager of the Chicago office, 
were in charge and were assisted by Miss 
Julia Goldstein, of Chicago. Many visitors 
were at this booth. 





ARTISTIC SETTING OF THE HADLEY CO.’S DISPLAY 


of an original antique mantel from the 1780 
period. On top otf the mantel was shown 
a reproduction of an old Salem clock of 
the late 18th century in Chippendale 
character, one of the first clocks ever made 
with the latest electrical wound device. The 
concern also showed striking wall and mantel 
clocks, all electric wound. C. R. Horrell, 
factory representative and sales manager, 





EXHIBIT OF HAMILTON WATCH CO. 


lll, but have Chicago offices at 35 E. 
Wacker Drive. They showed a complete 
and extensive line of their new watch cases, 
as well as sterling silver hollowware, com- 
pacts, cigarette cases and desk and boudoir 
clocks. Their booth was attractively ar- 
ranged in the ballroom and decorated in 
taupe and red velvet. Walter Taylor, P. J. 
Eppenstein and Howard Purdy were in 
charge. 


The Star Watch Case Co. 

The Star Watch Case Co., Ludington, 
Mich., and with Chicago offices at 35 E. 
Wacker Drive, was well represented at the 
show by A. Levy, manager of the Chicago 
office, and Robert C. Hardy, Chicago and 
middle west representative. The booth was 
very pretty in its decoration and displayed 
the regular complete line of strap and 
women’s. bracelet heads: The concern 


A. C. BECKEN CO.’ EXHIBIT 


was in charge of the display and he was 
assisted by R. E. Reiner, also of the factory, 
and J. W. Durkin, of the Chicago office. 


Differential Clock Products 


The Differential Clock Products, division 
of the Hintz Mfg. Co., located at 1100-10 
S. Kilbourne Ave., Chicago, had a display 
of school and office clocks. Through the 
differential coil only the amount of power 
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required reaches the escapement and pro- 
vision can be made to run the clock an in- 
detinite length of time because regardless of 
the amount of power in the mainspring the 
isochronism remains definite. J. J. Busen- 
benz, inventor, was at hand to explain the 
methods of operation. 


Hamilton Watch Co. 


The Hamilton Watch Co., Lancaster, Pa., 
had a very attractive booth trimmed in 
Royal purple velvet and showed a complete 
line of both pocket and strap watches for 
men and women. One of the features of 
the display was an exact reproduction of 
the 16 size, 23 jewel watch manufactured 
just 10 times larger than the regular size. 
Actual factory cost of this watch was $5,000. 
Another feature was the large material dis- 
play. F. C. Beckwith, first vice-president; 
R. W. Atkinson, assistant sales manager; 


Harry Ruthart, material manager, and W. 
M. Rudolph, middle western representative, 
had charge of the display. 


Martin-Copeland Co. 


The Martin-Copeland Co., manufacturer, 
Providence, with Chicago offices located at 
29 E. Madison St., showed its complete line 
of 18K gold and platinum waldemars, lor- 
gnette chains, slave bracelets, in 14K and set 
with genuine stones, wedding rings in gold 
and platinum, oxfords and lorgnettes. G. 
W. Bleecker, manager of the Chicago office, 
had charge of the display and he was assisted 
by Claude Andrews, Harvey Morency and 
J. W. Lossau. 


Wadsworth Watch Case Co. 


The Wadsworth Watch Case Co., New- 
port, Ky., and Chicago, was well looked 
after by George Opie and L. W. Sparks, 
representatives from the factory, and G. D. 
Cullis, manager of the Chicago office. The 
complete line of pocket and strap watches 
in white and green gold and platinum, 
in special engine turned and engraved cases, 
was shown. The line of buckles and belt 
sets in gold and silver engine turned was 
also on exhibition. 


Warren Piper & Co. 


Warren Piper & Co., wholesale jewelers 
at 31 N. State St., Chicago, and with New 


BOOTH OF HELBEIN-STONE CO. 
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York headquarters, showed their complete 
line of fraternity and college jewelry and 
rings. They showed an extensive line of 
cigarette cases and compacts decorated with 
emblems and shields. Warren Piper, presi- 
dent, and Andrew Sallade, vice-president, 
and Russell Ferguson, Chicago representa- 
tive, were at their booth at all times to 
visit with guests. 
Leubusher-Schumann Co. 


Leubusher-Schumann Co., wholesale 
jeweler with home offices at 35 E. Wacker 
Drive, Chicago, and offices at Detroit, had 
one of the most attractive displays at the 
show. The background of the booth was in 
black and gold velour and on a setting of 
black velvet a wrought iron hanging basket 
filled with gay colored shell flowers put on 
the finishing touches. Pads and cases in the dis- 
play case were in peach colored velour 


trimmed with gold braid. The concern 
featured the new precious stone “Zircon.” 
These were set in beautiful white gold 
mountings set with diamonds. Diamond set 
rings for window displays, which are very 
beautiful, were also displayed. William C. 
Schumann, member of the firm, was in 
charge and he was assisted by Ed. Gerken 
and Merrell Gidley. 


Louis Stern Co. 

The Louis Stern Co., Providence, R. L., 
and Chicago, had a beautiful setting for their 
“Wristacrat” watch bracelets that were 
featured. These are made for both women 
and men and special attention was shown 
the new wide bracelet for women’s sport 
wear. This concern also showed its 
regular line of knives and general jewelry. 
Paul M. Stern, eastern representative, repre- 
sented the factory and Wesley N. Jackson, 
the Chicago manager and western repre- 
sentative, assumed charge. Gold plated 
knives were the souvenirs. 


Swartchild & Co. 


Swartchild & Co.’s booth caused a great 
deal of excitement on Friday morning when 
the three big prizes offered by this company 
were given away. The first prize, an $80 
Dennison window display set, went to E. T. 
Brown, of Crown Point, Ind.; the second 
prize, a $25.50 jade green window display 
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set went to E. Henry Prowse, of Manchester, 
ia., and the third prize, two flood lights, 
went to Odells, Inc., Moline, Ill. This firm 
showed an extensive line of window dis- 
play sets, boxes, and trays on display as 
well as the regular line of findings and 
materials. Jacob Gould, manager of the ad- 
vertising department, was in charge of the 
display and he was assisted by J. H. Swart- 
child and W. G. Swartchild, Jr. J. G. Swart- 
child and W. G. Swartchild, members of 
the firm, spent some time at the booth and 
at the show greeting friends in the trade. 
Swartchild & Co. are one of the largest 
wholesale material and supply concerns jp 
the country and occupy the entire fourth 
floor of the Heyworth building. 


Helbein-Stone Co., Inc. 


The Helbein-Stone Co., importer of dia- 
monds and watches located in New York, 





EXHIBIT OF KESTENMAN BROS. MFG. CO. 


and with Chicago offices at 35 E. Wacker 
Drive, had a very artistically arranged booth. 
The background of the booth was in lavender, 
with sprays of roses and leaves and other 
gay colored flowers arranged in the center 
and across the top. This concern showed 
its complete line of women’s watches and 
men’s strap patterns, in plain and engraved 
styles. S. J. Baril, advertising manager, 
was in charge and he was assisted by Ben 
Furman, middle western representative, and 
James J. O’Grady, manager of the Chicago 
office. 
Keystone Watch Case Co. 


The Keystone Watch Case Co., Riverside, 
N. J., and Chicago showed its display of 
watch cases in plain engraved and engine 
turned styles. Walter Mellor, the special 
representative, was at hand at all times to 
visit with his many friends in the trade 
who called at the booth. W. F. Drexmit 
and Oliver Artes, of the Chicago office, also 
spent some time at the show visiting with 
guests. Arthur H. Pisahl represented the 
Howard division of the Keystone Watch 
Case Co., and showed the complete line of 
watches. 


The Homan Mfg. Co. 


The Homan Mfg. Co., Cincinnati, O., and 
with offices and show rooms at 10 S. Wabash 
Ave., featured its three new hollow-ware 
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matched service patterns, namely the 
“Louisiana,” “Cambridge” and “Concord” 
services. The services were displayed on 


beautiful lavender pads and added much to 
the beauty of the booth. Frank E. Quinn, 
manager of the Chicago office and middle 
western and Coast representative, had charge 
of the display and he was ably assisted by 
D. W. Woods, middle western representative. 


Landers, Frary & Clark 


Landers, Frary & Clark, manufacturers of 
electrical devices and cutlery, located at New 
Britain, Conn., and with sales offices at 225 
N. Wabash Ave., had the largest display 
of electrical goods at the exhibition. They 
featured their percolater sets, in nickel and 
silver plate, toasters, attractively decorated 
curling irons and a complete line of cutlery. 
E. O. Gschwind and Allen Jacobson repre- 
sented the Chicago office and were in charge. 





EISENSTADT MFG. CO.’S EXHIBIT 


L. Heller & Son 


L. Heller & Son, New York and Chicago, 
as usual had one of the most interesting 
booths at the show. Their special feature 
was a case representing a display window 
with photos of movie stars wearing their 
famous “Deltah” pearl creations arranged as 
a background with latest necklaces in all 
lengths and designs on display. Wives of 


retail jewelers that visited the booth were 


presented with strands of pearls as tokens 
from the firm. Jake Levin, manager of 
their Chicago office, was at hand with his 
broad smile and pleasing way to welcome 
the visitors and he was assisted by Sidney 
Levinson, representative, and Miss Pearl 
Pass, also of the Chicago office. 


W. G. Clark & Co. 


W. G. Clark & Co., North Attleboro and 
Chicago, were well represented at the booth 
by Adolph Frank, their Chicago manager 
and middle western and southern representa- 
tive. They showed a large and attractive 
line of their lighters in all colors of leather 
and featured their new wind dodger lighter. 
This is made in various colors and sizes. 
In the center of their display was a large 
filling station where jewelers and guests had 
their lighters refilled. Their line of link 
buttons and dress sets were also shown. 
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Henry Paulson & Co. 


Henry Paulson & Co., 37 S. Wabash Ave., 
Chicago, occupied a 40 ft. booth at the show. 
Window displays in various colors and fitting 
for most any occasion were featured, along 
with display boxes of rainbow hue. Henry 
Paulson was at the booth all of the time. 
He was assisted by Roy While, L. R. 
Douglas, Joseph Schwarz, M. A. Hoffman 
and G. Piermattie. Miss M. Rappaport, of 
Rappaport Bros., Chicago, looked after the 
display of Marble statuary. 


Irons & Russell Co. 


One of the most complete line of emblems, 
pins and buttons as well as charms, and 
rings was shown in the display of Irons & 
Russell Co., manufacturer of Providence and 
Chicago. Emblem jewelry was shown in 
solid white and green gold as well as plated 
and gold filled. The new feature of the 








display was straps for men’s watches with 
emblems attached. Three large jewels, the 
Shrine, Masonic and Knights of Pythias were 
hung in a very conspicuous place in the 
back of the booth. C. A. Rogers, manager 
of the Chicago office and middle western 
representative, was in charge. 


S. Lazarus & Sons 


The firm of S. Lazarus & Sons, manufac- 
turing jewelers, at 35 E. Wacker Drive, was 
well represented at their booth by Bert 
‘Lazarus and Stanley Lazarus, members of 
the firm, and B. B. Tuckler, representative. 
They featured their regular line of signets 
and stone set rings in gold and platinum as 
well as an extensive line of mountings. A 
motion picture machine that caused a great 
deal of interest, made by the two Lazarus 
brothers, Bert and Stanley, showed the 
pictures of the manufacture of rings in their 
own shop. 


J. W. Forsinger Co. 

The J. W. Forsinger Co., wholesale 
jeweler at 31 N. State St., had a display that 
was of much interest to retail jewelers. In 
a case in the center of the booth a complete 
line of watches for both men and women 
were shown. Strap effects and men’s pocket 
watches were featured. Cases on either 
side of the booth were well decorated and 
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displayed lines of imported novelties adapted 
to the gift department of a retail jewelry 
store. The novelties consisted of musical 
atomizers, powder boxes, cigarette cases and 
jewel boxes. Articles in fine hand tooled 
leathers such as desk sets, book ends, bridge 
and poker sets were shown. Darwin A. 
Forsinger spent a great deal of his time at 
the booth and he was assisted by Sam 
Perry, eastern representative, Mrs. Marie 
Chase of Chicago and H. Schuster. 


Oneida Community 


The corner space occupied by the Oneida 
Community in the ballroom was always 
crowded with admirers. The display was 
truly beautiful. The concern featured its 
new Paul Revere pattern in both flat and 
hollow-ware. In the center of the display was 
a reproduction of a house front of the days 
of Paul Revere with all windows lighted 





DISPLAY OF W. G. CLARK & CO. 


up and pieces of hollow-ware displayed in the 
opening. This display was carried out in 
a beautiful shade of green. To the left of 
this was a display of flatware on royal blue 
velvet background and featuring the new 
foursome sets, the new home, hostess trays 
and bridal chests. The early American 
table, an exact reproduction of the table 
shown in the Metropolitan Museum of Art 
in New York, created a great deal of in- 
terest. W. T. Earl and J. N. Milnes repre- 
sented the factory and R. R. Colway, Wis- 
consin representative, and W. L. Morgan, 
Illinois representative, assisted and repre- 
sented the Chicago office. 


The R. L. Griffith & Son Co. 


George C. McCormick, of the R. L. 
Griffith & Son Co., Providence, was kept 
very busy at his booth during the show 
showing his excellent display of brooches, 
rings, ear drops, and stick pins, in white 
and colored stone sets. 


The Fillkwik Co. 

The Fillkwik Co., manufacturer of ciga- 
rette cases, compacts and flasks, entertained 
at one of the busiest booths of the show. 
The new triple compact, one of the smallest 
ever devised and holding a considerable sup- 
ply of powder and rouge, was the attrac- 
tion. These are furnished in sterling, gold 
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filled and sterling with cloisonné decoration. 
A large line of cigarette cases in sterling, 
gold and sterling and gold combinations were 
also shown as well as flasks in enamel. A. 
G. Shields, president, from the home office 
at Attleboro, was on hand to greet the visi- 
tors, and he was assisted by I. B. Miller 
and Melvile Miller of the Chicago office. 


The Richter & Phillips Co. 


One of the largest wholesale houses in 
Cincinnati, the Richter & Phillips Co., had 
a very attractive display. This concern 
showed an extensive line of beaded bags, 
also the enameled mesh bag and a beautiful 
assortment of diamond set rings, enameled 
compacts, flasks, and watches in both men’s 
and women’s styles. The booth was trimmed 
very elegantly in salmon shade with a 
background of silk and roses. J. Harvey 
Phillips, and Sam R. Young, were in charge 
of the booth and were kept busy during the 
week handing out “Fool Proof” watches, a 
delicious candy moulded in shape of a watch. 


Benj. Allen & Co. 


Benjamin Allen & Co., one of the largest 
wholesale jewelry houses in Chicago, had a 
large booth that was well presided over by 
Edward Filhohm and his able assistants John 
D. Jacobson, Illinois representative, Emil 
Rennord, Chicago representative, J. M. 
Washburn, Ohio traveler, N. Johns, who 
travels through Michigan, and B. J. Porter, 
Indiana representative. Their entire booth 
was decorated in royal blue and the back- 
ground was well arranged with banjo clocks, 
chime and mantel clocks, hall clocks, kitchen 
and alarms. They featured the new Gilbert 
colored clocks. They also had an extensive 
line of thimbles, ring mountings, diamond 
set rings, mosaic brooches and pendants and 
picture frames. An electric watch cleaner 
caused a great deal of interest. Pearl necks 
in various styles and sizes were shown, as 
well as pyralin ivory, trophies, hollowware in 
both silver and gold plate. 


Baer & Wilde 


The well known Kum-a-part products, 
manufactured by Baer & Wilde Co., such 
as dress sets, slip-in studs and cuff links 
were well displayed and exhibited by Jerry 
Grant of the New York office and Owen E. 
Williams of the Chicago office. This firm 
featured the new “Swank” collar bar in solid 
gold and plate. The Baer & Wilde Co. is 
located at Attleboro, and has a Chicago of- 
fice at 29 E. Madison St. 


J. J. Sommer Co. 


The J. J. Sommer Co., manufacturing 
jeweler at North Attleboro, Mass., had one 
of the finest displays of jewelry at the exhibi- 
tion. The new 18K white gold platinum top 
pendants and brooches are exquisite. The 
new line of rings in odd shaped crystals 
and onyx set with odd shaped cuts of colored 
stones and diamonds caused much enthusiasm. 
J. J. Sommer greeted all his old friends 
at their booth and he was assisted by Mrs. 
J. J. Sommer and their son E. T. Sommer. 


Thos. J. Dee & Co. 

Thos. J. Dee & Co., smelters and refiners 
at 5 S. Wabash Ave., had an interesting 
display of native ore in both gold and plati- 
num, virgin gold, differents karats of gold 
and colors manufactured by them. They 
displayed a Mexican trading coin that was 
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used during the administration of Villa, a 
six ruble platinum coin that is worth $80 
in American money and only $3.50 in Russian 
money, and also a three ruble platinum coin. 
These coins are very scarce and are prized 
highly by the firm. They showed platinum 
wire drawn finer than human hair known 
as .001 thick, and also demonstrated the 
steps in the refining of platinum, gold and 
silver. A piece of gold quartz that caused 
a great deal of interest was found in Alaska 
and is possibly the richest piece of ore ever 
found. A. B. McMahon was kept busy 
during the week explaining about the ore 
specimens. 


Juergens & Andersen Co. 


Juergens & Andersen Co., platinumsmiths 
and the well-known ‘“Add-a-pearl” house 
located at 108 N. State St., Chicago, featured 
the evolution of the ‘‘add-a-pearl” from the 
smallest to the largest. They had a repro- 
duction of a window display in the center 
of their booth and with this showed the 
methods of displaying “Add-a-pearls’” to the 
best of advantage. Many exquisite individ- 
ual pieces in diamond and platinum were 
shown and modelled by members from the 
cast of “Scandals.”” Wm. Juergens, Jr., had 
charge of the display and he was assisted 
by Fred M. Kline, sales manager, W. F. 
Fleek, western representative, and John Blaa, 
of the Chicago office. The booth was dec- 
orated with beautiful palms, and the attrac- 
tive wicker furniture made it easy for jewel- 
ers to make this place their headquarters and 


rest. 
Waite-Thresher Co. 


The Waite-Thresher Co., Providence and 
Chicago, showed an attractive line of whole 
gold stone set brooches, scarf pins, pendants, 
bracelets and cameo brooches. They fea- 
tured stone set rings, ear drops and lingerie 
fasteners. Axel B. Paulsen, manager of 
their office in the Heyworth building and 
middle-west representative, had charge of the 
display. 

Stein & Ellbogen Co. 

The Stein & Ellbogen Co. occupied a 
great deal of space in the ballroom and 
had a beautiful display of “Blue Bird’ dia- 
mond rings, imported bead necks, crystal 
and jade pendants, beaded bags, traveling 
clocks, in enamel and colored leather. One 
of the attractions of the display was a minia- 
ture capitol building window display. A 
large assortment of American watches were 
shown in connection with this display. Im- 
ported novelties also created a great deal 
of favorable comment. Charles Brown, 
jewelry buyer, was in charge and he was 
assisted by Miss Bessie Kelly and Sam Wish. 
The Stein & Ellbogen Co. are one of the 
largest wholesale jewelry houses in Chicago 
and occupy the entire fourth floor of the 
Coiumbus Memorial building, 31 N. State 
St. 

A. C. Becken Co. 

The A. C. Becken Co., wholesale jewelers, 
occupying the entire fourth and part of the 
third floor of the Lemoyne building, 180 N. 
Wabash Ave., Chicago, had an exclusive dis- 
play of clocks. The firm showed 18 hall 
clocks of its own importation. A fine line 
of mantel, chime and boudoir clocks, manu- 
factured by the Gustav Becker factories and 
the Hereschede Clock Co., were also featured, 
as were a 400 day clock of the firm’s own 
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importation and tne mantel and chime clocks 
of the M. Winterhalder & Hofmeier, Ltd, 
of Neustadt Baden, Germany. Albert ¢ 
Becken, Jr., was kept busy at the show 
shaking hands with old acquaintances, and 
he was assisted by S. C. Lund, Albert F. 
Long, Fred W. Hoefer, Jos. Hilfer, man- 
ager of the clock department, C. W. Peru, 
Michigan and Indiana representative, J. J, 
Smart, who travels the same territory, C, 
W. Owen, traveler through Ohio, Kentucky 
and Tennessee, H. I. Robinson, Iowa repre- 
sentative, and Linus Winterhalder, of Ger- 
many. 
J. F. Sturdy’s Sons Co. 

H. K. Sturdy, Jr., L. J. Walsh, advertis- 
ing manager, representing the home office, 
and Frank Moran, manager of the Chicago 
office of the J. F. Sturdy’s Sons Co., of 
Attleboro Falls, Mass., were kept busy at 
this firm’s booth during the week explain- 
ing about their famous five products, the 
“Sturdymaid,” “Sturdybilt,” “Sta-Lokt,” 
“Sturdychain,” “Sturdylinks” and “Sturdy- 
strap.” They featured a new line of “Sturdy- 
maids” set with diamonds and sapphires. 


Emil Braude & Sons 


Emil Braude & Sons, wholesale jewelers, 
occupying the third floor of the Heyworth 
building, had a very beautiful display of 
colored leather traveling clocks, atomizers, 
perfume bottles, heart beat cloisonné boudoir 
clocks, as well as banjo, mantel, chime and 
nursery clocks. They showed an attractive 
line of jeweled gold plated toilet sets, musical 
cocktail shakers, and novelty radio wine 
services and gold plated flatware. In an 
adjoining bocth they had an exclusive dis- 
play of Grant watches in both ladies and 
gents strap watches, in filled and solid gold. 
They showed an attractive window display 
in the form of a stage with flashers lighting 
up the stage where watches are shown. 
Arthur J. Lewin was in charge of the 
watch display. Emil Braude and his four 
sons were always on hand to welcome visi- 
tors to their booth. They are Sidney, Lester, 
Ben and Abe. 


Wm. C. Greene Co. 
Arnold & Steere Co. 
The Wm. C. Greene Co. and Arnold & 


Steere Co., manufacturing jewelers at Provi- 
dence, R. I., had a very popular booth and 
Edgar M. Docherty and Frank R. Budlong 
were kept busy showing their new two-tone 
dinner rings. These rings are mounted in 
genuine crystal and harmonized with colored 
‘precious stones with a diamond in the center. 
They also showed their complete lines of 
brooches and scarf pins in solid white gold. 


Waterbury Clock Co., of Illinois 
Ingersoll Watch Co. 

The Waterbury Clock Co., of Illinois, of 
215 W. Randolph St., had a large display 
of clocks, in mantel, chime, kitchen and 
boudoir styles. The company especially 
showed its new ship’s-bell clocks, that chime 
on the quarter hour and the chimes resemble 
the bells on a ship. This is new and has 
created a great deal of favorable comment. 
Charles T. Ross, manager, spent consider- 
able time at the booth and he was assisted 
by Otto A. Graff, A. B. Hoffman, and L. 
A. Holz. The Ingersoll display was also 
attractive and showed the new 7-J Alden 
wrist watch in tank and cushion shapes and 
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the new pocket watch in chromium case 
with platinum finish and engraved sides. 
Herman P. Haynes, manager of the Inger- 
soll division, Chicago office, was in charge 
and he was assisted by W. T. Connor, repre- 
sentative through Indiana and Illinois; Wm. 
Burns, Chicago representative; Thos. Glea- 
son, who visits the trade through Colorado; 
Robt. Norris, Oklahoma and Kansas, and 
Dave Olsen, Minnesota and North and South 
Dakota representative. 


Armbrust Chain Co. 


The Armbrust Chain Co., Providence, R. 
I., with Chicago offices at room 1104 Hey- 
worth building, had a very attractive dis- 
play of gold filled and solid gold chains, in 
both green and white finish. The firm dis- 
played waldemars, sautoirs and collegiate 
styles, and had a large selection of slave 
bracelets in both plain and stone set combi- 
nations. The chains were arranged very 
beautifully in a sunburst design giving each 
chain full credit for its beauty. Howard 
Seebeck, Chicago representative, was in 
charge of the booth, 


P. B. U. Crystal Go. 


Samuel Gluck, treasurer of the P. B. 
U. Crystal Co., Pittsburgh, Pa., had a dis- 
play of their unbreakable P. B. U. Crys- 
taloids. These are made in the fancy and 
round shapes. The round ones are molded 
into lentile shapes and the particular feature 
of both the round and fancy style is the 
permanent bevel and flange which insures 
crystal from warping. 


Alex Katz Co. 


The Alex Katz Co., of 29 E. Madison St., 
Chicago, represents ten eastern manufac- 
turers in Chicago and the middlewest, and 
in its display showed an attractive line of 
cut steel and rhinestone shoe buckles, rhine- 
stone heels in various colors; flexible brace- 
lets, shoulder pins, French beaded bags and 
novelty boutonniere pins. Alex Katz per- 
sonally supervised his booth. He was as- 
sisted by A. Strauss. 


Central Monogram Works 


The Central Monogram works, of 7 W. 
Madison St., Chicago, conducted a daily 
exhibition of setting rhinestone and marcas- 
site monogram jewelry. A large crowd 
gathered around the workman each day and 
were fascinated by his accurate and neat 
work. This concern had a large display of 
jewelry at the show. Sam Kahn was in 
charge of the exhibition. 


George H. Fuller & Sons Co. 


The Geo. H. Fulier & Sons Co., of Paw- 
tucket, R. I., and with large sales offices on 
the 10th floor of the Heyworth building, 
featured their new Legion and Legionette 
bracelets, as well as the Strokmeter that 
has the reputation of making honest men of 
golfers. They also showed a line of plain 
and stone set lingerie fasteners, and the dia- 
mond vibrator for the show window. F. V. 
Spears and J. Vincent Huber of the Chicago 
office were in charge. 


A. Hirsch & Co. 


A. Hirsch & Co., wholesale watch dealers, 
with offices on the 5th floor of the Jewelry 
Mart, 35 E. Wacker Drive, had a complete 
display of American and Swiss watches in 
both ladies’ and gents’ styles, in gold filled 
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and gold, and in green and yellow finish. 
They featured their new line of french 
sautoirs in different colored cloisonnés, They 
showed a large line of traveling clocks, in 
various colored leathers. Wm. A. Kauf- 
man, president, Herman Hirsch, vice-presi- 
dent, Sam Newman, Wisconsin representa- 
tive, and Louis Sigel, Chicago representative, 
were at the booth. 


Eisenstadt Mfg. Co. 

The Eisenstadt Mfg. Co., of St. Louis 
and Chicago, had a large display of diamond 
set rings, platinum mountings, ladies’ and 
gents’ fancy rings, diamond set wedding 
rings, fraternity jewelry and a complete line 
of ladies’ and men’s watches. On a table 
in the center of their booth was an exact 
miniatute reproduction of the “Spirit of St. 
Louis” and by the use of a fan the pro- 
peller was kept in motion. O. F. Ejisen- 
beiss, in charge of the diamond department, 
and Al. Hopmann, in charge of their watch 
department, represented the home office, and 
Fred C. Emerson, manager of the Chicago 
office, and his co-workers, Leo Phegley, 
Frank Redmond and Nelson Hagnauer, as- 
sisted. 

Ostby & Barton Co. 

The Ostby & Barton Co., manufacturing 
jewelers at Providence, R. I., and with Chi- 
cago headquarters at 31 N. State St., had 
a very handsome display. All of the mer- 
chandise was displayed on green and gold 
polychrome stands which set off the booth 
very attractively. The company featured its 
new line of sterling silver chromdium finish 
bar pins, brooches, cameo brooches, ear drops 
and pendants. These were also shown in 
bracelet, ear drop and pendant sets which 
caused considerable favorable comment. John 
Collins and Victor King represented the 
home office and Fred Haller and Tom J. 
Noonan represented the office at Chicago. 

The Wahl Co. 

One of the largest displays of pen and 
pencil sets as well as fountain pen sets was 
that of The Wahl Co., of 1800 Roscoe St., 
Chicago, which showed Eversharp pencils 
in all sizes and styles as well as a full line 
of fountain pens. An attractive assortment 
of fountain pen desk sets were shown, 
with marble, bronze, onyx and imported 
bronze statuettes as bases. The entire booth 
was banked with palms, ferns and flowers. 


W. F. Doran, sales office manager, Hal 
Johnson, sales promotion manager, A. G. 
Bassett, district supervisor, and H. I.° 
Haugen, Chicago representative, were in 
charge. 


P. Scharsig 


P. Scharsig, sole U. S. factory representa- 
tive for the Gustav Becker clock factories, 
had a large display of their famous West- 
minster chime clocks, in mantel and _ hall 
styles, in new duco finish cases. He also 
showed the 400 day clocks and _ kitchen 
clocks, as well as a line of Swiss traveling 
clocks in various colored leather cases. Mr. 
Scharsig, also represents Schild & Co., of 
La-Chaux-de-Fonds, who manufacture a 
line of cuckoo clocks, and Gebr. Lehnis 
Hornberg, of Black Forest, Germany. Mr. 
Scharsig was assisted by Herman Riemer, 
of his office. 

S. O. Bigney Co. 

The S. O. Bigney Co., manufacturing 

jewelers at Attleboro and Chicago, featured 
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a new wind shield lighter and new bracelet 
hooks that fit any watch bracelet. The 
patent has just been issued for this hook, 
and is creating favorable comment. Bigney’s 
soldered Boston link waldemar chains were 
very much in evidence at the booth as well 
as their line of compacts and cigarette cases 
and belt buckle sets. At the back of the 
booth was a shivering shimmering screen 
of “Bigney’s Boston Links” and this proved 
quite a sensation. Arthur Payette repre- 
sented the factory and Robt. Sherman, Chi- 
cago and western representative, assisted. 


R. F. Simmons Co. 


The R. F. Simmons Co., of Attleboro, 
New York and Chicago, showed a large 
line of their waldemars, Bond St. chains, and 
stone set flexible bracelets. A display that 
created a great deal of interest was the raw 
materials used in the manufacture of chain. 
This exhibit showed the shell and base metal 
united and ready to be reduced to wire. Ed. 
A. Moore, who has charge of their Chicago 
office at 10 S. Wabash Ave., and who travels 
through the west as far as the Pacific Coast, 
had charge of the display. 


Christian Becker, Inc. 


Christian Becker, Inc., Chicago, New 
York and San Francisco, had a display of 
their chainomatic diamond balances, gold and 
silver scales, metric carat and troy weights. 
These scales came in any colored wood cases 
and can be had to match the fixtures of the 
individual’s store. Daniel Taylor, Chicago 
manager, and R. L. Stewart were in charge 
of the booth. 


The J. J. White Mfg. Co. 


The display of the J. J. White Mfg. Co, 
of Providence and Chicago, was well looked 
after by Reginald J. White of the home 
office and Ellis Brown. It contained a com- 
plete line of platinum front and white gold 
jewelry and real stone set rings. There was 
also a special éxhibit of the largest ladies’ 
stone ring ever made. 


Norris, Alister-Ball-Bridges Co. 


The Norris, Alister-Ball-Bridges Co. oc- 
cupied a booth about 20 x 40 feet just at 
the right of the entrance of the exhibition. 
The display stood out by itself and was a 
real attraction. Around the entire booth 
heavy blue velour hangings were draped and 
the booth roped eff by heavy chains. On 
the top of the display that formed a moun- 
tainous effect, a miniature working model 
locomotive of the “Golden State Limited,” 
of the Rock Island lines, was displayed. This 
attracted a great deal of attention. Around 
the entire booth were displays of Ball 
watches, clocks, jewelry of every descrip- 
tion in both diamond set and plain, hall 
clocks, cigar lighters, the “Schlick repeat- 
ing” razor, toilet sets and umbrellas. W. E. 
Ruthart, Gordon L. Petersen, Carl Huck, 
George Brasch and C. W. Knights were 
in charge. 

The Bulle Clock Corp. 


The Bulle Clock Co., Chicago and New 
York, occupied the site just at the left of 
the entrance of the exhibition hall. Their 
booth occupied a large square of floor space 
and their line of clocks were arranged so 
they could be seen from all four sides of 
the booth. For the first time the company 
displayed its new tambour and upright spe- 
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cial desk clocks in bakelite in either walnut 
or mahogany finish. Solid mahogany deco- 
rated banjo style clocks were also shown as 
well as brass and black enameled etched 
cases. One of the things that caused a great 
deal of attention consisted of six clocks in 
glass cases with pendulums swinging in the 
same way. A. G. Frazer, Clifford Bates and 
G. E. Moorlock were in charge of the dis- 
play. 
The Karpeles Co. 

The Karpeles Co. showed a complete line 
of La Tausca pearls in all lengths and styles. 
Also an exact reproduction of the Rajah 
pearls that are of untold value. The Kar- 
peles Co. is located at Providence, with 
Chicago offices at 31 N. State St. J. M. 
Ritter, manager of their local offices was in 
charge. 

F. H. Sadler Co. 

The F. H. Sadler Co., of Attleboro, Mass., 
and Chicago, was well represented by Wm. 
C. Penfold, Chicago and western representa- 
tive. This concern showed a complete line 
of belt and buckle sets, silver plated com- 
pacts in various shapes and sizes, as well as 
coin cases and cigarette cases in cloisonné 
decorations. 


Elgin National Watch Co. 


The garden scene carried out in the dis- 
play of the Elgin National Watch Co. was 
very beautiful. The entire background was 
formed from pine trees and. evergreens and 
around the entire booth was a hedge of 
evergreens. Real grass sods were used for 
the floor to carry out the scheme. Attrac- 
tive garden furniture in white and green 
was placed in cozy nooks and antique lan- 
terns hung everywhere. This company dis- 
played its complete line of men’s pocket and 
strap watches and ladies’ watches in gold 
filled cases, solid gold, platinum and diamond 
set. Charles Hennix, advertising manager, 
L. W. Lewis, material representative, and 
H. C. Niss, special R.R. watch representa- 
tive, were in charge. W. H. Samelius, di- 
rector of the Elgin Watchmakers College, 
was also present explaining the workings of 


the college. 
Atz Bros. 


Atz Bros., wholesale jewelers at 29 E. 
Madison St., had a very neat display of 
traveling clocks, Clark lighters, compacts, 
watches for both men and ladies, sautoir 
watches, bracelets, mountings and brooches. 
Harry and Mike Atz were on hand all 
during the week welcoming their customers 
to their booth. 


General Chain Co. 


The General Chain Co., of Providence, 
R. L, and with offices at 35 E. Wacker 
Drive, had a complete display of nickel and 
gold filled line of waldemars and bracelets in 
the expansion style. The concern featured 
its new “Generalette” expanding bracelet for 
the ladies. These come in regulation sizes 
in silk elastic and need no sewing. George 
Armstrong, Chicago representative, was in 
charge. 

Hart Jewelry Co. 


The Hart Jewelry Co., wholesale jewelers 
at 27 E. Monroe St., had an attractive dis- 
play of mesh and enameled mesh bags, ex- 
pansion bracelets, rings, brooches, pendants, 
compacts, belt and buckle sets, clocks and 
silverware. A victrola that was kept busy 


THE JEWELERS’ CIRCULAR 


by Nate Pittle, northwest representative, at- 
tracted many to the booth. 


Evans Case Co. 


The Evans Case Co., North Attleboro, 
Mass., was well represented at the show by 
Leslie L. Wallace, middlewest representa- 
tive. This concern had a very striking back- 
ground to its display. It consisted of three 
beautiful hand painted hangings, two of 
which had the firm’s trade mark painted 
on Monk’s cloth and the other was of beauti- 
ful colorings. The exhibit showed complete 
line of compacts, lighters, combination ciga- 
rette vases and compacts, silver plated hol- 
low ware on nickel, white gold plate toilet 
ware and imported enamel centers. 


Mayer’s Money Making Machine Co. 


The Mayer’s Money Making Machine Co., 
located at 169 N. Ann St., Chicago, causea 
a great deal of attention with its display. 
It is a window display attraction. Fred 
Toohey was in charge of the display. 


New York Clock Corp. 


The New York Clock Corp., of New 
York, had a very attractive display of desk 
and boudoir clocks in various colors of cloi- 
sonné and with hand painted decorations. 
The enamel, produced by a special process, 
is exceptionally durable. Herbert J. 
Sydney, middlewest and Pacific Coast repre- 
sentative, had charge of the display. 


F. C. Jorgeson & Co. 


F. C. Jorgeson & Co., of Chicago, manu- 
facturers of store fixtures, had a display of 
a special jewelry counter case, new silver 
flatware cases and wall cases. The outfit 
which brought forth most favorable com- 
ment was in mahogany finish. C. M. Jorge- 
son and R. M. Pate represented the firm 
at their booth. 


Waltham Watch Co. 


The Waltham Watch Co., of Waltham, 
Mass., and with offices in Chicago at 35 
E. Wacker Drive, displayed an attractive 
line of watches in both ladies’ and men’s 
styles in gold filled, gold and platinum cases. 
Banjo and leather traveling clocks were also 
shown as well as a large line of library 
clocks. Einar Bagge, Chicago representa- 
tive, and William Martin, middle-west repre- 
sentative, were in charge. 


Whiting & Davis Co. 


The Whiting & Davis Co., of Chicago 
and Plainville, Mass., held its attractive dis- 
play in connection with that of the Whiting 
& Davis Chain Co. This concern had a 
large and beautiful collection of enameled 
armour bags, enameled ring mesh and ster- 
ling silver mesh bags. The enameled bags 
were beautifully decorated in various colors 
and some of the sterling mesh bags were 
also colored gorgeously. The concern fea- 
tured its new Jean Eagle’s mesh bag in gold 
plate and silver plate with enameled mesh 
and with pearl and colored stone effects. 
A large enameled bag about five times as 
wide and five times as deep as an ordinary 
bag caused a great deal of enthusiasm. This 
bag was decorated with a rose design. 
Another. article which caused considerable 
attention was an ail mesh dress similar to 
the one worn in Irving Berlin’s Music 
Box Review. The background of the booth 
was decorated with a hanging of Whiting 
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blue velvet with fancy woven pieces of mesh 
attached. Frank Whiting and Clifford Whit- 
ing, of the Chicago office, were in charge 
of the display. 


Otto Young & Co. 


Otto Young & Co., wholesale jewelers, 
occupying the entire sixth and part of the 
fifth floor of the Heyworth building, had a 
large display of their regular jewelry line 
as well as a complete line of novelties 
adapted to the gift department of the retail 
jewelry store. Among the imported novel- 
ties were musical cigarette cases, jugs, cock- 
tail shakers, powder boxes, atomizers, and 
fancy boxes. They also showed a line of 
glass-ware, lighters, fountain pen sets, hand 
tooled leather purses and bags, American 
and Swiss watches for both men and women. 
A large line of ivory toilet ware was also 
shown and several gold plated jeweled sets. 
H. J. Eberle and L. E. Forline, Chicago 
representatives, were in charge and enter- 
tained visitors at their booth. 


The Merit Co. 


The Merit Co., of Cleveland, O., whole- 
sale supply and material house, had a dis- 
play that attracted the attention of every 
retail jeweler that passed the booth. The 
concern featured its window display sets 
which are appropriate for every season 
and every occasion, such as the insides of 
a large cathedral, or “Mi-Ladies” boudoir, 
or a theatre setting. These are found in 
various colors that are most attractive. A 
complete line of jewelry trays and plateaus, 
beautiful silks and velvet for drapes, and a 
large iine of window display boxes were 
also shown as was a display of glass repro- 
ductions of the largest diamonds in the 
world. Ben and David Glasser, members 
of this firm, had charge of the display en- 
semble. 


Grieshaber Pen Co. and The A. T. Cross 
Pencil Co. 


The Grieshaber Pen Co., of Chicago, and 
the A. T. Cross Pencil Co., Providence, 
R. I, held a joint display of their mer- 
chandise. A. L. Watts and M. W. Peters, 
members of the above firms, and F. E. Spit- 
ler, Illinois representative, were at the booth 
looking after the interests of their customers. 
These concerns had a large attractive dis- 
play of pen and pencil sets in various colors, 
also individual pens and pencils. A large 
pen that caused considerable interest which 
was manfactured and shown during the 
World’s Fair, in 1893, was shown. This 
pen is made of seamless aluminum tubing 
and believed to be the first ever drawn in 
America. It has an 18K gold pen tip studded 
in colored stones. The pen holder is of 
ebony finish with beautiful chased decora- 
tions. 


Treulich & Klaas Co. 


The Treulich & Klaas Co., importer of 
garnets, corals and other precious stones, 
located at 306 S. Franklin St., Chicago, had 
a display that was very attractive. The con- 
cern displayed cases of precious stones in 
various colors and cut in different sizes and 
shapes and also had a large and complete 
line of cigarette cases, compacts, mosaic 
jewelry and a large selection of garnet neck- 
laces and brooches. H. Klaas, a member 
of the concern, was in charge of the booth 
and he was assisted by his son, Richard 
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Klaas, and J. L. Betz, traveling representa- 
tive. 
Kienzle Clock Co. 

The Kienzle Clock Co., Chicago and New 
York, had a large display of mantel clocks, 
four-quarter Westminster chimes, bungalow 
hall clocks, junior hall clocks, wall chimes, 
leatlier covered traveling clocks in various 
colors and a new line of mosaic boudoir 
clocks. J. W. Conradt, vice-president, repre- 
sented the home office, and Fred C. Wilson, 
Chicago manager, represented the local office 
at their booth. 


Graffe & Stanek 


Graffe & Stanek, manufacturing jewelers, 
located on the 9th floor of the Heyworth 
building, 29 E. Madison St., showed 700 
different styles of mountings, ‘a large selec- 
tion of diamond set fancy dinner rings, 
colored onyx and diamond combinations, 
guard rings set with colored precious stones, 
emblems and emblem jewelry, scarf pins, 
bracelet mountings, and cameo brooches. 
Tom Stanek, member of the firm, was in 
charge of the booth and he was assisted by 
Walter Simons and E. J. McDonald. 


Whiting & Davis Chain Co. 


The Whiting & Davis Chain Co., Plain- 
ville, Mass., with offices in Chicago and 
New York, displayed a full line of chains 
and jewelry in connection with the display 
of Whiting & Davis bags. This exhibit was 
in charge of A. L. Clark from the factory 
office. Quite an extensive showing was made 
of new ‘earrings, brooches and pendant sets 
mounted with jade, topaz, sapphire, carnelian 
and other novelty stones. Their line of 


new wide “straw” bracelets received very , 


favorable consideration. Rosary beads in 
cases, child’s purses with enamel tops and 
a full line of waldemars in gold and filled 
were also on display. The merchandise was 
attractively arranged and produced a very 
pleasing ensemble. 


Hadley Co. 

The Hadley Co., of Providence, had one 
of the most attractive booths at the show. 
Much thought, preparation and expense were 
necessary to produce this. The booth located 
to the right of the wide pass way leading 
from the mezzanine floor to the ballroom 
was favorably situated, the space lending 
itself well to the design of the booth. Their 
display was set in a replica of an Italian 
garden back of an humble home on the Bay 
of Naples. On one side was a fountain, 
above were the beams from which hung 
hundreds of sprays of grape leaves with 
bunches of grapes. On the floor were mats 
of grass and to one side was an imitation 
marble bench. Also 18 wrought iron lan- 
terns hung in the garden and restful orange 
colored wicker furniture invited one to stop 
and sit in the restful surroundings. The 
surface of all the sides and top were finished 
in weathered stucco. Back of the case in 
which the Hadley watch bracelets were 
shown was the representation of the cottage 
with its weather worn sidings and green 
doors and windows. This booth was entirely 
constructed in Providence and transported 
to Chicago in the knock down. While the 
lights were subdued, in keeping with the sur- 
roundings, over 9,000 watts were required 
for the illumination. Miss Ruth Brazee was 
present again this year to Hadleyize the 
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visitors by pinning on a fresh rose each day. 
The full line of Hadley watch bracelets were 
displayed in a handsome hand tooled leather 
book on the front of which was a heavy 
gold plated shield bearing the name of Had- 
ley. Visitors to this attractive booth were 
greeted by C. A. Nealy, sales manager, J. 
W. Spranger, advertising manager, from 
Providence, and Fred Whitney, of Chicago, 
and his assistant, A. Loeber. 


C. H. Knights-Thearle Co. 

The C. H. Knights-Thearle Co., of Chi- 
cago, occupied three booths and their dis- 
play was arranged in an open effect. A 
wide shelf was arranged along the sides and 
back of the booth. The background was of 
royal blue trimmed with gold braid and 
fringe. While items of jewelry were seen 
throughout the display the firm featured 
beaded bags, and a line of chromium finished 
sterling silver cameo brooches and pendants. 
A special showing of diamond jewelry and 
rings on display stands were prominent of 
the display. Novelties in clocks, cigarette 
cases, compacts, and leather goods was also 
shown. Chas, T. Gustafson, president, was 
assisted in receiving visitors and showing 
the merchandise by Al Bruckner, Ed Spears, 
J. Schencker, George Wiedbusch, J. Catron 
and Miss C. Halm. 


International Silver Co. 

The International Silver Co., as always, 
had one of the most attractive displays at 
the show. This company’s exhibit occupied 
a large space at the entrance of the ball 
room. At the entrance and guarded on each 
side by life size paper mache beautiful pirates 
was the gold table on which was arranged 
a complete dinner service of “1847” quality 
heavily gold plated. This table was one 
of the attractions of the show. It was 
covered with Italian drawn work linen on 
which was placed the plates, vases, candle- 
sticks, and complete service of Plate D’Or 
ware. On the tables around the entire space 
were arranged samples of the entire Inter- 
national lines of plated and sterling hollow- 
ware and flat ware. The entire decora- 
tion of the hooth was carried out in royal 
blue with gold trimmings. Representing the 
company in the booth were C. P. Dungan, 
Chicago manager, assisted by A. L. Zeitung, 
sales promotion department, his assistant, C. 
C. Gabel, C. H. Gregory, Holmes & Edwards 
Co., George Hughes, C. J. McCartney, 
Robert J. Wilson, E. N. Shaw, K. G. Mer- 
rill and N. M. Randall. _ 








L. E. Hodge, 78-year-old resident of 
Union, N. C., owns an old clock said to 
have been made in Paris by Eli Terry in 
the year 1708. The clock was brought to 
South Carolina by a man named Porter and 
was later sold to a Billy Reed for the sum 
of $100. On the front of the clock is a 
picture of the church of Mount Lebanon. 
Relow is a picture of the parsonage of 
Mount Lebanon, which is still very distinct. 
The clock is about three feet high and 18 
inches wide. It is run by two weights, 
weighing nine pounds each, wound up by a 
small crank. The clock is said to run every 
day now and to keep good time. It will run 
for ten days with one winding. Mr. Hodge 
has been offered $100 for his clock but re- 
fuses to part with it, having had it for 48 
years, 
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Morton Sagorsky has just returned from a 
western trip in the interest of I. S. Sagorsky 
& Son, wholesale jewelers here and reports 
fair succees. 

Morris Rosenblum, of the Philadelphia 
Jobbing House, 715 Sanom St., is spending 
several weeks in the New England States 
and Canada, making the trip for both busi- 
ness and pleasure. 

David C. Hilsee, president of the Bailey, 
Banks & Biddle Co., is on a month’s vacation 
motor tour through New England and part 
of Canada. At last accounts he was having 
fine weather and an enjoyable trip. 

It takes jewelers to go in for big things. 
Robert J. Allen, Seaford, Del., retailer for 
example, is noted as the champion cabbage 
raiser of Delaware, having grown a head in 
the garden at his home that weighed 18 
pounds. 

Arthur Aisenstein of the Aisentein & 
Gordon staff, Charles Weitz and - Morris 
Mandelkern the latter two retail . jewelers, 
have returned from an enjoyable automobile 
vacation trip which took them through upper 
New York State and into Canada as far as 
Montreal during which they stopped over for 
fishing at several points and had excellent 
luck. . 

With almost 60 per cent of its business 
establishments closed all day Saturday and 
the remainder closing on that day at noon. 
Sansom Street resembles a deserted village 
on the week end so far as the jewelry. trade 
is concerned. Many of the wholesalers are 
commuting daily to the seashore resorts dur- 
ing the hot season and others are taking ad- 
vantage of the dull period to enjoy their va- 
cations. 

Unfair competition of foreign pottery was 
scored at the Atlantic City convention of 
the National Brotherhood of Operative Pot- 
ters. James M. Duff of East Liverpool, O., 
president of the organization, told the mem- 
bers that half the pottery plants in the Unit- 
ed States now are closed because of this 
competition and that the other half will soon 
follow suit unless the tariff is changed to 
protect American pottery manufacturers. 

J. B. Ray, one of the oldest retail jewelers 
in point of service in the State, will soon 
celebrate his 43rd business anniversary, a 
notable feature being that he has been in the 
same location in the neighborhood of Consho- 
hocken all that time. Mr. Ray, despite his 
age is very active and sprightly and looks 
and is as keen as a man of 50 or younger. 
His store is at Forest and Elm Sts., Con- 
shohocken, where it is regarded as one of 
the business landmarks of the place. 

The newest things in jewelry sales here 
is the “Jitney,”’ one of which now is being 
conducted by M. Simon & Co., whose store 
is at 15 North 13th St. Under the “jitney” 
plan the customer is invited to buy any ar- 
ticle of jewelry desired, deposit a nickel and 
take the goods. The following week the pur- 
chaser pays 10 cents on the article as his sec- 
ond installment, the third week 20 cents and 
so on, doubling each week until the 10th week 
after which the weekly payment is 50 cents 
until the article is paid for. Other jewelers 
in the installment business are — looking 
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Adolph Brown has been making improve- 
ments in his repair department at 295 Broad 
St. 

James Buckley, hub and die cutter, 38 
Friendship St., has been increasing the fa- 
cilities of his plant. 

Ralph Gregory, of Goodrich & Gregory, 
has returned from a business trip through 
central Connecticut. 

Mr. and Mrs. William L. Mauran were 
registered at the Ambassador Hotel, in New 
York the past week. 

C. E. Powell has been increasing the fa- 
cilities of his hub and die casting establish- 
ment, 76 Friendship St. 

George H. Berthold, with the Louis 
Stern Co., is completing a Summer home at 
Poplar Point, at Wickford. 

The plant of the Radium Jewelry Co., 
38 Friendship St., resumed operations last 
Monday after a week’s vacation. 

The Max Gertsacov Jewelry Co. of this 
city has purchased the business of the Car- 
penter Die & Tool Co. of North Attleboro. 

The Fam Co., engravers and engine 
turners, have been adding to their equip- 
ment and facilities at 294 Richmond St. 

Mr. and Mrs. Frank W. Matteson and 
son are spending the remainder of the 
Summer at the Wianno Club, at Wianno 
on Cape Cod. 

Theresa F. Wachenheimer and Harry 
Wachenheimer have qualified as executors of 
the will of the late Samuel Wachenheimer, 
of Wachenheimer Bros. 

Col. H. Anthony Dyer, wife and daugh- 
ter, who have been autoing through Europe 
for several months sailed Saturday on the 
Baltic from Liverpool for home. 

J. Robert Sweet, of the Providence office 
of the National Jewelers’ Board of Trade, 
visited the trade in southeastern New Eng- 
land the past week on revisional work. 

Charles O. Dechau has returned from a 
two weeks’ vacation trip by automobile 
through the Berkshires and Adirondacks. 
He was accompanied by Mrs. Dechau and 
family. 

The first meeting of the directors of the 
Manufacturing Jewelers’ Board of Trade 
following the Summer recess will be held 
at the Turks Head Club on Friday, Sep- 
tember 9. 

Among the 90 persons drawn for petit 
jury duty in the United States District 
Court last week were: Eugene Abbott, 
Wilson G. Wing, Erling C. Ostby and Ben- 
jamin Brier. 

Frank L. Barrows, with Gorham Mfg. 
Co., is arranging to attend the annual na- 
tional encampment of the Sons of Union 
Veterans of the Civil War at Grand Rapids, 
Mich., in September. 

Misses E. ‘H. Molloy, M. 
and E. Miller, representing the Sharten- 
herg & Robinson Co., Pawtucket, were in 
New York last week buying for the: firm’s 
jewelry department. 

Henry D. Sharpe, president of the Brown 
& Sharpe Mfg. Co... has been named bv 
Governor Aram J. Pothier as a member of 
a special committee for the establishment 
of a State aviation field. 

Max Fish, 1818 Westminster St., 


M. McDade 
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jeweler, complained to the police that while 
he stood in front of his store Saturday 
morning, a man who passing grabbed a 
signet ring and ran away with it. 

_A fire in some rubbish in the basement of 
the store occupied by the Barren Jewelry 
Co., 131 Weybosset St., early Wednesday 
evening, caused much excitement but little 
damage to the company’s stock. 

An order has been entered in the United 
States District Court in bankruptcy pro- 
ceedings against Earl G. Spooner, confirm- 
ing the offer of composition filed by the 
trustee as approved by the creditors. 

The Ostby & Barton Co. and the Karpeles 
Co. of this city and George H. Fuller & 
Sons Co., of Pawtucket, havé taken space 
in the jewelry exhibit at the Hotel Balti- 
more at Kansas City, Mo., for Aug. 16 to 
20. 

At the annual meeting of the stockholders 
of the High Street Bank held last Mon- 
day among the directors elected were the 
following: Charles F. Irons, Charles C. 
Darling, Samuel J. Greene and Howard F. 
Barker. 

Louis Rosenberg and Theodore Max 
were members of the committee in charge 
of the annual outing and field day of Provi- 
dence Lodge, Benevolent and Protective 
Order of Elks, held at Chopmist Hill Inn 
last Wednesday. 

Alfred J. DiMeo et al and Kopel May- 
berg have transferred to Di Meo Bros. Co., 
Inc., a tract of land with buildings thereon 
on the easterly side of Tower St., the latter 
having given three mortgages thereon -ag- 
gregating $8,200. 

Charles E. Hancock of this city, has been 
enjoying some excellent fishing this season 
at his Summer encampment on Lake Winne- 
pasaukee, N. H. One day recently he 
pulled in five sma]l-mouth black bass whose 
combined weight aggregated 19 pounds. One 
weighed six pounds and another six and a 
half pounds. 

The American Standard Watch Co., Inc., 
of this city has been granted a charter by 
Secretary of State Sprague to manufacture 
and deal in watches with a capital stock of 
$250,000 consisting of 2,500 shares of com- 
mon stock of $100 each. The incorporators 
are Harriet E. Dimond, Milton H. Blow 
and Hanford 'H. Cohen all of this city. 

At the annual outing of Providence Lodge 
No. 14, Benevolent Protective Order of 
Elks at Chopmist Hill Inn at North Scitu- 
ate. last Wednesday, among the donors of 
prizes were the following: Clarence N. 
Quinn, J. T. Slocomb Co., Louis F. Rosen- 
herg, A. A. Green Co.. J. J. White Co., 
Harry Klitzner, Jerome Rodenberg, Brown- 
ing & King Co., E. L. Morris Co., Vin- 
cent Vicario, Levi J. Roy and George Ger- 
ber & Co. Louis F. Rosenberg was a mem- 
ber of the general committee. 

Marvin A. Droz, son of Theodore A. 
Droz, president of the Ernest H. Lohrman 
Co.. is an autograph collector of consider- 
able merit and already has a verv valuable 
and interesting collection. At the recent 
banauet to Col. Charles A. Lindbergh at 
the Providence-Biltmore Hotel. he took a 
sketch that he had made of the famous fiver 
and attempted to have it autooranhed by 
Col. Tindbergh as he entered the hanauet 
hall. Prevented from so doing by the po- 
lice, he waited until Col. Lindbergh left the 
hall when he secured the desired signature. 
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Among the exhibitors at the jewelry show 
at Chicago at the Hotel Sherman the past 
week were the following Providence con- 
Arnold & Steere Co., William C., 
Greene Co., General Chain Co., R. L. Grif- 
fith & Sons Co., Hadley Co., Harvey & 
Otis, Armbrust Chain Co., Irons & Russell 
Co., Kesterman Bros. Mfg. Co., Henry 
Lederer & Bro., Martin-Copeland Co., 
Ostby & Barton Co.,'H. Payton & Co., Rex 
Mfg. Co., Louis Stern Co., Waite-Thresher 
Co. and J. J. White Mfg. Co. George H. 
Fuller & Sons Co. of Pawtucket also ex- 
hibited. 

The Rosenheim Co., Inc. which has taken 
a shop at 117 Point St., has organized with 
Eugene A. Abbott as president; Milton E. 
Rosenheim, treasurer and secretary and 
Harry Wachenheimer, of Wachenheimer 
Bros., as vice-president. Mr. Abbott, who 
will be in charge of the selling end of the 
business is leaving this week for an ex- 
tended western trip. The factory end will 
be in charge of Mr. Rosenheim. The plant 
is being fitted with new and special ma- 
chinery for the production of a new “flex- 
ible, expansible and detachable” wrist 
watch bracelet to be known as the “Dainti- 
flex.” 

Samuel Kleiner, son of Charles H. Klei- 
ner of the manufacturing jewelry concern of 
Kleiner, Newman & Co. of this city, is 
walking to Fort Worth, Texas, to attend 
the biennial convention of the Imperial Pal- 
ace of the Dramatic Order Knights of Kho- 
rassan. He left here about three weeks 
ago and word received from him indicated 
that he was making good progress and would 
be in Fort Worth in time for the conven- 
tion this week. This is not the young man’s 
first long hike. Last September, on the oc- 
casion -of the New England convention of 
the Khorassans at Portland, Me., the young 
man walked from Providence to Portland 
and back. 

A tray of glistening diamonds, valued at 
$8,000, left in the window of the Berren 
Jewelry Store, 131 Weybosset St., when 
the establishment closed Thursday night, 
caused a police guard to be thrown around 
the building when the precious gems were 
observed by Patrolman Daniel F. Farrelly 
shortly before midnight. The store, the 
police say, had been open until 11 o'clock 
when the clerk in charge had_ neglected 
to take the gems from the show window. 
This is the second time in less than a 
month that the police have had to stand 
guard outside of a downtown jewelry store 
window after clerks had left diamonds on 
exhibition during the night. Mr. Berren 
was notified and placed the gems in the 
safe. 

Among the jewelry buyers reported in 
this city and vicinity during the past week 
were the following: Messrs. Jaffe and 
Wolther, of the Enterprise Novelty Co.. 
New York city; Samuel Lewis, of Samuel 
Lewis & Co., Detroit, Mich.; Mr. Lesser 
of Samstag & Hilder Bros., New York city; 
Mr. Wood of J. C. Wood, Toronto, Can.; 
the following representatives of The May 
Stores—Miss Casgrow of St. Louis, Miss 
Lawler from San Francisco and Miss 
Gluck and Mr. Hunt from Cleveland: EF. 
Hamburger of N. Shure & Co., Chicago; 
Mr. Kleinfield, of the Star Jewelry Co.. New 
York city; Mr. Bard, of G. W. Bard & Co.. 
Lancaster, Pa.; Mr. Schreiver, of Schrei- 
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ver & Smith, Philadelphia; Mr. Lipschitz, 
of the Oval Mfg. Co., New York city; Mr. 
Barr, of A. L. Barr & Co., Lancaster, Pa. 
and Mr. Cummings, of Gimbel Bros., Phila- 
delphia. 

Archibald Silverman, of the manufactur- 
ing jewelry concern of Silverman Bros., and 
president of the New England Manufactur- 
ing Jewelers’ and Silversmiths’ Association, 
had a narrow escape from serious injuries 
when knocked down by an automobile here 
last week. Although no bones’ were 
broken he was severely bruised and con- 
siderably shaken. An ambulance from the 
Rhode Island Hospital was summoned, but 
he refused to go to that institution and was 
accordingly taken to his home at 210 Black- 
stone Boulevard. Mr. Silverman was pro- 
ceeding along North Main St. accompanied 
by his son and in attempting to cross the 
highway stepped from the curb directly in 
front of a machine operated by James A. 
Moran, and was knocked over. He was as- 
sisted into a store and a surgeon called who 
found that while no bones were broken 
there were abrasions on the right shoulder, 
right elbow and right leg and the injured 
man suffered from strained muscles and liga- 
ments. 











Fred Schwinn is spending a week at 
North Truro on Cape Cod. 

Ernest Rogers and family are enjoying a 
vacation, visiting friends down in Maine. 

The Retail Merchants Bureau is to hold 
an outing at Lake Pearl on Thursday, Aug. 
11. 

J. S. Gammons is spending a two weeks’ 
vacation as the guest of friends at Oak 
Bluffs. 

Mr. and Mrs. 
family are at Biddeford Pool, 
vacation. 

Mr. and Mrs. Arthur Conant and daugh- 
ter are spending two weeks at Onset, on 
the Cape. 

Mr. and Mrs. Herbert L. Gaffney have 
returned from an automobile trip through 
New Hampshire. 

The annual outing of The Saart Bros. 
will be held down Narragansett Bay on 
Saturday, Aug. 13. 

The plant of the Finberg Mfg. Co., 140 
Park St., closed last Friday night for a 
weeks’ vacation period. 

The J. F. Sturdy’s Sons Co. factory re- 
sumed operations last Monday after the an- 
nual vacation shut down. 

.Mr. and Mrs. William Buck and son 
have returned from a vacation period of 
two weeks at Seaconet Point, R. I. 

Mr. and Mrs. Charles E. Duplisea were 
visitors over the last week-end of friends 
on Prudence Island in Narragansett Bay. 

Mr. and Mrs. Alpha H. Metcalf are visit- 
ing the latter’s mother at her Summer cot- 
tage at Sandwich, on Cape Cod for the sea- 
son. 

R. B. Macdonald and family entertained 
a house party at their cottage at Bay 
Spring, on Narragansett Bay over the last 
week-end. 

Walter M. Thayer, of R. B. Macdonald & 
Co., Inc., with his wife are registered at 


Frank O. Hagerman and 
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the Mountain View House, at North Wood- 
stock, N. H. 

James L. Wiggmore, whose term of office 
as a member ot the City Council expires 
in December is being urged as a candidate 
ior re-election. 

Mr. and Mrs. Thomas G. Sadler have 
announced the engagement of their daughter, 
Miss Phyllis W. Sadler to William C. Mun- 
roe of Peabody, Mass. 

Most of the local factories have resumed 
operations after the vacation period and 
many of them have plenty to do on orders 
that have accumulated during the shut down. 

F. H. Sadler & Co., R. F. Simmons Co. 
and the J. F. Sturdy’s Sons Co. of this city 
are among those who have taken space for 
the jewelry exhibit at the Hotel Baltimore 
at Kansas City, Mo., Aug. 16 to 20. 

Baer & Wilde Co., S. O. Bigney Co., 
Bates & Bacon Co., J. F. Sturdy’s Sons Co., 
F, H. Sadler & Co. and R. F. Simmons Co. 
were among the exhibitors at the jewelry 
show at the Hotel Sherman at Chicago the 
past week. 

Fulfilling a promise made in his inaugural 
address, Mayor Fred E. Briggs on Monday 
named a committee of seven citizens to con- 
duct an industrial survey of this city in 
keeping with the spirit of the New Eng- 
land Council to have every city list its 
physical and industrial assets with a view 
of building up those here and making a bid 
for other industries. Among the members 
of this city committee are: Harold E. 
Sweet, Samuel M. ‘Holman and Stephen H. 
Garner. 








Plainville, Mass. 


Mr. and Mrs. Oliver P. Brown returned 
home last week from a two weeks’ vacation 
trip by automobile. 

Mr. and Mrs, Peter Desjarden left last 
Sunday by automobile on a trip to Montreal 
and other points of interest in Canada. 

Mr. and Mrs. George W. Mullen are 
spending a week on an automobile tour of 
the southeastern part of the State, visiting 
several places on Cape Cod. 

Whiting & Davis Co. was closed the past 
week to give their employes a vacation 
period. The concern has taken space in the 
jewelry exhibit at the ‘Hotel Baltimore at 
Kansas City, Mo. for Aug. 16 to 20. 

George Maintein, president of Maintein 
Bros. Inc., was a member of a fishing party 
that visited Brant Rock one day last week, 
and had the distinction of carrying off the 
honors and had a good bag of cod and had- 
dock to show his friends on his return. 

The authorities have not yet discovered 
any tangible clue to the robbery of the 
Plainville Stock Co.’s plant three weeks 
ago. The factory is operating at its fullest 
capacity to repair, so far as possible, the 
loss caused by the theft of its sample lines. 

Among the exhibitors at the jewelry 
show at the Hotel Sherman at Chicago the 
past week were: Whiting & Davis Co. 
and the Whiting Chain Co. The Whiting 
& Davis Co. will be among the exhibitors 
at the show of the American National Re- 
tail Tewelers’ Association to be conducted 
in the Milwaukee Auditorium, Milwaukee, 
Sept. 27-30. 











W. M. Hodges has opened a jewelry store 
at 111 E. Main St., Marshalltown, Ia. 
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Lester S. Wall is contined to his home ie 
a serious illness. 

Mr. and Mrs. Howard Grant are spend- 
ing a vacation period in Maine. 


Mr. and Mrs. J. Noble Shaw have re- 
turned from a trip to St. John, N. S. 

Mr. and Mrs. Ernest Ebert and family 
are sojourning at Touisset for a short stay. 

Mr. and Mrs. Howard Gardner have 
been spending the past week in Harrison, 
Me. 

Andrew Neuschuez has returned from a 
vacation spent at Harwichport, down on 
Cape Cod. 

Mr. and Mrs. Allan Gordon left last week 
for New, Hampshire on a vacation trip by 
automobile. 

Edson Franklin of the E. I. Franklin Co., 
left last week on an extended western trip 
for the firm. 

Mr. and Mrs. Walter Burt and family 
left last Sunday on an automobile trip 
through New England. 

Stuart Rhodes and William Doran have 
been spending the past week on an auto- 
mobile trip in Canada. 

The Carpenter Die & Tool Co., 30 Chest- 
nut St., has been purchased by the Gertsa- 
cov Jewelry Co. of Providence. 

Wallace Franklin, of the E. I. Franklin 
Co., with his family is enjoying a stay at 
Augusta, Me., for a few weeks. 

Mr. and Mrs. Ralph Rhodes left last week 
for a month’s vacation to be enjoyed at 
their camp in the Catskill Mountains. 

W. G. Clarke & Co. and the Evans Case 
Co. of this town have taken space for the 
jewelry exhibit at Hotel Baltimore in Kan- 
sas City, Mo., Aug. 16 to 20. 

Among the exhibitors at the jewelry 
show last week at the Hotel Sherman in 
Chicago were the following local concerns: 
Evans Case Co, and J. J. Sommer Co., Inc. 

William H. Ireland and Miss Hazel Ken- 
erston of this town were married last week 
at the Methodist Church at Middleboro. 
After a wedding trip on Cape Cod they 
will reside here. 

H. Mortimer Herring has the sympathy 
of the trade in the death Thursday evening 
of his wife, Mrs. Mary E. Herring, at the 
age of 68, in Boston, where she was visit- 
ing. Besides her husband, she is survived 
by one son. 

The directors of the North Attleboro 
Board of Trade held a meeting last Thurs- 
day evening and made plans for a meeting 
to be held next Thursday evening, Aug. 12, 
at which the matter of providing better pro- 
tection for the jewelry factories in this 
town will be talked over. This meeting is 
the result of the recent robbery of the 
Plainville Stock Co. Bradley A. McCaus- 
land of Boston, an expert on this feature, 
will be the guest of the organization and 
will give a talk. A_ special invitation is 
being extended to all the manufacturing 
jewelers in this vicinity to attend. 


= 


Lewis Weiner, Utica, N. Y., will open a 
jewelry store at 4 W. Fulton St., Glovers- 
ville, N. Y., on Sept. 1. Mr. Weiner has 
branch jewelry stores in several cities in 
the State. 
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Treasure Solid Silver 


ia Mary II pattern, “Treasure” Solid Silver 
needs no one to point out its essential beauty. 
One glimpse of the silver itself in your show case is 
enough to win the heart of the most discriminating 


customer. 


If she be a connoisseur in the matter of period style she 
will appreciate at once the authenticity of design ex- 
pressed in its simple outline and beautiful sunken 
ornament. But, connoisseur or not, she will recognize 
its innate charm and the smartness and individuality 
of its design. 


Exclusive, authentic and strikingly smart, The Mary 
II is a pattern of all times—it is silver with which one 
can live a lifetime—silver with a beauty that stands 
alone. 


A very effective Newspaper Advertising Service is available to 
those Jewelers who stock The Mary II. Write for particulars. 


ROGERS, LUNT & BOWLEN CoO. ad 


WS ; , _— . 
$2. Silversmiths ~, Creators of Distinctive Tableware a 
GREENFIELD, MASSACHUSETTS 
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Editorials 





HE Georgia 

Supreme Court 

recently hand- 
ed down a decision 
upholding the jewelry auction ordin- 
ance of Atlanta which is of more than 
passing interest to retail jewelers 
throughout the country. Among other 
provisions the Atlanta ordinance re- 
quires that jewelry auction houses be 
closed at night and also requires that 
jewelry autioneers post a bond of 
$5,000 for the protection of customers. 
The ordinance was passed some months 
ago at the instigation of leading jewel- 
ers and soon thereafter two auctioneers 
were arrested for operating their 
stores in violation of the ordinance. 
They brought suit charging that there 
had been a conspiracy on the part of 
the jewelers to have the ordinance 
passed for the purpose of putting com- 
petitors out of business. Losing their 
suit in the Fulton Superior Court, the 
auctioneers took their case to the Su- 
preme Court of the State. The de- 
cision that body recently handed down 
upholds the ordinance in every point. 

The attitude of the Georgia courts 
in upholding the Atlanta ordinance 
should encourage jewelers in other 
sections of the country, who are fight- 
ing for equitable auction ordinances in 
their respective cities. The decision, 
which comes as a sweeping victory for 
the Atlanta jewelers in their long fight, 
is an indication that where ordinances 
of this kind are for the protection of 
the public and are properly drawn 
that such ordinances are not only pos- 
sible of passage but can be so consti- 
tuted as to withstand attacks in the 
courts. The Supreme Court in the At- 
lanta case ruled that even if there had 
been a combination to pass the ordi- 
nance, it would not effect it so long as 
it was constitutional and legal in other 
respects. The court also ruled that the 
city had the right to forbid the auction 
sale of jewelry at night and to demand 
a bond for the protection of its general 
public if deemed necessary. 

Many attempts have been made in 
the past by jewelers and other mer- 
chants who suffer from auctions to 
obtain legislation which would drive 
them out of business but simply be- 
cause the jewelers may desire to get 
rid of this kind of competition cannot 
be put forward as a reason for asking 
legislation. It must be borne in mind 
that an auction sale is just as legal and 
legitimate as any other business and 
that the auctioneer has the right to 
sell so long as the auctions are con- 
ducted in such a way that they do not 


Court Upholds 
Atlanta Auction 
Ordinance 


offer the opportunity for fraud against 
the public. Any legislation that hopes 
for success must be based fundamen- 
tally upon the idea of protection for 
the public and not for the individual 
jewelers who may wish to have it en- 
acted. The attempt to suppress auc- 
tions under the guise of regulations 
has not in the past, and will not in 
the future, meet with the approval of 
the courts, and there have been a num- 
ber of decisions where this has been 
strongly emphasized. 

It is up to the jewelers who suffer 
from “fake” auctions and crooked auc- 
tioneers to make a careful study of the 
situation as it exists in their particular 
city before rushing to put through an 
ordinance which may later prove to be 
ineffective. In some cities, the muni- 
cipal governing bodies have the power, 
under their charters, to pass ordi- 
nances regulating auctions in such a 
way as to give merchants relief, while in 
other cities no such authority is vested 
in the local body. The first step should 
be to determine the real authority of 
the governing body and, once it has 
been decided that power is vested 
therein, the provisions of the proposed 
ordinance should be carefully drawn 
in such a way that they strike at the 
evils growing out of illegitimate auc- 
tions, and not at the auction itself. If 
the ordinance fails in this respect, it 


‘is doomed to be a failure, even if it 


is passed, because when a case arises 
and is taken into court, it will not be 
sustained. 

Jewelers who are now working on 
this problem should profit by the ex- 
perience of others, as in the Atlanta 
case, and see to it that any ordinance 
which may be offered to the local law 
makers is founded upon solid prin- 
ciples and not a desire to legislate 
competitors out of business. 





HERE is food 

for thought 

among Ameri- 
can retailers (par- 
ticularly those who supply the so- 
called luxuries and works of art), in 
the statement made Thursday by 
Julius Klein, director of Foreign and 
Domestic Commerce in the address be- 
fore the American Club, at Paris on 
the subject of our foreign commerce. 
Dr. Klein in stressing the importance 
of invisible items in international re- 
lations which do not appear in the cus- 
toms statistics in various countries, 
stated, according to the cable dis- 
patches received by American news- 
papers, that American tourists are now 
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spending about $650,000,000 a year 
in Europe and of this sum, about 
$250,000,000 was spent in France 
alone. Now as the purchases by tour- 
ists are practically all at retail, it will 
be seen that it is essentially the retail 
dealers of the United States who are 
most vitally affected by the money 
spent abroad. Of course, the whole- 
saler and importer also feels this in- 
directly, but the direct competition of 
the foreign merchant is with the re- 
tailer of this country. 

While it is no doubt true that a por- 
tion of the money spent abroad by the 
American tourist goes for items which 
he would not purchase at home, never- 
theless, a large part of it is spent for 
articles which he could have obtained 
just as adequately and in most cases, 
as cheaply or almost as cheaply, from 
the retailers of his own country. Often 
the only way the tourist can benefit 
by the purchase abroad is by import- 
ing the article without payment of 
duty, and this is one of the reasons 
that smuggling among our home-com- 
ing tourists has grown to an extent 
that is deplorable. 

The activities of the American 
Jewelers’ Protective Association, in co- 
operating with the government in 
fighting this smuggling by tourists as 
well by professional smugglers, have 
produced good results and have helped 
to cut down the competition which the 
American retail jeweler suffers from 
foreign competition. But if the full 
extent of this competition were known 
to the jewelers of the country together 
with the amount of smuggling for 
which it acts as an incentive, we feel 
that our retailers would take much 
more interest in the campaign waged 
by their association than they have in 
the past. As a matter of fact, dealers 
have little appreciation of the amount 
of money spent out of the country 
by the American public and it is hoped 
that the figures quoted by Dr. Klein 
will help to draw prominent attention 
to the subject in a way that will make 
the retailers of our industry at least, 
look more closely into this question 
and that of the tourist smuggling 
which is so closely associated with it. 








Market Prices for Silver Bars 
The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 
Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars Official 
a Pe 25% 58% 56 
ak Sr 25% 57% 55% 
a ee 25 s% 5734 5534 
a See 25% 5734 55% 
” YORE TS 25 Ter 57% 54% 
e Bishan se 2434 56% 54% 
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The Rector Watch Co., importer of Swiss 
movements, has removed from 12 John St. 
to 254 Fourth Ave., this city. 

J]. Blumenzweig, a specialist in watch re- 
pairing and casing, is now located in Room 
402, at 93 Nassau St., having removed re- 
cently from-12 John St. 

Abraham Shapiro, of A. Shapiro & Son, 
dealers in diamonds, precious stones and 
jewelry, 71 Nassau St., is on a pleasure trip 
through New York State. 

W. Porter Cart, of the W. P. Cart Co., 
Charleston, S. C., was an out-of-town vis- 
itor in this city last week. While here, Mr. 
Cart stopped at the Hotel Schuyler. 

It was announced last week that I. J. 
Rosenthal, who has previously been associated 
with S. C. Powell & Co., is now connected 
with A. Edward Fisher, 10 W. 47th St. 

M. D. Rothschild, president of the Ameri- 
can Jewelers’ Protective Association, accom- 
panied by Mrs. Rothschild, returned recently 
after an enjoyable trip through. Egypt, Spain 
and France. Mr. and Mrs. Rothschild had 
been away since last January. 

M. H. Shiman, of M. H. Shiman & Co., 
Inc., 48 W. 48th St., who has been abroad 
for the past three months in the interest of 
his firm, returned Friday on the Berengaria. 
He reports that the better grades of dia- 
monds are very scarce in the European 
diamond markets. 

The American Exchange Irving Trust 
Co. of New York has announced the pro- 
motions of Wallace Benedict, Alexander G. 
Irvine and Harold D. Pennington to assistant 
vice-presidents, and of Henry C. Betjemann, 
William Macalister, Jr., and Eugene G. 
Mahoney to assistant secretaries. 

The Poltock & Seeler Co., 15 Maiden 
Lane, will be participants in the Interna- 
tional Art and Gift Show to be held at the 
Benjamin Franklin Hotel, Philadelphia, from 
Aug. 21 to Aug. 27 inclusive. They will 
exhibit in Room 324 a complete line of gift 
goods and novelty jewelry which have been 
carefully selected for gift departments. 

Raymond Abrahams, wholesale jeweler, 

522 Fifth Ave., was married to Miss Hilda 
Winston on Friday, Aug. 5, at the Lafayette 
Hotel in this city, Immediately after the 
wedding the bride and groom left on the 
Majestic for a two months’ wedding and 
business trip, during which time they will 
visit Paris, Antwerp, Amsterdam, London 
and various cities in Switzerland. 
Eugene H. Valle, of 170 Broadway, who 
is a major in the National Guard of New 
Jersey, has been ordered to active duty to 
report at Sea Girt, N. J., Aug. 6 for duty 
with the 78th Division Staff. Major Valle 
's train commander of the 78th Division. His 
organization consists of four motor truck 
ccmpanies, two wagon companies, one motor- 
cycle company and two motor repair units, 
796 enlisted men and 21 officers. 
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Jean R. Graef, 21 Maiden Lane, United 
States representative of the Mimo Watch 
Co., La Chaux-de-Fonds, accompanied by 
Mrs. Graef, returned last Friday on the 
Columbus after a 10 weeks’ automobile trip 
abroad. While in Switzerland, Mr. Graef 
spent several weeks at the factory and in- 
spected the works, a large addition to which 
has recently been added to take care of the 
increased business of the company. Mr. 
Graef has brought back with him an entire 
new line of watches and movements. 

Miss Martha S. Wittnauer, president of 
the A. Wittnauer Co., 30 W. 36th St., has 
returned from her annual trip abroad, where 
she paid her usual visits to the different 
factories which she represents in the United 
States and Canada. Miss Wittnauer made 
an extensive visit at the Longines factory, 
where she saw the up-to-date machinery and 
latest devices for producing these time- 
pieces. She reports that the factory is 
working with a full force, while the factory 
of the Agassiz and Touchon watch com- 
panies are also busy. 

At a well attended general meeting of the 
Diamond Merchants Association, the ofiicers 
reported that progress is being made and 
with the return of the busy season the asso- 
ciation will bring to the trade at large the 
advantages of a trading center such as the 
Diamond Merchants Association offers. This, 
it is believed, should result in a great in- 
crease in its membership and _ usefulness. 
Amonz the out-of-town members who 
registered last week at the organization’s 
headquarters, 15 Maiden Lane, was A. 
Alexander of Detroit, Mich. 

It was announced last week that Frederick 
Gcldsmith will retire on Jan. 1, 1928, from 
the firm of Ingomar Goldsmith & Co., 2 W. 
45th St., with which concern he has been 
associated since its inception. Erroneous 
statements have been made in the trade to 
the effect that the firm is liquidating its 
business. Mr. Goldsmith states that the 
trade has been misinformed in this respect. 
The business carried on under the name of 
Ingomar Goldsmith & Co. for the past 42 
years will be continued under the same name 
hy the remaining partners of the firm. 

Through the efforts of Captain “Matt” 
Stratton of the Jewelers’ Co-operative 
Bureau, working in co-operation with the 
Police Department, three of the five ivory 
miniature portraits in oval-shaped diamond 
mounted frames, stolen recently from the 
Metropolitan Museum of Art were recovered. 
The thief who stole these works of art pryed 
cpen a case in which they were displayed 
in the museum. Three of them were found 
later in a pawnshop where they were pledged 
for only a small portion of their actual 


value. The antique value of these miniatures 
is placed at anywhere from $10,000 to 
$15,000. 





A concern known as Albren, Inc., opened 
a new credit jewelry store at 5000 Fifth 
Ave., Brooklyn, N. Y., on Saturday after- 
noon, July 30. According to those operat- 
ing the store business done on the opening 
day was gratifying and far above expecta- 
tions. The store, which is located at the 
corner of 50th St. and Fifth Ave., has been 
equipped with three beautiful show windows, 
The new establishment is 70 feet deep and 
the interior is equipped with the latest type 
of show fixtures, made of genuine walnut, 
and is electrically lighted. ‘The personnel of 
the firm consists of six people and is man- 
aged by Charles Brenner and Albert A. 
Aaron, president and secretary and treasurer 
respectively. Mr. Brenner was formerly 
connected with the firm of Rudolph’s, in 
Schenectady and Binghamton. Mr. Aaron 
was at one time located in Binghamton and 
was also employed in the capacity of 
manager for several firms in Pennsylvania, 
Massachusetts and Connecticut during the 
past 10 years. 

With the approach of Fall, preparations 
are being made for the trials of six persons 
who during the past year were arrested on 
charges of receiving stolen zoods. One man 
who pleaded guilty to receiving will be 
sentenced in September. At any rate before 
the close of 1927, it is expected that the 
calendar will be cleared of all these cases. 
A particular and active interest in the 
prosecution of these men will be taken by 


Richard C. Murphy, counsel for the 
Jewelers National Crime Committee. This 


organization, which is comparatively a new 
one in the trade, has done remarkable work 
since its inception in combating crime in 
the industry and it was partly through its 
efforts that criminal operations in New 
York city have decreased. Mr. Murphy, 
who is a former Assistant District Attorney, 
has appeared in court in every instance 
where a man has been arrested for com- 
mitting a crime of violence or receiving 
stolen goods in the jewelry trade. He has 
appeared to aid the authorities and at the 
same time see that proper punishment is 
imposed on. the prisoners. Through the 
presence of Mr. Murphy, many of the 
criminals who committed crimes in tie trade 
and who were arrested have received long 
sentences. Only last week the Crime Com- 
mitte sent a local diamond dealer to Detroit 
to appear against three men who attempted 
to hold him up and rob him on July 20 of 
this year. The committee is constantly send- 
ing witnesses to various States to appear in 
such cases and has met with considerable 
success. 

30th members of the firm of Avvocato & 
Tuch, dealers in jewels and pearls, 16 W. 
46th St., are sailing for Europe next Sat- 





(Continued on page 73) 
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urday or the Berengaria for an extended 
buying trip abroad. They will visit the prin- 
cipal cities of Europe in an effort to locate 
rare gems and pearls. 

Miss Francis Ricker, of Julius Raunheim, 
Inc., importer of pearls and precious stones, 
527 Fifth Ave., returned to this country re- 
cently on the Rotterdam after a 10 weeks’ 
trip abroad. 

Toseph D. Little, manager of the Sterling 
Silver Galleries of the International Silver 
Co. 15 Maiden Lane, left last Friday to 
enjoy a few days’ rest at his Summer home 
at Newbury, Mass. 

W. H. Alger, manager of the local office 
of the North American Watch Co., 15 
Maiden Lane, is making a combined busi- 
ness and pleasure trip to the factory at 
Mansfield, O., and will return to this city 
about Aug. 15. 

Walter C. Schuster, of M. J. Schuster, 9 
Maiden Lane, will sail for Europe aboard 
the Berengaria today (Aug. 10). Mr. Schus- 
ter is going abroad on an extensive business 
trip, and after touring France, Holland, 
Germany and Switzerland, expects to return 
to this country the early part of September. 

Maxwell Kramer, eastern representative 
for the A. Hirsch Co., Chicago, has assem- 
bled his new Fall lines and is leaving shortly 
for a six weeks’ trip in the interest of his 
firm. Mr. Kramer expects to call on the 
trade in the principal cities of New York, 
Pennsylvania and Ohio and return to the east 
about Sept. 25. 

David Kaiser, who has been confined to 
the Manhattan Square Private Hospital, 36 
W. 77th St., since a severe accident some 
time ago, was taken from the sanitarium 
yesterday to his own home at 171 W. 79th 
St. His leg and arm were both broken and 
it will be some time probably, at least 
two months before Mr, Kaiser can get 
around again. 

Oscar Miller and William Clark, who 
pleaded guilty to robbing Isaac Koenig, 
jeweler, 1956 Seventh Ave., were sentenced 
recently hy Judge Nott in the Court of Gen- 
eral Sessions to serve 15 years each in Sing 
Sing Prison. Both prisoners pleaded to sec- 
ond degree grand larceny charges as second 
offenders. Mr. Koenig was held-up and 
robbed in his store on March 3 last by the 
two men just sentenced and Raymond 
Schleybach, who is now serving a 25 year 
term in Sing Sing. The jeweler lost mer- 
chandise worth about $1,000 and $33 in cash. 

In keeping with his program to increase 
the efficiency of the Police Department, 
Commissioner Warren has, during the past 
week, reopened two police stations which 
were closed during the Enright administra- 
tion. One of these re-established stations is 
located on Greenwich St., near Cortlandt St. 
Already a force of policemen and detectives 
have been installed and the station is now 
functioning. Lieutenant Stripp, who for sev- 
eral years was in charge of the Maiden Lane 
Squad, composed of a group of plain clothes- 
men who guard the downtown jewelry dis- 
trict, was placed in command of the detec- 
tive bureau at the Greenwich Street station. 
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While this station will have very little to 
do in the jewelry district, two men familiar 
with the work in the Maiden Lane section 
are on Lieutenant Stripp’s staff. They are 
Edward Kalbfleisch, who for a number of 
years was connected with the Old Slip 
station, and is one of the best known detec- 
tives in this part of the city, and George 
Colgan, who was attached to the Maiden 
Lane Squad for some time and who is ac- 
quainted with many members in the down- 
town jewelry district. The Greenwich Street 
station will cover the district from the Bat- 
tery to Warren St. on the west side of 
Broadway. The Old Slip station takes in 
the territory from the Battery to the south 
side of Fulton St. and east as far as Broad- 
way. With the transfer of Lieutenant Stripp 
to command the Greenwich St. Detective 
Bureau, Lieutenant Fogarty has been placed 
in charge of the Maiden Lane Squad. 








Can You Identify These Articles? 


A number of articles disposed of uncer 
suspicious circumstances have heen located 
by Captain “Matt” Stratton of the Jewelers’ 
Co-operative Bureau, New York. Mr. 
Stratton is seeking the owners or the 
makers of these articles and any one recog- 
nizing the description or scratch numbers 
should communicate with him at 535 Fifth 
Ave., or with THE JEWELERS’ CircuLar, 11 
Jchn St., New York. 

One of the articles found is a platinum 
lergrette, the handle of which. is set with 
22 diamonds. This has two scratch marks, 
one being 3042 and the other 4057, the former 
number having a line drawn through it. 

Another article is a woman’s platinum ring 
of fine workmanship and mounted with a 
pearl weighing about 15 grains. This ring 
is also set with a number of small diamonds 
and bears the stamp inside 53941. 

Captain Stratton has also located a 
woman’s all platinum diamond circle brooch 
with a bow knot design at the base. The 
center of the brooch is set with a marquise- 
shaped diamond surrounded by small calibre 
emeralds. This piece is of excellent quality 
and fine workmanship and bears a distinct 
scratch mark 4252. 
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Walter Burstow of Burstow-Kollmar & 
Co., bracelet manufacturer of 18 Columbia 
St., has taken a place at Sea Bright where 
he is spending week-ends. 

Mrs, Otto Schanbacher, wife of the presi- 
dent of the Otto Schanbacher Co., jewelry 
manufacturer of 32 Marshall St., died Tues- 
day of last week, following a long illness. 
The funeral was at the family home, 40 
‘Hedden Terrace, Thursday evening, with 
interment Friday in Fairmount Cemetery. 
Rev. Dr. William F, Isler of the Emanuel 
Methodist church officiated. 

Norman F. Wiss, assistant treasurer of 
J. Wiss & Sons, was one of a group of 
Newark business men who deplored the an- 
nouncement of President Calvin Coolidge, 
that he did not “choose to run for Presi- 
dent” next year. In a short statement to 
the press, Mr. Wiss said, Mr. Coolidge’s 
announcement was a source of regret to 
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me. I feel it would be better for busi- 
ness to have him in the President’s chair 
for another term and I am hopeful that he 
will reconsider his decision. With 
the clamor which is sure to arise he can 
gracefully reconsider without endangering 
his self-respect.” 








Philadelphia Notes 


(Continued from page 67b) 








askance at this method.-but one local firm 
appears well satisfied with results. 

- Members of the recently organized Phil- 
adelphia Association of Watchmakers and 
Jewelers’ Supply Jobbers, heard an interest- 
ing talk at their August meeting by William 
Little, representing George H. Fuller & Son 
Co, of Chicago. The meeting followed an 
enjoyable dinner in the grill and was well 
attended. Mr. Little stressed the benefits of 
co-operation between members of the associ- . 
ation for their individual and collective bene- | 
fit and said it also would. aid the manufac- 
turer. He dwelt upon the benefits‘of organ- 


- ization and assured the association it had 


made a good start in this city. Members of’ 
the association also told of individual bene-,. 
fits they already had received from the for-' 
mation of the body, chief among them being 
regular hours, the association having put in- 
to effect its 5 P. M. closing order. 

Jewelry jobbers and wholesalers as well 
as manufacturers here see a slight revival of 
interest which they hope is the beginning of 
an upward movement in the trade. Salesmen 
are beginning to report a better tone in their 
territories, with the exception of the anthra- 
cite and bituminous mining sections where 
business is described as poor. In the soft 
coal fields of central and western Pennsyl- 
vania the strike has paralyzed other business 
while in the hard coal region part time em- 
ployment, the miners working only two days 
a week in some cases, has hurt retail trade. 
In the latter field, however, a big improve- 
ment is looked for before the end of this 
month and merchants throughout the region 
are promising good orders if this comes to 
pass. Much of the present dullness in gen- 
eral lines of trade is described as seasonal 
and the belief is general that with the end 
of the vacation season, things will brighten 
up rapidly. In general the wholesale jewelry 
trade here finds itself in a good position with 
retailers’ stocks low and ready for the ex- 
pected improvement in general business. 
Most firms report their July business was 
even and in many cases ahead of the same 
month in 1926. 








J. L. Young, Winston-Salem, N. C., was 
tried recently and found guilty in superior 
court of Forsythe county of fraudulent and 
deceptive advertising. He was given a 
30-day suspended sentence. The trial con- 
sumed almost an entire day with the ad 
club appearing in the role of prosecuting 
witnesses. Young was charged with adver- 
tising certain jewelry at one price and then 
selling the same jewelry for a higher figure. 
The case was brought to court through the 
action of the local advertising men’s club 
in swearing out a warrant for Young’s 
arrest following the appearance of the ad- 
vertisement in Winston-Salem newspapers. 
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Heavy Shank 
Genuine one 
piece double head 
cameo, Belais 
white gold (also 
in green gold), 
6746— 


Next size larg- 
er stone, $2.00 
additional. 
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Exact Size 
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Genuine Hope Ruby. 
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ANNOUNCEMENT 
Winter’s School at Oak Park, IIl. 


New address 901 So. Oak Park Ave., 8 miles due West of 
Chicago’s loop. Teaching Jewelry Engraving, Watch 
Making, Diamond Setting, Repairing. Practical courses: 
By Attendance, Home Study, Mail. To the Jewelry Trade: 
Mail Orders giver prompt attention. 


Winter’s School of Jewelry Engraving, Oak Park, IIl. 
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Direct from Mines in India, Ceylon and South America 
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162 N. State St., Butler Bldg. 


45 Years in Chicago Chicago, Ill. 
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A. W. Silverman, of the Samuel Wein- 
haus Co., and Mrs. Silverman and their son, 
Julian, are spending a fortnight at Atlantic 
City. 

Sheffield Freedman, formerly with Fried- 
man Bros., has been added to the sales 


force of Davis Bros. & Wise. He will 
cover Pittsburgh, and the States of Penn- 
sylvania, Ohio and West Virginia. 

J. Harvey Wattles, of the W. W. Wattles 
& Sons Co., who is the head of that concern 
and Mrs. Wattles and the family, are Sum- 
mering along the Maine coast. Vice presi- 
dent Bickle is at the helm of the establish- 
ment during the absence of the president. A. 
W. Hepler the credit manager, who had 
been in poor health for sometime, has re- 
covered. 

Some of the Pittsburgh stores closed at 
1 P. M. Wednesday the day that Col. 
Charles A. Lindbergh, visited Pittsburgh. 
Francis A. Keating, of the Grogan Co., was 
a member of the reception committee that 
greeted the “Hero of the Atlantic.” The 
welcome accorded him was exceedingly 
warm. Business in the downtown district 
was generally suspended on the afternoon of 
the day of his visit. 

Harry A. Sipe, of the firm of Sam F. Sipe, 
who is just back from a buying trip to 
Europe, said he found more diamond buyers 
in Amsterdam during his recent visit there 
than is customary at this season of the year. 
He brought over a large assortment in an- 
ticipation of a good Fall and holiday trade. 
C. Glenn Sipe, of the house, and Mrs. Sipe 
and the family, are at present at Quebec, 
Can., where they will remain for several 
weeks. F. C. Stitt of the same house who 
has been ill for several months will not be 
able to be back at the store, it was stated, 
for several more months, 


Pittsburgh’s delegation to Providence to 
attend the convention of the Retail Credit 
Men’s National Association includes Col. 
Franklin Blackstone, a former president; 
Leon Michaels, president of the Pittsburgh 
organization; Leopold Sondheim, a former 
president of the local association; W. E. 
Morgan, Harry E. Engle and A. B. Bucke- 
ridge, manager of the merchant owned Pitts- 
burgh Credit Bureau and secretary of the 
retail credit body. Col. Blackstone will re- 
ply to the address of welcome of the Provi- 
dence hosts. The name of Mr. Sondheim 
will be presented to the convention by the 
Pittsburgh association, as a candidate for 
director of the national body. Mr. Bucke- 
ridge will speak on “Retail Credit Reporting” 
while the other delegates will be active in 
the organization’s deliberations. 

The John M. Roberts & Son Co. is just 
now rounding out the 95th year of the con- 
cern’s entry into the jewelry business of 
Pittsburgh, making it the first jewelry firm 
established west of the Alleghenies. The 
firm was founded in 1832 by the father of 
the present head of the firm, John M. Rob- 
erts II. The founder took over a log house 
at Fifth Ave., and Market St., living on the 
second floor and conducting his store on the 
first. It was indeed a quaint structure. 
Traders, frontiersmen, farmers and wander- 
ing Indians were among his customers. Then 
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the proprietor closed his shop at the noon sailed for a three months’ business and 


hour and insisted that any customers in the 
store at the time stay for lunch. Often he 
entertained one and two persons and some- 
times five and six. It was John M. Roberts 
I who introduced to Pittsburgh the forerun- 
ner of the show window and the first one 
known to have been used west of the moun- 
tains. Mr. Roberts made frequent trips to 
New York, but always went by stage, canal 
boat and horse. The big store of the firm is 
almost within a.stone’s throw of the location 
of the original establishment. 











August opens with better business prospects 
than did July, although business conditions 
during the month of. July were very satis- 
factory, several retail jewelers announce. 
Within a few weeks now educational institu- 
tions of various kinds will be opening up. 
This will create a demand for class and 
fraternity and society rings and pins and 
watches and other kinds of jewelry, jewelers 
say. 

Birmingham’s big event for the month of 
August will be the 11th annual convention 
of the Alabama Merchants’ Association, 
which will be held on Aug. 24 and 25. All 
arrangements have been made for the enter- 
tainment of the 5,000 or more members, ex- 
pected from the States of Alabama, Georgia, 
Mississippi and Tennessee, the membership 
being made of from these States. Among 
the number will be several jewelers of 
prominence. The president of the associa- 
tion is S. T. Palmer, Northport, Ala., who 
will preside over the meetings to be held at 
the Chamber of Commerce. The secretary 
is C. F. Varn, of Birmingham. The prin- 
cipal speaker at this meeting will be G. W. 
Sulley, of the Merchants Service Bureau, 
Dayton, O. His subject will be “Merchan- 
dising Methods.” Among the entertainment 
features wili be a “Venetian Carnival” at 
Fair Park on the first night of the conven- 
tion. There will be many beautifully 
decorated gondolas and many bathing girls. 
On the second night of the convention there 
will be a “Spanish Fantasy” at Highland 
Park Country Club. This will be an amus- 
ing entertainment with gorgeous costumes. 
It will be directed by Mons Pierre, of the 
Empire Theater Studios here. 








Atlanta, Ga. 


Charles Gause, Hamilton Watch Co., 
Lancaster, Pa., spent several days in At- 
lanta during the week calling on the local 
trade. 

Alexander Fish, manager of the Birming- 
ham office of Ewing Bros., spent several 
days in Atlanta last week. He reports busi- 
ness in his section as fair. 

Mr. Burt, salesman with Fred L. Wil- 
liams, 97 Decatur St., has left for a short 
vacation, which he will spend in an auto- 
mobile trip through the mountains of North 
and South Carolina. 

T. Wight of the firm of Wight & Hen- 
riksen, 217 Atlanta National Bank building, 


pleasure trip to Europe and will visit all 
the principal foreign diamond and platinum 
centers. 

Friends of George R. Newton, well-known 
salesman with Ewing Bros., wholesale 
jewelers, will be glad to know that he is 
doing nicely following an operation in a 
local hospital, and will be back to work in 
a couple of weeks. 














Miss Anita Stewart, of the Kelley, Beck- 
with Co., has returned from an extended 


trip through Canada, including Niagara 
‘Falls, Toronto, St. Lawrence River and 
other parts of the Dominion. 

John Wilder Coville, son of John Coville, 
watch inspector for the Boston & Maine, 
and Miss Marion, daughter of Mrs. Frank 
T. Whitmore, were married recently, many 
jewelry friends being among the guests. 
After an extended wedding trip the pair 
will make their home at 825 Belmont St., 
Belmont. 

Robinson & Co. have on exhibition a 
large model of a fishing vessel. It has 
attracted a great deal of attention. The 
Lindbergh display they showed while the 
flyer visited Buston caused a great deal of 
admiration and was voted one of the best 
contributions to the welcome extended the 
“smiling kid.” 

The new store of Hodgson Kennard & Co. 
at the Ritz Carlton, Boston’s latest hotel in 
the most fashionable section, will probably 
be ready for occupation early in September. 
It is being equipped with fixtures, fittings 
and furniture of the most ornate style com- 
bined with service. The lighting system is 
being put in by a New York concern and 
will be devised by illuminating engineers 
who excel in this art. 

Miss Gertrude Glynn, of D. C. Percival 


& Co. is among the vacationists to re- 


turn to business. She burned herself almost 
chocolate color during her stay on the Cape. 
Loring Ernst had the time of his life at 
Halifax, where he also got tanned. New 
Meadow, Bar Harbor, is lonely since 
Charles Huggins left there. Charles has 
stored up tons of energy which he is im- 
parting to everybody who comes to the 
offices. Ed Hardy is Summering at Nan- 
tasket, while William E. Crocker has gone 
to Jackson, N. H., for August. Miss M. G. 
Mundy is at Oak Bluffs where she has gone 
to seek respite from her duties in the office. 

Erskine Gay, Smith Patterson Co., re- 
ceived a severe cut in his forehead, a broken 
collar bone and a broken rib when the car he 
was driving turned turtle while he was ap- 
proaching New Jersey. The rear axle 
snapped in two and the car overturned on 
Mr. Gay and two other occupants, his 
mother and sister. All three were taken to 
the hospital, where their injuries were 
treated. Mr. Gay required 15 stitches in his 
head wound. Last week he returned to his 
position but the company insisted that he 
lay off for another week or two to recover 
completely. He was on his vacation at the 
time of the accident and was going to his 
parents’ home in New Jersey. 
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Walter H. Wilkening, diamond setter in 
the Andrews building, is back at his bench 
after a long tour through the west. He 
was gone a month and went to the Pacific 
Coast, taking in the most interesting cities 
in the southwest on the way out and the 
northern part of the country on the return. 
Mrs. Wilkening was with him. 

Walter Mayer, president of the Wallen- 
stein-Mayer Co., left Thursday night on 
an extended tour of the west. He will 
be gone five weeks and during the time 
will take in Colorado Springs, Salt Lake 
City, 'os Angeles, San Francisco, Portland 
and Seattle. He will be accompanied by 
Mrs. Mayer. Albert Wallenstein of the 
same firm returned Monday from a two 
weeks’ stay at Loveland. He intended go- 
ing to Michigan but got as far as Columbus 


and returned to the country club near Cin-’ 


cinnati. 

Appraisers appointed by the Probate 
Court to determine the value of the firm 
that was left by the late Ed H. Croninger 
have completed their work and submitted 
the report. The appraisers were Roland 
Noterman, William H. Whitehouse and 
Joseph Kenkel. Charles Dornette, attorney, 
was appointed administrator of the estate. 
It is undestood that the company will be 
sold as a going concern to the highest bid- 
der. The son and daughter of Mr. Cronin- 
ger do not desire to retain the business and 
for that reason want to sell. Several firms 
in the city are in the market for it and 
it will go to the highest bidder. 

An enlargement of the scope of the Na- 
tional Association of Credit Men is being 
planned by George J. Gruen, Cincinnati 
watch manufacturer, recently elected presi- 
dent. “The Adjustment Bureau aims to re- 
habilitate business houses that are in 
financial trouble or to liquidate those that 
are insolvent,” Gruen said. “We have such 
adjustment bureaus in some 80 cities, now 
functioning locally as independent units. 
We shall undertake to nationalize them 
and place them under supervision of the 
national body. We shall also endeavor to 
extend the interchange bureaus from 68 
cities to 85 or more cities and to establish 
them on a uniform, standard basis so that 
they will function in the same manner, in- 
stead of being handled, according to differ- 
ent ideas in each locality. Gruen will act 
as chairman in the first meeting of the 
National Board which is scheduled to go 
into session at Chicago for one week be- 
ginning Sept. 14. This board is made up 
of 20 directors and seven officers. As 
president he will preside at the seven day 
meeting. 

A test of the city ordinance preventing 
the auction sale of jewelry will be made 
by Samuel Meyers, jeweler at 44 E. 5th 
St. Through Attorneys Zielonka and 
Kuertz, Meyers obtained a temporary in- 
junction in Common Pleas Court to en- 
join Chief of Police William Copelan and 
City Manager C. O. Sherrill from station- 
ing city police in the store and preventing 
him from conducting an auction sale. 
Harry Michelson, auctioneer, started the 
auction sale but he was arrested and fined 
on three charges in Municipal Court. He 
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was granted a 10 day stay of execution 
to take his case to the Common Pleas 
Court. In his application for an injunc- 
tion, Meyers claims he has a stock worth 
$50,000 in the store which he must vacate 
within two months as the building is to 
be torn down. He has obtained a lease 
in the structure that is to be erected but 
must dispose of his stock at once and 
decided to sell it piecemeal through auction 
sales. After Michelson was arrested city 
police were stationed in the store and 
stopped any further auction sales. Meyers 
contends that the original ordinance pre- 
venting auction sales of jewelry was re- 
pealed by a later ordinance and that he is 
within the law by conducting such sales. 

Charles T. Nehf, jeweler of Terre 
‘Haute, Ind., and father of Arthur Nehf, 
pitcher of the Cincinnati baseball team, is 
spending a few days in this city. He came 
down primarily for Arthur’s 35th birthday 
last Sunday and incidentally devoted a 
little time to business. Mr. Nehf claims 
he is the only man in the State of Indiana 
who is holding two offices and getting paid 
for both. .He is serving as a City Alderman 
in Terre Haute and was also elected a 
County Commissioner last Fall but will not 
take this office until Jan. 1. He also has 
been in the jewelry business longer than 
any man in any kind of an enterprise in 
Terre Haute, coupled with the fact that he 
and Sheldon Swope have been partners 
longer than any two men in the State. 
They have been together 55 years. Their 
store is located at 1728 N. 8th St. Mr. 
Nehf is 70 years old and says he has been 
a jeweler for over half a century. He will 
celebrate three anniversaries in one Sept. 
4 when he will be 70 years old, will have 
been married 43 years and will have lived 
in a house he built 23 years. The jeweler 
intends to hold quite a celebration to fit- 
tingly commemorate all of the three events. 
Some men in Terre Haute have been in 
business longer than Mr. Nehf, but they 
started their enterprises later in life than 
he did and for that reason he holds the 
crown for having the oldest established 
firm in Terre Haute. 








LETTER TO THE EDITOR 





Simplification of Income Tax 
WINFIELD, Kans., Aug. 2, 1927. 
Editor THE JEWELERS’ CIRCULAR: 

Seeing the letter from Mr. Harry Lefker 
in your issue of July 27, regarding simplifi- 
cation of income tax matters I beg to sub- 
mit the following suggestions: 

lst.—Base income on increase in as- 
sessed valuation plus money withdrawn 
for personal and family expenses. 

2nd.—Let owners lose title to any 
property or holdings of any kind upon 
which proper returns for taxation are 
not made, title to go to the State or 
national government. 

It is needless to call attention to the sav- 
ing that would be accomplished if the above 
plan could be made the basis upon which 
to figure income taxes. Of course modi- 


fications might have to be made but in my 
opinion should not unless absolutely neces- 
Yours truly, 

Ira STUTZMAN. 


sary. 
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away on a vacation, which he is spending 
at Eminence, Ky. 

Louis Chiquelin, of Fisher & Chiquelin, 
engravers, recently returned from a vacation 
trip to Big Clify Falls, Ky. 

Rudolph H. Baude, Market St. retailer, 


Louisville, left on Aug. 3, with Mrs. 
Baude for a month’s vacation at Bay View, 
Mich. 

Denny J. Gleeson, of the Gleeson Jewelry 
Co., jobbers on Main St., has recently re. 
turned from a two weeks’ stay in New 
York and Atlantic City. He was accom. 
panied by Mrs. Gleeson. 

A young man recently arrested in con- 
nection with the theft of a tray of rings 
from G. F. Geiger & Son, was held to the 
grand jury under $2,000 bond. He waived 
hearing in the police court. 

The Lincoln Watch & Jewelry Co., 232 
W. Market St., Louisville, have started 
work on store alterations costing about $1,- 
500, and which will materially improve the 
appearance of the store. 

George P. Kendrick, of William Ken- 
drick’s Sons, recently reported to the police 
department that thieves had entered his 
residence and stolen over $1,000 worth of 
household goods, clothing, etc., which had 
been packed and placed in the basement, 
prior to shipping to his country home. 

Among recent visitors to Louisville were 
Arthur Abraham, New York; Max L. Ja- 
coby, Sterling Silver Mfg. Co., Providence; 
C. W. Thomas, Weigle & Rose Co., New- 
ark; Robert V. Nye, International Silver 
Co., Watrous division, Wallingford, Conn.; 
Erle J. Cutrer, Larter & Sons, New York. 

Jewelers of Louisville report that business 
during July and August has held up excep- 
tionally well, volume being somewhat better 
than it was at this season last year, while 
general prospects for Fall are encouraging. 
Manufacturers, engravers, watch workers, 
and the various allied industries have been 
comfortably busy for the season. 

A third trial will be held this Fall, fol- 
lowing two hung juries in trials of Fred 
E. Stevens, Jr., of the Dixie Jewelry Co, 
Louisville, under indictments, in connection 
with two diamond robberies, staged by a 
band of highwaymen in Louisville, who have 
alleged that Stevens tipped them off when 
the diamond salesmen visited his store. 

A baseball team of the Lincoln Watch & 
Jewelry Co., recently won a baseball game 
from the Gallagher Athletic Club, by the 
most lopsided score that has been known 
in Louisville in years. The score was 37 to 
6. One of the sport writers, in poking a 
little fun at the Louisville Baseball Club, of 
the American Association, which has been a 
very poor club this year, suggested that the 
professional club should be taken out to 
see the jewelers play. 








Announcement has been made that the 
jewelry firm for the last six years known 
as Chritzman & Thompson, Franklin, Pa, 
will now becotne Chritzman & Vath, the 
interest of Harry Thompson having been 
purchased by Mr. Chritzman and Harry 
Vath ° 
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Chicago Notes 


Donald Steele, of the Jabel Ring Mfg. Co., 
Newark, spent several days in Chicago last 
week on business and pleasure. 

Mr. Emrich, manufacturer of Pforsheim, 
Germany, spent last week in Chicago show- 
ing his line at one of the hotels. He left 
Saturday for New York and home. 

Edwin J. Essenpreis, of the Juergens & 
Andersen Co., left Sunday for a two weeks’ 
motor trip accompanied by his family. Part 
of the time will be spent at Delevan, Wis. 

“Jack” Miller, representing the Kalisher 
Mfg. Co., of New York city, and Friedman 
Bros., Chicago, left last week on a two 
weeks’ business trip through the middle west 
territory. 

Winter’s School of Jewelry Engraving has 
been moved from 343 W. North Ave., to 901 
S. Oak Park Ave., to more spacious and 
quiet quarters where better facilities are 
available. 

Tobias Stern, of Jacques Kreisler & Co., 
and manager of the Chicago office returned 
to Chicago last week after spending sev- 
eral weeks at the home office in New York. 
Mr. Stern was accompanied by his wife. 

“Dick” Kannaly, of the Juergens & An- 
dersen Co., accompanied by his wife and 
family is spending two weeks in making 
the boat trip to Mackinac Island. Mr. Kan- 
naly will spend some time on the Island 
resting. 

Lou Shoen, representing S.. Bruner, 
Inc., spent last week in Chicago and availed 
himself of the opportunity of meeting a 
host of his friends by presenting himself at 
the Sherman House nearly every day of 
the Show. 


George Semple, traveling for Bates & 
Bacon, Attleboro, Mass., arrived in Chicago 
last Friday morning, and will remain here 
for about 10 days calling on the wholesale 
trade. Mr. Semple will leave for a trip 
through the middle west. 

S. O. Perry, traveling for the J. W. 
Forsinger Co., spent a few days of the past 
week in Chicago getting his new Fall line 
and is now calling on the retail trade through 
Pennsylvania, ‘Ohio and Michigan. Mr. 
Perry will be away for several months. 

At a recent meeting of the directors of 
Olsen & Ebann the following officers were 
elected: Clarence Olsen, president, suc- 
ceeding Carl K. Ebann recently deceased; 
Arthur L. Olsen, secretary-treasurer and 
Miss Clara Gumbinger, assistant secretary. 

Henry Agate, of the Bonner Mfg. Co., 
New York city, spent several days in Chi- 
cago during the past week visiting with his 








son “Jerry” who has charge of their local 
office, enroute to the Pacific Coast where he 
will spend four weeks in visiting with the 
trade. 

Mr. Linus Winterhalder, of M. Winter- 
halder & Hofmeier, Ltd., Neustadt Baden, 
Germany, has been in Chicago during the 
past two weeks visiting the trade here and 
will leave for New York about Aug. 15. 
He expects to spend more than a month 
here before returning home. 

G. E. Moorlock, who recently joined the 
sales force of the Bulle Clock Co., traveling 
out of its local offices in the Jewelry Mart, 
will leave for his territory this week and 
will be away for several weeks. Mr. Moor- 
lock will visit the wholesale jewelry trade 
and will do missionary work. 

Albert Kanberg, of the E. H. Pudrith 
Co., Detroit, Mich. spent part of his va- 
cation period in Chicago, his native city, 
last week and was very favorably impressed 
with the jewelry show. Mr. Kanberg 
heartily approves the plan to make this 
show a national’ affair and says his com- 
pany will be represented. 

A. C. Becken, Jr., of the A. C. Becken 
Co., wholesale jewelers in the LeMoyne 
building, left last Thursday accompanied 
by ‘Mrs, Becken, on a motor trip to Cornu- 
copia, Wis, to spend the entire month of 
August at their log cabin. Mr. Becken, 
will spend a great deal of his time in fish- 
ing and enjoying other outdoor sports. 

A. Strauss, Chicago representative for 
Steinhardt, Jacobs & Atrick, importers, of 
New York city, announces that he has re- 
moved his offices from the Columbus Me- 
morial building to suite 707 Chicago build- 
ing, 7 W. Madison St. Mr. Strauss has 
just received his new Fall line of beaded 
bags, and will leave for his territory within 
a few days. 

“Bobby” McMahon, son of Tom Mc- 
Mahon, of the Thomas J. Dee Co., 5 S. 
Wabash Ave., won the Illinois State Tennis 
Championship last week at Skookie Valley, 
when he defeated “Bobby” McCullough, 
Indianapolis city champion, in the finals. 
“Bobby” McMahon was entertained by 
“Bill” Tilden, former world’s tennis cham- 
pion all during the past week. 

At the last executive council meeting of 
the Illinois State Society of Optometrists 
it was voted that a reward of $50 be offered 
for the arrest and conviction of anyone prac- 
ticing optometry in the State of Illinois with- 
out a license. It is reported that fakers 
have been operating in the State of Illinois 
and inveigling several thousands of dollars 
out of farmers. This is being done for the 
protection of the citizen. 





Richard Robinson, for many years well 
known and popular in the trade here died 
at his home, 1039 'Hollwood avenue on Aug. 
4th. For many years “Dick,” as he was 
known to the trade, represented Benj. Allen 
& Co., but during recent years has been in 
the restaurant business. The funeral was 
on Friday afternoon. Before coming to 
Chicago Mr. Robinson lived in Marion, 
O., and Huntington, Ind. 

J. A. Connor, who has been identified 
with the watch business in Chicago and 
the middlewest for a great many years an- 
nounces that he has opened an office in 
suite 507 Columbus Memorial Building, 31 
N. State St., and that he has made arrange- 
ments with the Knickerbocker Watch Co., 
of New York city to represent that house 
in Chicago and the northwest. For the con- 
venience of the trade Mr. Connor is carry- 
ing a complete stock of their goods at this 
office. 

Stanley Hatfield, retail jeweler, at Flint, 
Mich., accompanied by his bride, spent the 
past week in Chicago on their honeymoon 
and incidentally looking over the gift and 
trade shows. Mr. Hatfield, was married to 
Miss Leonetta Boomer, of Flint, Mich., on 
Tuesday, afternoon, Aug. 2. More than 
200 relatives and friends gathered in the 
garden at the home of the bride’s parents 
to witness the ceremony and participate in 
the grand fete. Mr. Hatfield, has been en- 
gaged in the retail jewelry business in that 
city for a number of years and during that 
time has made many friends there through. 
his ever pleasing personality. 

William Weissner, of the Weissner 
Jewelry & Optical Co., of Peoria, Ill., left 
Chicago last Thursday noon after spending 
several days here visiting the trade and gift 
shows, for Los Angeles, Cal., where he will 
join Mrs. Weissner and their youngest son, 
Seymour. Mrs. Weissner has been in Cali- 
fornia since May visiting at the home of 
her mother and she and the boy will accom- 
pany Mr. Weissner home early in September. 

The owners of J. O. Pollack Co., of 7 
W. Madison St., announce they have incor- 
porated under the State Laws of Illinois, 
with a capital stock of $50,000. J. O. Pol- 
lack is president, R. W. Pollack, secretary 
and treasurer and William White, vice-presi- 
dent. The J. O. Pollack Co. manufactures 
fraternity jewelry and has been in this busi-. 
ness for more than 26 years. All during 
these years the business has steadily grown 
and has been most successful. 

Otto Engelmann, of the Calo Jewelry Co., 
5405 N. Clark St., left last Thursday for 





(Continued on page 78) 
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Montreal from which port he will sail on 
the Antonia for England. Mr. Engelmann 
will attend the International Optical Con- 
gress at Oxford and the American Legion 
convention at Paris as a member of North 
Shore Post and from there he will go to 
Germany to visit his grandmother for a 
few days before visiting the watch factories 
at Switzerland. Mr. Engelmann will be 
away for about two months. 

Harry L. Lossau, traveling ambassador 
for the Block-Weinfeld Co., wholesale 
jewelers in the Heyworth building, was 
married last Saturday (Aug. 6) to Miss 
Katherine Happel, daughter of Mrs. Min- 
nie Happel, of 711 South Lombard Ave., 
Qak. Park, Ill., The wedding and reception 
took place at the home of the bride’s mother. 
Mr. and Mrs. Lossau left last Sunday on a 
honeymoon and business trip through Wis- 
consin, Iowa and Nebraska, and upon their 
return in six weeks will make their home 
in Oak Park. Harry Lossau is one of the 
popular young men in the trade. He has 
been associated with Block-Weinfeld Co., 
for the past seven years starting with this 
house as an office clerk and gradually work- 
ing his way up to the position he now 
holds. For the past four years Mr. Lossau 


has been calling on the trade through this 
territory. 











John H. Pearce, jeweler of La Grande, 
has been in Portland on business. He 
registered at the Portland Hotel. 

Felix Bloch, Portland diamond specialist, 
has been confined to his home for several 
days by illness, but it is hoped that he will 
be up and about his duties again within a 
week. 

S. D. Berry, formerly with Weisfield & 
Goldberg, Seattle, is now in charge of the 
jewelry manufacturing department of A. & 
C. Feldenheimer, Portland. Mr. Berry is 
taking a personal interest in the designing 
end of the business. 

Miss Ula Marvin and H. T. Whiffield 
were united in marriage on July 24 at 8 
o'clock, and spent a honeymoon at Long 
Beach and Seattle. Mrs. Whitfield for the 
time being will continue with her work in 
the material department of Butterfield Bros. 

Mrs. E. Aronson, president of the Aronson 
Jewelry Corporation, of Portland, has bought 
out the stock of two of her partners. Mrs. 
Aronson is expecting a brisker Fall business 
this year than last year, due to a more 
prosperous condition of the farmers in the 
Oregon country. She is planning a big Fall 
opening display for Sept. 10, and has a 
large stock of goods ordered to arrive before 
the opening. 

Butterfield Bros., Portland, report a 
number of out-of-town visitors during the 
last 10 days, among them being L. Parks, 
of Elgin, Ore.; F. S. Schiller, Newberg, 
Ore.; George M. Tallman, Kuna, Ida.; 
W. H. Bridgers, Mist, Ore.; Smith Brothers, 
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Helix, Ore.; C.“4L. Silverman, Skamokawa, 
Wash.; and D. Gunning, Goldendale, Wash. 
Butterfield Bros; find that their Fall trade 
is opening up in good shape. 

Allard W. Heitkemper, son of Frank A. 
Heitkemper, has been spending the Summer 
on a combined business and pleasure trip 
throughout the east and middle west. He 
left Portland the last of June to attend the 
Gorham Mfg. Co.’s Retail Jewelers’ Second 
Annual Sales Conference in Providence, 
which was held during the week of July 11. 
He stopped at St. Paul, Minneapolis, Chi- 
cago, Detroit, Buffalo, and made an extended 
trip through New England, going as far 
east as Portland, Me. Returning to New 
York, he spent about 10 days, calling on 
the trade and doing some buying. He then 
went to Philadelphia and is in Washington, 
D. C., about now. He expects to visit 
relatives in Ohio and return home by way 
of Chicago, St. Louis, Kansas City and Salt 
iLake. He is due to return to Portland about 
the last of August. 
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C. T. Burkhart, of Omaha, is the new city 
salesman for the A. F, Smith Co., Jerry Mc- 
Ardle who was the city representative has 
been promoted to western representative. 

A new competitor of the jeweler has ap- 
peared in Omaha. It is the Nebraska Power 
Co., the public service utility that furnishes 
light and power in Omaha. For many years 
this corporation has been selling washing 
machines, electric irons, curling irons, etc., 
but last week this concern added clocks to 
its list of merchandise offered for sale. The 
clock offered is an electric clock, to be run 
and regulated by current from the power 
house. So today the Nebraska Power Co. 
is in competition with the jewelers in Omaha 
in the clock business, It is offering and sell- 
ing an electric clock, and getting from $14 
to $40 apiece for the clocks. Omaha jewelers 
do not like this latest venture of the utility 
corporation, and are wondering what to do 
about it. Some are talking of legislation at 
the next term of the legislature to stop the 
corporation from selling clocks, but in view 
of the experience of those who tried this in 
other lines covered by the Power Company 
the prospect is not encouraging. 


Canada Notes 














Retail jewelers visiting Toronto in the 
past week or so speak encouragingly of busi- 
ness conditions and all look for improvement 
in the Fall. 

An Associated Press dispatch from Mon- 
treal Aug. 6 told of a daring robbery per- 
petrated in that city, which resulted in a 
loss to a concern known as the Capitol Jew- 
elry stores of about $30,000. According to 
the dispatch, three men and a woman walked 
into the jewelry establishment at 9 o’clock 
last Saturday morning and held up the two 
clerks who. were in charge. Quickly gather- 
ing up the diamonds and other valuable pieces 
in the stock, the quartet escaped. Although 
the robbery was immediately reported, the 
police at the time of the dispatch were un- 
able to make any arrests. 
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TRADE CONDITIONS 


_There has been little or no improvement in trade 

with the wholesale and retail jewelers of Evans. 
ville and other southern Indiana towns during the 
past week or 10 days. In fact trade has about 
held its own and merchants say they are not look. 
ing for much change one way or the other during 
the month of August, but that things ought to 
start to improve about the first of September or a 
little later. Indications at this time are that there 
will be a resumption of the coal mines in this 
section within a short time and this will mean 
the employment of many men. The large non. 
union mines have been running steadily off and 
on since the strike started on the first of last 
April. General trade conditions are holding their 
own very well and bank clearings for the past 
month have exceeded those for the corresponding 
period of last year. Reports from the rural com. 
munities are to the effect that there has been little 
change in business conditions during the past month, 
’ August H. Krohn, retail jeweler on St. 
Joseph Ave., this city, reports that his mail 
order repair business has shown a gradual 
increase during the past several months. 

T. C. Bayse, leading retail jeweler at Rock- 
port, Ind., is one of the prominent members 
of the Spencer County Historical Society, 
which is arranging to give a pageant at 
Rockport in the near future. 

Retail jewelers at Tell City, Jasper, Hunt- 
ington and Petersburg, Ind., report their 
trade during July was as good as they had 
anticipated and that they are looking for a 
larger volume of business during August and 
September. 

Mrs. Nester, wife of Floyd Nester, of 
Heinzle and Nester, retail jewelers at Boon- 
ville, Ind., and daughter, Miss Elizabeth 
Nester, have returned from Chicago, where 
Miss Nester is arranging again to enter 
the Art Institute in that city early in the 
coming Fall. 

With ideal weather prevailing now in 
Indiana many of the mussel camps have 
taken on renewed activity and a good many 
men are employed in this industry, although 
not as many shells are being gotten out this 
year as last. The mussel shell operations 
will continue until late in the Fall, or until 
the coming of freezing weather. 

Many of the public schools in Evansville 
and other towns in southern Indiana will 
open during the first week in September and 
local retail jewelers are looking for an in- 
creased business in school and class jewelry 
about that time. This phase of the business 
has shown a nice increase during recent 
years. Another early Fall event in Evans- 
ville will be the Fall convocation of the 
Scottish Rite Masons, Valley of Evansville, 
which will continue for three days, to be fol- 
lowed by a one-day ceremonial of Hadi 
Temple, Ancient, Arabic Order of the Mys- 
tic Shrine. The two events will draw a 
great many visiting Masons and Shriners to 
Evansville from many points in Indiana, 
Illinois and Kentucky. Local retail jewelers 
will have many special designs in jewelry 
for the two occasions. 








The Wynne Jewelry Co., Griffin, Ga., re- 
cently held its formal opening of its new 
store in Barnesville, Ga. The firm already 
has a main store in Griffin and expects to 
open branches throughout the State. 
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Hyman Markus motored to Chicago Mon- 
day for a brief visit. 

The Fox Optical Co. opened offices at 303 
Lemcke building last week. 

Jacob Goodman and son, Irwin, attended 
the Jewelry Show in Chicago. 

Samuel Gross, Cleveland, was a business 
visitor in jewelry circles here last week. 

Clarence Loeb, of the firm of L. Loeb & 
Sons, Cincinnati, was a business visitor here 
the first of the week. 

Fred Otto, of the L. W. Otto Co., Craw- 
fordsville, was a Monday visitor in India- 
napolis wholesale houses. 

Floyd E. White, of the company bearing 
his name, left Monday for Vincennes, New 
Albany and other southern Indiana cities. 

Lloyd Yeager, of Rogers & Co, 5 N. 
Illinois St., is enjoying his vacation of 30 
days in a motor trip through the western 


states. 

Rogers & Company, 5 North [Illinois 
Street, have recently added two men to their 
selling staff. Six salesmen are now em- 
ployed. 

Friends of A. J. Burns, watchmaker with 
the Windsor Jewelry Co., regret to learn of 
the death of his wife, which occurred during 
the past week. 

Robert Stahlhut, jeweler, is a member of 
the committee which is arranging the Prog- 
ress Exposition planned this week in the 
southeastern part of the city. 

E. W. Brookman, of the Julius C. Walk 
& Son firm, leaves soon for a trip to Chi- 
cago and points in Wisconsin. Mr. Brook- 
man will be gone a couple of weeks. 

Mrs, Alwina Friedman, Memphis, Tenn., 
is spending a week here with her uncle, 
Samuel Selka, 1441 Fairfield Ave. From 
here Mrs, Friedman will go to New York 
city for a visit. 

Eldridge Nichols, of the firm of Charles 
C. Peek, 523 Occidental building, is away 
on a two weeks’ vacation. He is devoting 
this time to looking after his interests in 
the peach crop near Danville, Ind. 

The store of Robert Stahlhut, 744 Vir- 
ginia Ave., was robbed of between $350 and 
$400 worth of jewelry last Thursday night. 
The loss was covered by insurance. Access 
to the jewelry was gained by breaking a 
window with a padded brick. 

The manufacturing and retail establish- 
ment of C. B. Dyer, 234 Massachusetts Ave., 
has been improved to the extent of $10,000 
spent in remodeling. It is now one of the 
finest daylight shops in the country. All 
lines of jewelry are manufactured and an 
extensive trade in trophies and fraternity 
jewelry has been developed. Mr. Dyer is 
official jeweler for the A. A. U. and Indiana 
H. S. A. A. meets. 

The H. H. Mayer ‘Co., 42 West Wash- 
ington St., has increased its sale of dia- 
monds by means of a diamond investment 
club, Each purchaser of a diamond may 
exchange same at the end of each year at 
the increased value of 6 per cent. On ex- 
changes the new diamond starts earning in- 
terest at the same rate-on the larger amount 
as soon as the exchange is made. Each 
owner of a “Mayer” diamond becomes a 
five-year member of the club without extra 
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cost. Higher priced diamonds participate at 
the same rate as the lower priced ones. 
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S. T. Whitnall and J. F. Rehfeld, repre- 
senting Kuesel Bros., have started on the 
road with their Fall line. 

Arthur Kuesel of Kuesel Bros., has just 
returned from a camping trip in the north- 
ern part of Wisconsin.; ‘The: fishing was 
wonderful, said Mr. Kuesel. 

A. H. Leichtfuss, representing the Wil- 
liam F. Gollberg Co., has moved back to 
Milwaukee from Jackson, Wis., where he 
has been residing for some time. 

John Schilz, secretary-treasurer of the O. 
H. Bingenheimer Co., has left with his 
family for a tour through the northern part 
of Wisconsin and up into Canada. Mr. 
Schilz will be gone for two weeks. 

Out-of-town jewelers who visited Mil- 
waukee wholesale houses during the past 
week include E. F. Muechler, Marshfield; 
Howard Bruhy, West Bend; L. J. Craw- 
ford, Burlington; A. Miller, Monroe. 

The Edward Roeder Jewelry Co., for- 
merly at 1364 North Ave., has moved into 
larger quarters at 1502 North Ave. -Mr. 
Roeder received many beautiful flowers from 
manufacturers and jobbers on the opening 
day, Aug. 3. 

Gamber Tegtmeyer, son of’ Archie Tegt- 
meyer, well-known Milwaukee retail jeweler, 
has returned from Oxford, England, where 
he recently spent three years. Young Mr. 
Tegtmeyer will enter Harvard next year to 
take up the study of medicine. 

Prizes for the greatest number of tickets 
sold to the baseball game held on Booster 
Day at Madison are being displayed at Rat- 
cliff’s jewelry store and Gamm’s jewelry 
store in that city. The first prize, a $100 
diamond ring, is being shown at Ratcliff's 
while the second prize, a $65 diamond ring 
is on display at Gamm’s, 

A. F. Weckerle, representative of the O. 
H. Bingenheimer Co., here, who has been 
traveling in the northern part of the State, 
around Wausau, and also in Michigan, has 
returned to the Milwaukee office. Jewelers 
in the northern part of the State are well 
satisfied with business, according to Mr. 
Weckerle, who reports that trade is keeping 
up nicely, 

Anthony Leissing, a Milwaukee retail 
jeweler, recently had the misfortune of hav- 
ing his car stolen from his garage. The 
car, which was practically new, was finally 
found about 15 miles in the country where 
it had been run against a culvert and had 
been so badly damaged that it was beyond 
repair. Fortunately, however, the automobile 
was insured against theft. 

The Delavan Republican which, for the 
past few months has been publishing stories 
about prominent business men in the com- 
munity, recently carried a long article about 
Harry Prudame’s jewelry store. As only 
the most progressive stores in the community 
are “written up” in this way the article 
definitely proves the standing of the stores 
in and near the city of Delavan. 

Developments in the voluntary bankruptcy 
of Fred A. Lipscomb, retail jeweler at 3503 
Lisbon Ave., following adjudication pro- 
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ceeded when Oscar E. Schwemer was elected 
trustee at the first meeting of: creditors with 
his bond set at $5,000. Upon the petition 
of the trustee an order was signed and filed 
for the sale of assets to take place on Aug. 
5, and a report of appraisers filed showed 
a total valuation of the assets at $2,341. 
Creditors met on Aug. 6, to consider the 
trustee’s report of the sale. 

Julius Lando, 82, who had maintained an 
optical shop in the block on East Water St., 
north of Wisconsin St., in Milwaukee, since 
1872, and who was well known to Milwaukee 
jewelers, died Monday morning, August 1. 
Mr. Lando had been ill but a short time and 
was a victim of pneumonia. He was at his 
store as usual a week ago, but was removed 
to his home, 891 Newhall St., last 
week. He failed to rally, due to his age, 
and died Monday morning. He is survived 
by five nephews and five nieces. 

The William F. Gollberg Co., of this city, 
has received many comments from watch- 
maker friends expressing satisfaction with 
their new system of ordering Swiss parts. 
The system, it is said, insures genuine parts 
and is a great convenience. The Gollberg 
company provides a sheet of six charts, each 
chart illustrating 49 bridges. The customer 
compares the setting bridge of his watch 
with the chart. Then he sends the number 
under the illustration with the part to be 
duplicated to the company. The customer 
also makes a drawing of the movement by 
tracing it on a sheet of paper so that the 
exact size and shape can be told, and the 
part is sent to him immediately. 

L. A. Burmeister, Jr., of the E. H. Warnke 
Co., will leave Aug. 13 for an extended trip 
at which time he will attend various con- 
ventions of societies of which he is a mem- 
ber. All the conventions occur in August 
and Mr. Burmeister is planning to spend 
some time at them all. The American Phil- 
atelic Society, the Milwaukee branch of 
which Mr. Burmeister is vice-president, is 
to be held in St. Louis and this will be Mr. 
Burmeister’s first stop. From there he will 
go to Hartford, Conn., to attend the con- 
vention of the American Numismatic Asso- 
ciation and the American Gladiolus Society, 
and he will also visit many of the large 
eastern cities while on his trip. Mr. Bur- 
meister is a member of the Collectors club 
of New York city and also of the Inter- 
national Philatelic Association. 

L. D. Vasilion, who was recently arrested 
in Racine on a charge of fraudulent adver- 
tising in connection with the selling of a 
bankrupt stock, has been arraigned before 
the Court Commissioner and given a pre- 
liminary hearing. He has been bound over 
to the next term of the municipal court of 
Racine for trial, under bonds of $400. The 
district attorney who presented the evidence 
in the hearing, showed that a considerable 
stock of jewelry had been brought to Racine 
and added to the stock which was in the 
store in the Hotel Racine when Vasilion 
was declared bankrupt. Then, without se- 
curing a State license, the stock was adver- 
tised for sale as bankrupt goods. Vasilion 
later secured a license from the State, 
but it is the State’s contention that 
this should have been secured before the 
sale was advertised. A warrant, which was 
sworn out for the arrest of a Chicago 
man, who had charge of the sale, has 
not yet been served as he cannot be reached. 








,, Morris Geller was in Chicago last week 
attending the jewelry exhibition. 

I. Fredland, wholesale jeweler, passed the 
‘week-end at Wolf Lake, a Summer resort 
near Detroit. 

J. Rassner, of Jacob Rassner & Son, has 
returned from a trip through the middle 
western States. 

’ Robert Loehr, of the Scribner & Loehr 
_Co., Cleveland, paid a visit to the Detroit 

branch last week. 

Daniel Winestock, of the Maiden Lane 
Jewelry Co., and Mrs. Winestock, motored 
up to Charlevoix where they passed the 

_ week-end. 

‘ O. I. Baker, of the O. I. Baker Co., manu- 

facturing jewelers, is enjoying a motor trip 

through the northern part of the lower 

Michigan Peninsula. 

' The Cooper Jewelry Co. has recently been 
incorporated at Mt. Clemens with a capital 
stock of $50,000. It will engage in both a 
retail and wholesale business. 

Mrs. Mildred Kinney, of E. H. Pudrith & 
Co., left last week on a trip to the Bermuda 
Islands. She and her husband drove to New 
York where they took the steamer. 

George De La Rue has recently completed 
interior decorations at his jewelry store in 
Mt. Clemens. He now has one of the finest 
retail establishments in the Bath City. 

Sam Goldman, retail jeweler at 760) 
Michigan Ave., and Mrs. Goldman have re- 
turned from their wedding trip through the 
east. They also visited Atlantic City. 


R. J. Schaefer, of the Luths, Dorwald, 
Haller Co., wholesale jewelers in the Liggett 
building, has returned from a two-weeks’ 


vacation that took him into Illinois and 
Indiana. 

Rowland Ferguson, of Charles W. Warren 
& Co., retail jewelers, has returned from 
a month’s vacation. Ernest Dodds, also of 
the same organization, is now on a trip to 
the Pacific Coast. 

Charles Rassner, associated with his father, 
Jacob Rassner, in the wholesale jewelry 
business, has recovered from a recent opera- 
_tion for appendicitis and is now able to be 
about his duties again. 

Irwin Hamburger, of Levett & Co., has 
started work in Detroit and surrounding 
territory with quite a number of new lines, 

which include the Hafis watch line and 
New Haven clock and watch line. 

Mort Evans, representing the Bulova 
Watch Co., was in Detroit last week call- 
ing on the trade. While here he was the 
guest of his brother, H. H. Evans, of the 
H. W. Himelhoch Co., jewelers’ supplies. 

J. Baker, of the S. N. Kagan organiza- 
tion, has the sympathy of friends as the 
result of the death of his mother which 
occurred recently in New York. Mr. Baker 
was called to New York by her illness 
several days ago. 

Leo Chasman, for a considerable time 
employed by the Jose Winsen Co., manu- 
facturing jewelers in the Metropolitan build- 
ing, was thrown from a motorcycle a few 
days ago and suffered injuries that caused 
his death shortly after. He was well-known 
to most of the jewelers in the downtown 
district. 


- Toronto: in the wilds of Canada. 
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Three men suspected of participation in 
the attempt to hold up Solomon Freudhaim, 
jeweler, of New York, in a downtown street 
last week, were recently arraigned before 
Judge Edward J. Jeffries. They were each 
held under $10,000 bond with two sureties 
and examinations set for Aug. 4. All stood 
mute and pleas of not guilty were entered. 

Arthur Lashbrook, enameling jeweler, in 
the American State Bank building, passed 
his vacation at a camp 240 miles north of 
He says 
he never had a more delightful time. He 
had only been home a few days when 
burglars broke into his shop and made a 
raid on his safe. “I always have expected 
such an experience,” he said, “and so have 
kept nothing of great value in it. I did have 
a considerable amount of valuables in other 
parts of the shop but these were overlooked, 
for which I am thankful.” 

Meyer Rosenbaum, of the Meyer Jewelry 
Co., sponsored an airplane trip over Detroit 
and surrounding territory on an afternoon of 
last week. He had as his guests A. F. 
Muehlke, Irwin Segal and Herbert Kline, all 
engaged in the jewelry business. They 
boarded a big tri-motor plane at the Ford 
Air Port and passed some time looking 
down on the surrounding country. Every 
one present has become a confirmed air- 
plane enthusiast and it is presumed there 
will be other parties of this nature. Detroit 
business men are taking to the airplane as 
only a few years ago they took to the motor 
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Nathan Wolkov, St. Clair Ave., is con- 
ducting an auction sale. 

F. Seaschols, retail jeweler and watch- 
maker, is preparing to open a store at 1016 
St. Clair Ave. 

H. Bruce McCague, of the Cowell & Hub- 
bard Co., and who is president of the 
24-Karat Club, is leaving for a two weeks’ 
vacation. 

The Fink Jewelry Co., now located at 30 
Colonial Arcade, will move on Sept. 1 to 
519 Prospect Ave., next door to the 
Colonial Hotel. 

A. T. Hubbard, president of the Cowell 
& Hubbard Co., accompanied by Mrs. Hub- 
bard, has left for a few weeks’ sojourn at 
Saranac Lake, N. Y. 

A. H. Ficken and Mrs. Ficken have re- 
turned from their vacation which they spent 
in motoring through the east, and report a 
very enjoyable trip. 

J. I. and B. A. Glickman, fourth floor of 
the Hippodrome building, are back again at 
the office after a week’s absence due to the 
death of their father. 

H. S. Liebowitz is preparing to open a 
jewelry store on St. Clair Ave. at E. 105th 
St., in the very near future. He was 
formerly on Woodland Ave. 

W. G. Van Horn, vice-president of the 
Cowell & Hubbard Co., was a guest over 
the week-end of Harry Wile at his home 
on Bidwell Parkway, Buffalo. 

L. R. Fauver, retail jeweler of Madison 
Ave., accompanied by Mrs. Fauver and 
family have returned from a pleasure trip 








his territory this week. 
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which included a visit to the Gift Exposition 
at Chicago. 

The August monthly meeting and luncheon 
of the 24-Karat Club is to be held at the 


Statler hotel at 12.30 Pp. m., Aug. 10. The 


general meetings of the organization are 
scheduled to open on Friday, Sept. 30, 

Joe Terr, who has been in business on 
Lee Road for some time past operating a 
gift shop, is closing it out and will open 
in a storeroom in the Hollenden Hotel on 
the E. 6th St. side, with a similar line of 
goods. 

William Cohn, of the Wagner-Gilger- 
Cohn Co., is back from his vacation which 
he spent at Buffalo, and will start out on 
Mr. Voss, Mr. 
McKay and Mr. Arnold of the company 
have already left for their respective terri- 
tories. 

Tom McGann, with the H. W. Burdick 
Co., is back on the job again after under- 
going a five weeks’ siege of illness. He was 
all prepared to leave on his vacation when 
suddenly stricken with appendicitis and had 
to be removed to the hospital for an imme- 
diate operation. 


Among out-of-town jewelers in Cleveland 
last week were I. Shiff, Lorain; E, L, 
Aukerman, Norwalk; Mrs. McCarthy, 
Amherst; Mrs. Atwood, Willoughby; Mr. 
and Mrs. Ulmer, Galion; Karl Schmidt, 
Warren; Mrs. Peck, Painesville, and L. W. 
Wyckoff, Chagrin Falls. 

One of the features of the opening of 
the new Woodland Hills swimming pool held 
recently was that the first swimmicr to cross 


the pool was Albert W. Radde, 80 years of 


age. Mr. Radde is a watchmaker and is 
an expert swimmer, having learned the art 
when he was 12 years of age in the Wipper 
river in Northern Germany. 

The Cowell & Hubbard Co. has had on 
display the beautiful Gordon Bennet trophy 
that was awarded to the Goodyear Tire & 
Rubber Co. as winner in the recent baloon 
contest. They have also the commemorative 
bronze medals of Charles Lindbergh, which 
were also in a special window display during 
Lindbergh’s visit to Cleveland on Aug. 1 
and 2. 

The Cleveland Credit Stores Association 
will resume their activities on Sept. 1 with 
a general meeting of the membership. It 
is to be held at the Cleveland Hotel and 
among matters to come up is the consider- 
ing of applications for membership which 
have been made during the Summer months. 
There have been several executive meetings 
held during the Summer, but general ac- 
tivities have been suspended since June. 

A very unusual accident that resulted 
fatally occured to Mr. Moser, a watchmaker 
employed by the Gilbert trade shop in the 
Erie building, the past week. Mr. Moser, 
who has been an enthusiastic baseball fan 
all his life, was watching an amateur game 
when the bat slipped from the hands of one 
of the players as he struck at the ball. The 
bat struck Mr. Moser on the head with con- 
siderable force, stunning him for a few 
moments, but he recovered apparently and 
was able to go home. Two days later he 
complained of severe pains in the head and 
passed away. 








The business of Williams & Petersen, San 
Francisco, Cal., has been incorporated. 
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Reports here state that W. A. Corbin has 
opened a jewelry store in Guymon, Okla. 

The Missouri Valley Sales Co. conducted 
a stock reducing sale last month for C. A. 
Bogsted, Joplin, Mo. 

William Craig of the Craig Jewelry Co., 
recently returned from a visit with friends 
and relatives in Macon, Mo. 

H. J. Norton and Mrs. Norton of the 
C. B. Norton Jewelry Co., have just returned 
from vacationing in the Ozarks. 

W. F. Hiles, superintendent of the Meyer 
Jewelry Co., is on his vacation. He is 
making a trip to Braynard, Minn. 

Leslie Baum, with the Knaul-Cuthbert- 
Munn Jewelry Co., has returned to Kansas 
City from a short business trip throughout 
middle Kansas. 

F. C. Hollis, who has been employed in 
the store of his brother, J. A. Hollis, Man- 
hattan, Kan., for some time, has engaged 
in the jewelry business in Delphos, Kan. 

R. P. Evans, a well-known jewelry sales- 
man living in Kansas City, recently lost his 
mother. Mrs. Evans had been ill for several 
months and passed away the middle of July. 

Charles Rushbach, of Jules Borel & Co., 
who has been confined to his home on ac- 
count of illness for the past six weeks, has 
improved so that he is again at his office. 

H. C. Colman, jewelry dealer of Dalhart, 
Texas, stopped over in Kansas City for a 
few days last week on his way home from 
a 30-days’ trip to Indiana where he visited 
relatives, 

C. F. Edwards, auditor for the Wood- 
stock-Hoefer Watch & Jewelry Co., accom- 
panied by his family, are spending a few 
weeks on a motor trip to Dallas and Fort 
Worth, Texas. 

D. C. Lewis, Gus Steinbeck, E. J. Mar- 
cotte and R. C. Huxley, traveling salesmen 
for the C. B. Norton Jewelry Co.,. are all 
in their respective territories and report con- 
ditions favorable for the jewelry trade. 

Mr. Ober, of the Ober & Chase Jewelry 
Co., Chillicothe, Mo., returned several days 
ago from a motor trip to his former home 
in Minneapolis, Kan. On his way home he 
visited two or three days with friends here. 

J. F. Dickson, Anthony, Kan., recently 
conducted a closing out sale of his jewelry 
stock. The Missouri Valley Sales Co. of 
Kansas City conducted the sale. Mr. Dick- 
son will continue exclusively in the optical 
business. 

H. E. Harrison, retail jeweler of Drexel, 
Mo., was in Kansas City looking over the 
Fall jewelry showings of the various manu- 
facturing jewelers here last week. He was 
returning from a vacation spent in Chicago 
and the east. 

V. G. Cuthbert, Otto Knaul and A. B. 
Randall of the Knaul, Cuthbert, Munn 
Jewelry Co., are now out on the road in 
their respective sales territories. They all 
report that the prospects for a big Fall and 
holiday business are excellent, 

Miss Anna Kuhr, daughter of Bernard P. 
Kuhr of the Andrew Jewelry Mfg. Co., 
Started out on a hiking trip about three 
weeks ago. She was accompanied by a 
girl friend, and reported to Kansas City 
from Boonville, Mo., at the end of the first 
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day. Miss Kuhr is employed in her father’s 
office. 

Edward Fraser, Leavenworth, Kan. passed 
away unexpectedly and suddenly in his 
store recently. Reports are that Mr. Fraser’s 
widow will continue the business. The store 
will be in charge of Adelia F. Miller, who 
has been in the employ of Mr. Fraser for 
several years. 

Ernest G. Nelson, engraver and designer 
for the jewelry trade, reports that he has 
been unusualiy busy during the past month 
engraving a great number of loving cups 
and trophies. He recently completed a set 
of small athletic medal dies for the Andrew’s 
Jewelry Mfg. Co. 

Paul Tischer, watchmaker for the jewelry 
trade, is now located in his new quarters on 
the fourth floor of the Merry building. Mr. 
Tischer states that with the enlarged quar- 
ters, additional equipment and help, he is 
now able to give his trade prompt service 
and the very best of work. 

R. Manning Walker, Monroe City, Mo., 
has been confined to his home for almost a 
year on account of illness. Reports are that 
Mr. Walker is very much improved. Miss 
Susie McClintic, who has been in charge 
of the Optical Department for several years, 
took charge of the store during Mr. Walker’s 
illness. 

J. H. Randall, retail jeweler of Ponca 


City, Okla. who some weeks ago was 
taken sick, is now undergoing treat- 
ment. His business is being conducted in 


his absence by Mrs. Randall with the aid 
of her two sons. A short time ago they 
held a stock reducing sale. This sale was 
held for them by the Missouri Valley Sales 
Co., Kansas City. 

J. H. Whitney, salesman for the Edwards- 
Ludwig-Fuller Jewelry Co., returned Aug. 
1 having completed his first trip through his 
Kansas territory. He is very enthusiastic 
about the prospects for Fall trade in that 
State. Conditions have greatly improved 
since the recent rains set in, and indications 
are such to warrant hope that this Fall will 
exceed last year in jewelry consumption. 

E. O. Baumgarten, representing the Nor- 
ris, Alister, Ball-Bridges Co., with offices 
and display rooms in the Merry building 
here, returned Aug. 1 from a trip to the 
company’s Chicago office where he arranged, 
he states, for what he considers one of the 
largest and most complete exhibits of im- 
ported novelty jewelry and merchandise that 
the company has yet shown in Kansas City. 

H. J. Whitney, Edwards Ludwig 
Fuller Jewelry Co., and Joe Tucker, who 
is the golf player for the Woodstock-Hoefer 
Watch & Jewelry Co., have issued a chal- 
lenge to any two golf players in the jewelry 
industry, for a match game which will be 
played during the week of the Kansas City 
Jewelry Show. Mr. Whitney says that if 
the challenge is accepted this game should 
be one of the big features of the week, and 
will no doubt attract a number of golf play- 
ers in the retail jewelry trade to Kansas 
City for this event. 








A new jewelry store has been opened at 
129 W. Maple Ave., Birmingham, Mich, by 
Leon Mix. Mr. Mix had been in business 
a few doors east of that address for several 
years. The new store is considerably larger 
than the former one. 





L. Fiegelman, of the kiegelman’s Jewelry 
Co., has just returned from the Gilman Hot 
Springs, where he has been enjoying the 
baths for a week. 

George Davidson, of the Davidson Jewelry 
Co., has just returned from an extended 
vacation trip. He was in San Francisco 
and other Coast towns. 

There is a movement on foot, backed by 
Chester Montgomery, of Montgomery Bros., 
to form a jewelers’ association here in Los 
Angeles, It is to be confined to the retailers. 

J. A. Meyers & Co., jewelers on Flower 
St., between 7th and 8th Sts., are planning 
to move into their new building, 820 to 822 
S. Flower St., in about two months. This 
will mean larger quarters with a force of 
at least 60 employees. 

J. P. Tait, one of the leading jewelers of 
Los Angeles and head of the Tait Jewelry 
Co., on 7th St., near Broadway, has re- 
turned to Los Angeles after three weeks 
spent in Canada. He left this city as a dele- 
gate of Jannistan Grotto of the Masonic 
Order and went to Cleveland, where he 
attended the sessions of the convention oi 
the Grotto for three days. Then he left for 
Montreal, Canada, and spent his time among 
the larger cities, visiting the trade, and later 
left for western Canada, where he spent 10 
days at Grouse Mountain. While he was in 
Montreal Mr. Tait had occasion: to visit the 
several jewelry firms of that city and he 
declares that the stores are as handsome as 
any in this entire country. Business, he says, 
has improved much in the past year and 
Canada is making a wonderful recovery from 
the war. 
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Notes from Ohio 





Maurice Fredland, East Liverpool jeweler, 
has taken a long term lease on the storeroom 
in the Ingram building on the square and 
will open an enlarged jewelry store late in 
August. Mr. Fredland has for some time 
been located in the same block. The lease 
is effective Aug. 1. Some new equipment 
will be installed and probably new depart- 
ments added. : 

Several retail jewelers on N. Market 
Ave., Canton, O., joined with a_ half 
hundred other merchants, in observing a 
week of sales, in celebrating the com- 
pletion of the repaving of North Market 
Ave. A special edition of the local papers 
told of the merchandise offerings and window 
displays helped put the sales event across. 

Rudick’s new jewelry and music store has 
been formally opened. The new store, located 
on South Main St., is one of the finest in 
greater Akron and because of the added 
facilities, larger stocks can be carried in all 
departments. Sam Amster will continue 
manager of the jewelry department, and 
H. A. Huchinson will be watchmaker in 
the new store. Mr. Rudick for several 
years has been identified with jewelry mer- 
chandising in Akron. 








H. M. Dayton, Alma, Nebr., has been 
succeeded by the E. R. Jenkins Jewelry Co. 
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Jules Schwob, of Adolphe Schwob, Inc., 
New York, has been here, visiting his firm’s 
Coast representative, William S. Fulton. 

J. W. King left on Aug. 1 for his first 
Fall trip to the Pacific northwest. On his 
return he will visit his customers in south- 
ern California. 

Frank L. Jeddis and Mrs. F. L. Jeddis 
have returned from vavationing at Feather 
River Inn and Mr. Jeddis has gone out on 
a business trip for the firm. 

Merle Johnson, of Wichman & Co., Hono- 
lulu, T. H., who has been spending several 
months on the mainland, sailed on July 30 
for his home in the Islands. 

Frank Peters and family, of De Farrari 
& Peters, jewelers of Columbus Ave., are 
motoring in the Pacific northwest on vaca- 
tion and plan to visit British Columbia. 

Henry De Maris, jeweler of Columbus 
Ave., is taking a sea voyage as a vacation 
trip and hopes to get some deep sea fishing 
while away as he is an enthusiastic fisher- 
man. 

Charles Weinshenk, 704 Market St., who 
recently retired: from the jobbing business, 
is now acting as manufacturers’ agent and 
has secured some very attractive factory 
lines. 

George Dassau, jeweler and engraver with 
J. H. Spiro, is spending his vacation in the 
Santa Cruz mountains and the members of 
the staff are expecting a feast of crawfish 
on his return. 

Fred Ludekins. who acts as messenger for 
jewelers of Martinez, Cal., and other mer- 
chants of that city, has never missed a day 
from commuting in 20 years, except Sundays 
and bank holidays. 

Harry Jones, Coast representative of the 
Wadsworth Watch Case Co., has returned 
to his offices in the Jewelers’ building from 
a trip through the Pacific northwest where 
he found things favorable. 

E. M. Bernard, after covering the north- 
west for the International Silver Co., has 
returned to Coast headquarters here and re 
ports a favorable trip. L. A. Schulz and P. 
E. Paulsen are now in the northwest for 
the company. 

Manufacturers’ representatives calling on 
the San Francisco trade early in August are: 
George A. Fox, of the Fox Mfg. Co.; Robert 
E. Kehl, of F. H. Noble & Co., and Walter 
E. Hayward Co.’s representative in this 
territory, Elmer S. Smith. . 

Mr.-and Mrs. A. W. Huggins. recently 
drove to Los Angeles, accompanied by Mr. 
and Mrs. Melville Radke and- finding that 
the opening date of the firm’s new offices in 
the Metropolitan building had been postponed 
they drove on to San Diego and, on the re- 
turn trip, visited Sequoia National Park. 

Among out-of-town jewelers calling on 
the trade last week were: C. Mantele, Stock- 
ton; F. R. Mathes, Ferndale; Arthur Caire, 
Los Angeles; Frank Marvin, of the J. Hood 
Co., Santa Rosa; E. R. Sawyer, Santa Rosa; 
F. Palumbo, Jr., and Miss Palumbo, of F. 
G. Palumbo, Fresno; Iver Ericksen, of Iver 
Ericksen & Co., Fresno; A. B. Gusslander, 
Willitts. 

The next meeting of the Material Jobbers’ 
Association will be held in Los Angeles, 
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Oct. 22 and 23. At the meetings held here 
in July, jobbers from Los Angeles and 
Portland, Ore., were present in addition to 
representatives of all the local firms. Arthur 
P. Caire, of the E. W. Reynolds Co., Los 
Angeles, presided. The meetings were highly 
satisfactory in every respect according to 
the secretary, A. V. Davidson. 

L. D. Morgan, district manager for Baker 
& Co., Inc., refiners and workers of gold, 
platinum and silver, says that business has 
been excellent during the three months they 
have had Coast offices in the Phelan build- 

.ing. Mr. Morgan who has had years of 
experience with the company, both in New- 
ark, N. J., and in Chicago, is greatly pleased 
with the situation here. The local office has 
a number of travelers in the field. 

W. S. Taylor of San Jose, world’s cham- 
pion commuter as messenger for San Jose 
jewelers, has traveled a distance equal to 
56 times around the world. In telling the 
story a southern California evening news- 
paper took occasion to embellish it with the 
statement that be carries hundreds of thou- 
sands of dollars worth of diamonds. Mr. 
Taylor says he seldom carries any diamonds, 
but the publication of such a fantastic story 
lays him open to attacks by thugs. 








Pacific Coast Notes 


Charles H. Miller, president of Einstein’s, 
Inc., Fresno, Cal., died late in July. 

Loss from fire was recently suffered by D. 
Burt Bryan, doing a jewelry business at 
Pasco, Wash. 

James P. Alverson, jeweler of Tulare, 
Cal., who recently suffered fire loss has re- 
opened his business. 

The trade on the Pacific Coast learned 
with regret of the death of Clayton F. 
Sischo, president of C. F. Sischo & Sons, 
747 S. Hill St., Los Angeles, Cal. 

Announcements were sent out late in July 
of the marriage of E. R. Sawyer, jeweler 
of Santa Rosa, to a young Berkeley lady, 
the wedding occurring at Berkeley, Cal. 

F,. R. Mathes, jeweler of Ferndale, has 
bought the stock and fixtures of Charles 
Wright, jeweler of Eureka, Cal., and is 
planning to operate jewelry stores in both 
cities. 

Mrs. A. L. Delkin of Las Vegas, Nev., is 
building a new store which will be very 
beautiful. Mrs. Delkin’s jewelry business 
will probably open in its new home about 
Nov. 1. 

I. B. Halzman of I. B. Halzman & Co., 
doing business at 130 3rd St., Portland, 
Ore., is retiring and has transferred the 
business to M. S. Silverman who files the 
trade style of Reliable Loan Office. 

R. L. Averill is associated with the new 
Montague-McHugh store, Bellingham, Wash., 
as department manager for the jewelry sec- 
tion. He has an especially large display of 
jewelry, watches, diamonds, silverware and 
electric household tableware. The depart- 
ment is beautifully fitted up and a fine dis- 
play is made of the various jewelry lines 
and tableware. 

The jewelry store of Larry Schade at 21 
S. Central Ave., Medford, Ore., was prac- 
tically ready for occupancy at the end of 
July. It is declared to be one of the most 
attractive jewelry stores in that portion of 
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the State. Situated at a corner, with a 
handsome corner entrance, it has two large 
show windows. The interior of the store 
is entirely finished in mahogany and the 
fixtures, also of mahogany came from Port. 
land, Ore. 

A marriage which occurred in New York 
city on July 26 was that of Roland 0, 
P. Kearns, well-known wholesale jeweler 
of the Jewelers’ building, San Francisco, 
and Mrs. Vera Le Francis Garratt Bradford, 
young San Francisco society woman. Mrs, 
Kearns is the daughter of Edward Garratt, 
prominent. business man of New York- and 
San Francisco. Members of the bridegroom's 
family here, on learning of the wedding, 
were quick to express satisfaction as they 
say they know the bride well and are much 
attached to her. 

The opening of the splendid new jewelry 
building of the Charles J. Noack Co., 104 
K St., Sacramento, Cal., recalls the fact 
that the firm has been in business in the 
California State capital for 57 years. The 
late Charles G. Noack, father of the present 
owners, Carl and Guido Noack, opened his 
first jewelry store at 618 J St., Sacramento, 
in 1870 when he was only 17 years of age. 
He went from Wisconsin to California and 
it was in Sacramento that the boy fulfilled 
his ambition to own and operate a jewelry 
store. The business in the hands of its 
founder and of his sons since his death in 
1915 has grown till now it owns the finest 
jewelry establishment in California, north 
of San Francisco. The new store has a 
floor space of 25 by 160 feet with wide :aisles 
and very handsome show cases. The finish 
is mahogany with pale blue brocade as a 
wall backing. In addition to full jewelry 
lines this firm specializes in silverware, 
glassware and certain types of engraving. 
The formal opening will be held early in 
the Fall, but the firm is already doing busi- 
ness at its new store. 

Mystery surrounds the disappearance of 
a watch and bracelet owned by Mrs. Ada 
Reis Murphy, Pasadena, Cal., and valued 
at approximately $4,000, according to the 
police, who reported that a reward of $175 
is being offered by insurance agents for its 
recovery. The alleged theft occurred July 
15. According to the police the watch 
was left in a jewelry store for repairs 
amd on -the-'above. date was delivered to 
the address of the woman and was accepted 
by a woman signing her name as “S. Fitch.” 
The watch is described as being a 17 jewel 
Aggario movement in a platinum case No. 
321 and having in the case 96 small dia- 
monds and 40 sapphires with a platinum 
bracelet containing 20 diamonds. The 
watch is insured for $2,500. A. L. Nicker- 
son, manager of the Hotel Maryland, which 
has charge of the bungalow, where the 
watch was delivered, stated that no person 
had been observed as the woman represent- 
ing herself to be “S. Fitch,” following a 
check-up. Mrs. Murphy was away at the 
time of the delivery date, being on a vaca- 
tion trip, Mr. Nickerson states that the 
bungalow was locked up during her ab- 
sence. 








The Queen Jewelry & Optometrical Co. 
has opened its place of business at 211 South 
Broadway, Brownwood, Tex. Mr. Queen 
was formerly of Dublin, where he had been 
in the same kind of business for 15 years. 
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Minneapolis and St. Paul 





B. C. Carter, Park River, No. Dak., was 
in Minneapolis Aug. 1 calling on his friends 
in the trade. 

E. J. Parman, Decorah, Ia, has been 
spending his vacation at the lakes of north- 
ern Minnesota. 

L. H. Giddings, retail jeweler, Baron, 
Wis., was in Mineapolis, Aug. 2, He brought 
his son with him. ; 

Mr. Siverson, of the Siverson Drug Co., 


~ retail jewelers, Hendricks, Minn.,. was a 


Minneapolis visitor on Aug. 1, attending to 
some business. 

Nat. Ginsberg, retail jeweler, 813 Henne- 
pin Ave., Minneapolis, has placed Dr. Charles 
Weigel, optometrist, in the optical depart- 
ment of his store. 

Frank Thompson, representing the Inter- 
national Silver Co., was in Minneapolis Aug. 
2 calling on the trade. After covering the 
Twin Cities, he expected to leave that night 
for the northern part of the state. 

J. G. Shapley, representing the New 
Haven Clock Co., left recently on an ex- 
tended trip through the west. He intended 
to cover the States of Montana and North 
Dakota, and to remain away about four 
weeks. 

W. R. Cooper, past-president of the Na- 
tional Wholesale Jewelers’ Association, and 
with S. H. Clausin & Co., Minneapolis, went 
to Fargo for the convention of the North 
Dakota Retail Jewelers’ Association, Aug. 
1 and 2. 

W. J. Kent, D. O. K. Jewelry Co., manu- 
facturing jewelers, 612 Wilmac building, 
Minneapolis, returned recently from a trip 
of about a week. Mr. Kent was accompanied 
by Mrs. Kent and their family, and spent the 
time at Annandale, Minn, 

The D. O. K. Jewelry Co., manufacturers, 
612 Wilmac Bldg., Minneapolis, won a silver 
loving cup as the champions of the jewelers’ 
base ball league. The illness of George 
Rindaflisch, who was operated upon for ap- 
pendicitis, handicapped them in their later 
play for the city-wide honors. 


Charles D. White, White & MacNaught, 
retail jewelers, 902 Nicollet Ave., Minne- 
apolis, expects to attend the annual conven- 
tion of the American National Retail Jew- 
elers’ Association, to be held in Milwaukee, 
Wis., the latter part of September,.as. a.dele- 
gate frem the Minnesota association. 

The Minneapolis Manufacturing Jewelers’ 
Association will have its next meeting on 
the second Tuesday in September. During 
the mid-Summer months the association is 
suspending its activities. Max E. Bruhn, 
Jewelers’ Exchange, is president. Edward H. 
Perschmann, Rentz Bros. is secretary. 

Roy Mickelsen, engraver, 612 Ryan Bldg., 
St. Paul, returned to his shop July 20 
after an absence of about two and a half 
weeks. Mr. Mickelsen spent most of this 
time in a hospital, following an operation for 
appendicitis. He was suddenly taken ill 
when preparing to leave for a vacation. 

Nat A. Cohn, manager of the newly-estab- 
lished Los Angeles branch office of Barth & 
Schloser, manufacturing jewelers, 506,100 N. 
7th St., Minneapolis, left the night of Aug. 1 
for Los Angeles after a two-day conference 
with company officials. He expected to stop 
at Denver and Salt Lake City while enroute. 
“Ernie” Thornberg, retail jeweler, Hum- 
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boldt, Sask., Canada, was in Minneapolis 
Aug. 2, and he expected to go to Rochester 
for a few days before returning home. Mr. 


Thornberg has been on an extended automo- ° 


bile tour which included the towns of Chi- 
cago, Detroit, London (Ont.), and Milwau- 
kee, ; 

Louis C. Gaus, Louis C. Gaus & Co, 
wholesale jewelers, 100 N. 7th St., Minne- 
apolis, expected to leave Aug. 3 on a trip of 
about eight weeks through northern Minne- 
sota and North Dakota. Herbert W. Gaus 
left the previous day on a trip of about four 
weeks which would take him through South 
Dakota. 

Ray Larson, who was employed for some 
time by the wholesale jewelry firm of the 
Charles Beard Co. 512 Ryan Bldg., St. 
Paul, as their “Twin City’ salesman, has 
accepted a position with C. L. Norsworthy 
Co., Dallas, Texas. He left July 15. Charles 
L. Beard, son of Charles Beard, is now cov- 
ering the two towns. 

Milton F. Gravender, head of the diamond 
department of J. B. Hudson & Son, retail 
jewelers, 33 S. 7th St., Minneapolis, return- 
ed Aug. 1 from.a trip of two weeks through 
the Arrowhead country, accompanied by 
Mrs. Gravender and their family. They 
were away two weeks, and visited quite a 
number of lakes, 

C. H. Elliott, manager of the office of 
Oneida Community, Ltd., Oneida N. Y., at 
505 Ryan building, St. Paul, left July 25 on 
a vacation of two weeks. Mr. Elliot includes 
in his territory the northwest States adjacent 
to Minnesota. He recently returned from a 
short trip through parts of Minnesota, spent 
calling on the trade. 

George H. Hug, manufacturing jeweler, 
508 Metropolitan Opera House building, St. 
Paul, finds that a large amount of walking 
each day helps him to retain his health and 
counteracts the effects of working at his 
bench all day. He is now in training for a 
walk to Forest Lake, Minn., which is about 
35 miles from St. Paul. 

R. W. Kelner, retail jeweler, Clark, So. 
Dak., and Mrs. Kelner, arrived in Minne- 
apolis the night of July 31. They brought 
their son, William, to Fort Snelling for a 
military training camp during the month of 
August. Mr. and Mrs. Kelner left Aug. 2 
for Duluth, Minn., and a trip over the 
Minnesota Iron Range. 

A. B. Cone, retail jeweler, Windom, 
Minn., was in Minneapolis Aug. 2. He had 
been ill, and came to Minneapolis from 
Rochester, Minn., where he received medical 
attention. While in town he intended to see 
the Ringling Bros. and Barnum & Bailey 
circus, and then to leave for Rochester. He 
was accompanied by Mrs. Cone. 

A. S. Fatells, vice-president of the Ameri- 
can Jewelry Co., retailers, 38 S. 7th St., 
Minneapolis, expects to leave Aug. 12, ac- 
companied by Mrs. Fatells and their daugh- 
ter, Marjorie, on a trip. They intend to 
motor, and to spend a large part of the 
time visiting relatives at Battle Creek, Mich., 
returning to Minneapolis about Aug. 21. 

E. E. Spaulding, jewelry representative, 
934 Lumber Exchange, Minneapolis, left 
Aug. 8 on a trip through the western States. 
Those which he intends to visit include 
Colorado, part of Iowa, Minnesota, Mon- 
tana, Nebraska, North Dakota, part of South 
Dakota, Utah. He expects to be on this trip 
about six or seven weeks, and anticipates 
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he will enjoy favorable business“conditions. 

Harold W. Petersen, manufacturing jeweler, 
612 Ryan building, St. Paul, left July 
30 on a trip to Chicago, where he anticipated 
attending the jewelry and allied trades show 


. 


with an idea of acquainting himself with the 


“newer developments in the trade. He in- 


tended to remain away from St. Paul about 
a week, spending most of the time in Chi- 
cago. Mrs. Petersen expected to accompany 


. him. 


Fred A. Gaus, Jr., 10-year-old son of 
Fred A. Gaus, manufacturing jeweler, Port- 
land, Ore., died July 27, following an opera- 
tion, The boy fell from an apple tree, and 
was taken to a hospital. He was getting 
along nicely, but it was decided to perform 
an operation on one of his arms. His death is 
believed to have been caused by the shock of 
the surgical work, Fred A. Gaus is a 
brother of Louis C. Gaus, wholesale jeweler, 
100 N. 7th St., Minneapolis. 

Gus, Engst, Engst & Co., wholesale 
jewelers, 405 Ryan building, St. Paul, has 
purchased a Summer home at Square Lake, 
Marine-on-St.-Croix, Minn. He moved there 
with his family on July 23, with the inten- 
tion of remaining for the rest of the season. 
There is an orchard on the property, and this 
will enable Mr. Engst to carry on to an even 
greater extent his hobby of raising fine va- 
rieties of fruit. For a number of years he 
has interested himself in the raising of bees, 
and he intends to move his swarms to his 
new lake property at an early date. 

Robert J. Rentz, Rentz Bros., manufac- 
turing jewelers, 727 Hennepin Ave., Minne- 
apolis, returned to his office Aug. 1 after 
spending two weeks at the Summer training 
camp of the 109th Aero Squadron, held at 
the Wold-Chamberlain field, which borders 
on the city limits of Minneapolis, During 
the period of the camp,,Mr. Rentz made a 
flight to Little Falls, Minn., the former home 
of Colonel Charles A. Lindbergh, New York- 
Paris flier, where he assisted in the selection 
of a landing field to be used when the na- 
tional hero pays a visit to his home State of 
Minnesota. 

Mrs, E. Brunat, wife of E. Brunat, retail 
jeweler, 110 Loeb Arcade, Hennepin Ave. at 
5th St., Minneapolis, has been on a pleasure 
trip to points in Illinois and Michigan. On 
Aug. 2, Mr. Brunat received a letter saying 
that she was leaving Muskegon, Mich:, that 
diy for Chicago, to attend the jewelry and 
allied trades exhibit. Mrs. Brunat went from 
Minneapolis to Milwaukee, where she took 
a boat to Muskegon, her former home, for a 
visit of a few days: Another town in which 
she stopped was Grand Rapids, Mich. She 
intended to remain in Chicago about a week, 
staying away from Minneapolis about two 
weeks in all. 

James D. Dougherty, manager, J. B. Hud- 
son & Son, retail jewelers, 33 S. 7th St., 
Minneapolis, returned July 31 from a motor 
trip to Yellowstone Park, accompanied by 
Mrs. Daugherty and her sister, Mrs. Harry 
Hoffman of Honolulu. On the return trip, 
Mrs. Daugherty was driving when she be- 
came confused on account of the brightness 
of the sun, and the car got over on the 
shoulder of the road and overturned in the 
ditch, about 20 miles west of Jamestown, No. 
Dak. Mr. Dougherty suffered a broken rib 
and a wrenched back. They stayed five days 
at Jamestown-until the car was repaired and 
they were able to travel. 
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Over 12,000 Specimens of Gem Stones 
Exhibited by Newark, N. J., 
Ring Manufacturer 


More than 12,000 specimens of gem stones 
have been collected by Otto Goetzke, vice- 
president and secretary of Church & Co., 
Inc., Newark, N. J., ring makers, for his 
birthstone exhibits which are being lent to 
retail jewelers throughout the country. The 
gem groups for 10 months are complete, 
except for a few rare specimens which Mr. 
Goetzke hopes to possess before the end of 
the year. 

Gem experts who saw the entire collection 
of mounted and classified stones while they 
were displayed for the first time together 
at the factory last week, said it was the 
most comprehensive collection of its kind 
they had ever seen. 

Every known variety of pearl, from every 
pearl bank of the world, was represented 
in the first grouping, as well as every known 
variety of pearl shell. An Australian pearl 
measuring an inch and a half in diameter, 
lovely Oriental pearls from India, clam 
pearls from Long Island, the pink conch 
pearl from the West Indies, blister pearls, 
the Abalone variety from Santa Catalina 
Island, the Nautilus—used chiefly in brooches 
—from Madagascar, fresh water pearls from 
Norway and the Missouri river, fancy 
baroque clusters from the Mississippi river, 
the soft colored pearls of Panama are all 
mounted in this section. 

Altogether there are 18 varieties of this 
gem, including the Japanese cultured pearl. 
The accompanying shells are exceedingly in- 
teresting. Snail shell, used for mother of 
pearl, forms part of this exhibit and the 
Japanese methods of culture is illustrated in 
its various stages. © 

Next the pearls were two trays filled with 
mounted opals. This collection, too, is com- 
plete and is best described in the words of 
Pliny, “... the gentler fire of the ruby, the 
rich purple of the amethyst, the sea-green 
of the emerald, the flame of burning brim- 
stone or of fire quickened by oil.” 

All these colors and many more are in- 
cluded. There is the fire opal in all its 
shades. The precious fire opal of Mexico 
is almost like the ruby in color. Beside it 
is the semi-precious fire opal and lighter- 
hued varieties. Then there are the most 
precious black variety, the smoky Australian 
opal, the precious Queensland opal, the 
Harlequin from Australia, jasper and prase 
opals, opal doublets and mosaics and opalized 
shell. Even wood opal, the petrified wood 
in opal colorings from Hungary, Idaho and 
Nevada, is represented by a number of 
specimens. 

From the topaz group three varieties are 
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missing. There are, however, some splendid 
gems from Ceylon; the golden topaz from 
Brazil, and the precious topaz of Japan 
and Brazil in white, pink and blue. 

In the amethyst group, the first to be com- 
pleted, the loveliest are the stones from 
Uruguay, commonly sold as Siberian ame- 
thysts. There are true Siberian stones from 
the Ural mines in the collections, as well as 
the larger Uruguay specimens. Other speci- 
mens, their color suggesting dark velvety 
pansies, are from Auvergne, France. There 
are Georgian and Brazilian amethysts, ame- 
thyst spinel and Oriental amethysts from 
India, which resemble sapphires. 

Gold encrusted amethysts for fraternal 
orders are included and the complete process 
of cutting the amethyst from the rough, to 
the methods of encrustation are illustrated. 

A charming and varied collection of 
cameos includes a rare Zanzibar shell on 
which is a beautifully carved landscape. Mr. 
Goetzke had been trying for ten years to 
obtain this specimen. There is a group of 
lava cameos in nine shades; sard and car- 
nelians cameos and a few of the rare old 
double-head intaglios and a tray of carved 
coral, One variety of coral, which Mr. 
Goetzke says is as costly as a diamond, be- 
cause of its rarity, is missing. 

All varieties of tourmaline are represented. 
The lovely beryl blue is the rarest shade. 
Every known mine and every color in this 
gem of many colors is represented. 

The garnet collection is complete and in- 
cludes some fine specimens of rare varieties, 
and a number from American mines, notably 
Arizona and North Carolina. Several bril- 
liant Demantoid garnets, a rare violet 
colored stone and an Indian carbuncle are 
a few of the January group. 

In a collection of aquamarines both the 
darkest and lightest stones are from Brazil. 
Others are from Siberia, North Carolina, 
India and Madagascar. 

As in the case of the bloodstone collec- 
tion which is also complete, every known 
mine is represented. The finest bloodstones 
are from India. Other specimens are from 
Egyptian mines and a few are from Scot- 
land. 

Each separate gem collection is accom- 
panied by a classification card giving the 
properties, form, hardness, composition and 
place of origin of the gems. 

Mr. Goetzke has started a collection of 
engraved crystal and quartz, and he has 
many boxes of unmounted and unclassified 
stones, the nucleus of future exhibits. 








A jewelry store was opened recently in 
the Ft. Jackson Hotel building, at Waynes- 
burg, Pa., by H. C. Schreiber. 


Buffalo Honors Lindbergh 


New York to Paris Air Hero Presented 
with a Fine Gold Medal 


Illustrated herewith is the medal presented 
by the City of Buffalo to Col. Charles A. 
Lindbergh, the New York to Paris air hero, 

The medal is made of 14 karat gold. 
It. has a background of green gold, carved 














BUFFALO'S GIFT TO COL, LINDBERGH 


to represent the ocean on the lower part, 
and the sky on the upper part. On the 
left side is the Statue of Liberty all in 
raised gold and on the right side the Eiffel 
Tower. In the lower center is the seal o1 
the City of Buffalo and at the top there is a 
cut of Lindbergh’s plane headed from the 
Statue of Liberty to the Eiffel Tower. Above 
that there is a red, white and blue ribbon 
attached to a bar with Col. Charles A. 
Lindbergh’s name in gold with enamel back- 
ground so the name will predominate. Just 
below the name is a white gold propeller, 
and above that is a solid piece of gold with 
a dull yellow gold Buffalo in the center. 
The background of the medal is all green 














August 10, 1927 


gold and the figures all yellow gold with 
the exception of the aeroplane and the pro- 
peller which are white. The back of the 
medal is appropriately engraved. 

The medal was designed and made by 
Chas. F. Damm, Inc., 703 Main St., Buf- 
falo, N. Y. 


Trade Gossip 





A New Etching on Silvercraft 


A new etched design on hollow ware has 
just been placed on the market by Farber 
Bros., 13 Crosby St., New York, which they 
call the “Lorraine.” It is applied on their 
Silvercraft and is a design of merit. It is 
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pyroxy in pearl on amber. The set is of- 
fered in five attractive pastel shades of 
pearl on amber. 





Attractive Photo Frame and Scrap Basket 

The accompanying illustration shows a 
handsome photo frame in Pin Morocco 
Leather, 18 inches high, with jade ornamenta- 
tion. It is made in sizes from nine inches 
up to the size shown, in red, blue, green 
and brown and is handsomely tooled in pure 
gold leaf. The scrap basket is made in 
similar colors, but in sheep skin, stamped 
with an attractive gold border. Rich color- 
ings and fine drawings are further embellish- 
ments and consist of beautiful English prints. 
These are the products of the Freeman, 
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a trip from Waynesboro, Pa. to Bethlehem, 
Pa., and he failed to find it. Mr. 
Hinkel’s private number is marked in the 
case “S1679.” If this watch should be 
presented at a jewelry store for repair, it 
is requested that Mr. Hinkle or THE 
JEWELERS’ CiRCULAR be notified. A reward 
of $10 is offered for the return of the watch. 





A Silent Salesman for Warwick Watches 


An attractive watch display is now being 
distributed free by the Knickerbocker Watch 
Co., 64 W. 48th St., New York, producer 
of Warwick watches, through Warwick 
wholesalers. 


The display is an elaborate polychromed 





NEW ETCHED DESIGN 


made in a full line including several sizes 
of well and tree platters. Apart from its 
artistic work it is claimed for it a price 
appeal that will meet the modest pocket- 
book while it shows good profit to the 
merchant. ° 





New Dresser Set for My Lady’s Boudoir 

S. Langsdorf & Co., 72 Spring St., New 
York, is placing on the market the nine 
piece dresser set illustrated herewith. It 
is in fancy shapes, with hinged case and 





AN ATTRACTIVE DRESSER SET 


richly satin lined. The lid of the case con- 
tains a hand painting representing a debu- 
tante. This painting can be removed and 
used for a cushion top. The set consists 
of a pear shaped mirror, brush, comb, pow- 
der jar, clock, nail polisher, shoe horn, nail 
file and cuticle scissors. These fittings are 
all decorated with 22 karat gold engraving 
and are hand painted. The material used is 


IN HOLLOWWARE 





Seldon, Inc. Shops at 28 W. 57th St., New 
York. 





President of France Visits Diamond Cut- 
ting Establishment 


M. Doumergue, President of the French 
Republic, takes a great interest in every- 
thing relating to the trade and commerce 
of the country. He recently paid a visit 
to the diamond-cutting establishment, known 
as the “Amsterdam,” just outside Versailles, 
which is at a short distance from Paris. 
The president was received by the chief of 
the establishment and inspected various 
specimens of large diamonds cut in the 
place. The Cullinan, the chief told the 
president, the largest diamond among the 
British crown jewels and perhaps one of 
the largest in the world, was cut in the 
shop. M. Doumergue then visited the 
various shops, watching the operation of 
cutting’ a large diamond into pieces, and 


visited the sawing, cleansing and polishing — 


rooms. The visit terminated with an in- 
spection of rough and cut diamonds, worth 
$2,500,000. The “Amsterdam” is engaged 
in training a number of orphans, sons of 
war heroes, and the president asked many 
questions as to their adaptability to the 
trade and their progress in learning it. 

Jeweler Asks Fellow Retailers to Watch 

for This Stolen Timepiece 


C. E. Hinkle, 79 W. Broad St., Beth- 
lehem, Pa., sometime ago sold a 12 size 
Illinois 21 jewel, three position watch 
movement, No. 4408830, which was encased 
in a white gold filled open face Illinois 
giant case No. 7017107. On June 3 last 
the purchaser missed the watch while on 


PHOTO FRAME AND SCRAP BASKET 


cabinet pedestal, hand colored in gold, red 
and mottled green, and effectively displays 
six ladies watches and four men’s watches, 

These 10 nationally advertised Warwick 
watches, make up an attractive assortment 


































A SILENT SALESMAN 


with which this display is offered to the 
retailer free. It is a display that harmonizes 
with any color scheme and is a display any 
jeweler will be proud to use. 
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The most attractive display we 
have ever produced. 


NY 


A salesman is on your territory 


with model and complete fall 
line. 


Ask to have him call. 


Roy Merc. Company 


22 &§ 24 W. Austin Ave. 
CHICAGO, ILL. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ CriRCULAR regarding any advantageous 
device or plan which they are utilizing in con- 














nection with their business. 














A Sales Manual for Jewelry Stores 





Written Expressly for The Jewelers’ Circular 

















(Continued from issue of Aug. 3) 
Il.—The Salesman 


AVING carefully considered the qualifi- 

cations, duties and proper demeanor of 
the floorman in a preceding article, we will 
in this one consider rules of selling 
technique for that other capitally important 
unit in a store—the salesman. 

In getting up a sales manual, or standard 
practice book which will nail down for all 
time the most important selling facts and 
rules for conduct, every angle, practical and 
psychological, must be considered, and the 
full fund of yours and your salesmen’s ex- 
perience. must be heavily drawn upon. The 
best method of going about this is to take a 
stack of blank memorandum sheets and jot 
down—one on a sheet—the important points 
as they come to your mind. Carry the 
blank sheets in your pockets, on the store 
floor, on the street car, to the theater, to 
church, and even to bed in the pockets of 
your pajamas. Then, when a point pops 
into your’ head, without. warning, jot it 
down right then and there. One of the 
best organizers I ever heard of took memo 
sheets to church and to bed, and he told me 
that many of his brightest ideas came to him 
in these seemingly unfitting circumstances. 

By assembling all poims on these loose 
memo leaves, you will be able to shift them 
into their proper places in working out your 
skeleton for the sales manual. Consult with 
your salesmen; read your trade magazines 
and study every information source you can 
get for further helpful data to be put into 
the manual. The sales manual, itself, should 
consist of a good, serviceable cover with ring 
binders, and the text of the sales manual 
should be typed on thin sheets of paper and 
filed in the manual in loose leaf style. In 
this way obsolete instructions can be taken 
out, new ones added, or old ones amplified 
or replaced. 

Each copy of the manual should, of course, 
have its own number, and a record of all 
manuals and their holders be indexed by 
number and name. When supplementary 
instructions are to be included in the 
manual, each separate sheet can be numbered 
for the manual in which it is to be incor- 


porated. In some instances instructions in- 
tended for one employe may not be applicable 
to another employe, hence only those en- 
titled to get certain instructions will receive 
them, if their numbers, only, are imprinted. 
All manuals should be periodically inspected 
to see if they contain all instructions 





What the Jewelry Salesman 
Should Know 


THE jeweler used to think that 
what was good business for some 
merchants was not good business for 
himself, but he is learning that he 
who would sell wares to the public 
must adopt every measure that is 
honest, dignified and resultful. The 
soundness of a sales manual for the 
retail jewelry trade which will help 
to increase the selling effectiveness 
of his employes is apparent. The 
salesmen, the repair clerks and even 
the telephone girl are all factors in 
building up the jeweler’s success. 

A store manual will make the 
store’s services more uniform and ef- 
ficient, teach the rookies or new em- 
ployes the rules of conduct and make 
them better salesmen and finally, 
increase the prestige of the store with 
the employes, thereby creating a 
higher esprit de-corp or worker- 
loyalty. 























assigned to them, and also to see if employes 
keep them handy. The proprietor will, of 
course, have master manuals, extra manuals, 
and files of extra copies of new instructions 
that have been issued. 

At sales meetings it will be well to dis- 
cuss manual instructions, and to pop some 
leading questions at various employes to see 
if they are up on their sales manual. At 
such meetings new points will be brought 
out, and, no doubt, some of the older in- 
structions will be shown to have become 


obsolete. 
One of the very first instructions appear- 


ing in the salesman’s manual should be: 

“Smile, damn you, smile!” 

That is one of the most resultful things 
any salesman can do. It will pay him big 
dividends at the end of the year if he will 
only smile to the customer under every cir- 
cumstance, no matter how much effort it 
requires. It makes friends—and sales. Of 
course, the inane, silly, boresome, overdone 
smile is not wanted. 

Highly important is the matter of a sales- 
man’s attire. He should be well-groomed 
and immaculate. Dealing in the wares he 
does, anything but good clothes, clean, well- 
cared for hands, etc., are woefully out of 
place behind the counter in a jewelry store. 
This item is highly personal, of course, but 
if a salesman needs “jacking up” on this 
point, the proprietor should unhesitatingly 
do so. How incongruous is a fine piece of 
diamond jewelry in hands that have not 
been manicured and well cleaned! I'll 
never forget the service an employer did 
me years ago by telling me kindly and with 
deep personal interest that I should shave 
every day before coming to work! It woke 
me up, and I have always appreciated the 
advice. 

A salesman will cultivate a _ pleasing, 
courteous approach, because it is one of his 
best selling assets. After the floorman, as 
outlined in a preceding article, has brought 
up the customer and introduced her to the 
salesman, as outlined in a previous article, it 
is up to the salesman to intelligently, grace- 
fully and easily begin the serious business 
of selling. 

He should not, by any means, ask the 
customer again what she wants. 

It is the business of the floorman to learn 
this and to tell the salesman what it is 
when he brings up the customer. The sales- 
man will make a rapid appraisal of the cus- 
tomer, of course, when he takes charge of 
her. He will gauge her taste, buying ability 
and general mood. 

He will not ask her how much she wants 
to spend. 

He will start showing merchandise he be- 
lieves she will be most likely to buy. A 
salesman should, first, lay out a counter pad 
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TARNISH = on displayed stock PREVENTED 








OBJECTIONS to polishing REMOVED 
b 


ih 
TARNEX 


INCREASE SILVERWARE SALES BY— 


Displaying silver in a constantly brilliant condition without 


continual polishing. 


Clinch silver sales by showing customer that continued re- 


polishing of silverware is no longer necessary. 


Tarnex is a paste. Put a little on a soft cloth, rub the silver until bright, 
then rub with a clean soft cloth to increase the lustre. The result is a piece 


of silver that should not tarnish for several months. 


Non-poisonous—no acids—no scouring abrasives 


BRIGHT METALS CORPORATION 
26 Broadway, New York City 





Bright Metals Corporation 
26 Broadway, New York City 





Please send me your $5.00 introductory package containing one 8 oz. jar of Tarnex for my own use, 
ten 2oz. jars of Tarnex for sale to my trade at 75¢ each, details of your sales plan and your counter dis- 
play which I agree to use for thirty days. I will pay you $5.00 upon receipt of the eleven jars of Tarnex. 
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and then take out a tray of merchandis. ’ 
it slightly toward the customer and let her 
examine it closely. 

The salesman should take command of 
the situation from the start. A salesman’s 
approach is so important that many mer- 
chants group togéther and ,empldy a shop- 
ping service to shop their ‘Stores and. then 
report privately on the treatment accorded 
them by salespeople. This gives the mer- 
chants valuable outside opinion of their store 
service, and° enables them to strengthen 
weak points. This system is both good and 
bad. It undoubtedly does give merchants 
facts they would not likely have otherwise, 
but it arouses resentment among employes 
and savors of detestable spying. But many 
merchants have salesmen in their employ 
who are driving away customers by their 
manner of handling the public. 

When a customer is interested in diamonds 
the salesman should evince a deep knowledge 
of them. The customer expects the jewelry 
man to be expert in the matter of jewels, 
and looks to him to be authoritative in 
his statements. One of the best diamond 
salesmen I ever knew almost dominated 
every customer, practically making up their 
own minds for them, and leading them to 
think his assertions were undebatable. 
It’s all in how you do it. That attitude, 
in some salesmen, would antagonize the 
customer and lose sales for the house. But 
the salesman, when talking diamonds, is 
in much the position of the physician 
who talks intero-colitis and other itises to 
the patient without any fear of contradiction 
or quibble. This commanding attitude 
should be assumed with quiet dignity, how- 
ever, so as not to offend the customer. I 
have seen salesmen who exercised such 
mastery of a selling situation that they would 
almost refuse outright to sell the customer 
something she wanted, if they had a better 
proposition to offer her. And I have seen 
the following of such salesmen grow and 
grow, and be so “tied to him” that no other 
salesman could wait on them. 


The salesman should be careful to evince 
a lively interest in the customer’s wants, 
and not to show that he is waiting on her 
solely from the standpoint of profit or com- 
mission in the transaction. Whatever she 
is interested in, it is probably the most im- 
portant consideration in her life, right then, 
and she likes to know that the salesman 
appreciates this fact. If it is only a tiny, 
inexpensive diamond she wants, let not the 
salesman assume a condescendig or sarcastic 
air. Let her think that selling such dia- 
monds is his sole interest in life. 

The stage has a most significant word to 
describe the fol-de-rol or “trimmings” they 
work up around a situation. It is 
“business.” Actors know just how to 
clothe an incident or a situation in an act 
with all the compelling, interest-holding and 
impressive by-plays to increase its effective- 
ness. They dress up their act with various 
little bits of such “business” to increase its 
comedy or tragedy to the limit. It usually 
goes over big. The same “hocus” is being 
used in modern selling. I know a sales- 
man who drops his pencil while talking to 
you, so that you have to pick it up and hand 
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it to him, or draws geometrical designs. or 
adds figures and gets you to check the 
results—all little pieces of “business” to 
hold your attention on his _ proposition. 
Similar methods obtain, to some extent, in 
selling jewelry. 

Firstly, the stock-girl or “watcher” in a 
diamond department, should be neat in ap- 
pearance, and should do her job of watching 
the customer and the merchandise on the 
counter without appearing to do so. Ap- 
parently (to the customer) she is there to 
help the salesman get merchandise, wrap it 
up, or to give assistance, generally. Many 
customers would be offended if they thought 
they were being watched while handling 
merchandise. 

After the salesman has tipped the tray 
slightly toward the customer and allowed 
her to examine the whole array of rings—ii 
its rings she’s interested in—she_ will 
usually, by her fixed attention, indicate a 
certain design that she favors. Then comes 
the salesman’s “business.” He will take the 
ring out of the tray with his fingers? Oh, 


no! He wants to impress her that his wares 
are precious. He handles the ring with his 
own immaculate silk handkerchief! He 


hands it to her carefully, seemingly greatly 
impressed, himself, with its beauty. When 
she has examined it he carefully lays it on 
the selling pad beside the tray. If she 
examines other rings minutely he lays them 
beside the tray and finally removes the tray, 
leaving for her close inspection only the 
rings she has shown an interest in. 

In the meantime the stock girl has quietly 
‘placed a handsome ring box on the counter 
near the salesman. If the customer is most 
interested in a certain ring, the salesman will 
buff it up with his handkerchief and display 
it to her in the ring box. At the same time 
he will remove all the other rings to one 
side, so she will not be distracted from the 
one he wants her to concentrate on. He 
will, of course, get her to try the ring on 
her finger and get the effect of it on her 
hand. This sometimes does wonders, as 
automobile salesmen have found out in get- 
ting prospects to drive the cars they are 
demonstrating to them. Get her to take the 
diamond to the door and view it in daylight. 
Point out the hand-work or other features 
of the mounting. If it is smart and new, 
tell her so, and why. 


Let the salesman make constant use of 
his eye-loupe and hand-magnifying glass 
while handling the ring. Get the customer 
to look at it, too, through the magnifying 
glass. This convinces her that the ring 
realiy is excellent—or else why would a 
salesman invite her to inspect it with a 
glass that would reveal its flaws? 

If she has the quality or color complex 
about diamonds and begins to ask questions 
under these headings, the salesman will have 
to judge his customer and act accordingly. 
If he thinks she wants “spread” or “flash” 
in a diamond rather than quality, let him 
show her higher quality diamonds at higher 
price, but in smaller size, than the one he 
wants to sell her, and then point out how 
much more size she is getting—and at lower 
cost! Tell her that, so far as quality is 
concerned, he doubts if she can even notice 
the difference in quality, even with the 
magnifying glass. So why then, unless she 
contemplates selling it some time (which he 
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feels sure she isn’t) should she not take the 
larger stone at a lower price? Good practice 
in sale of less-than-perfect goods. 

Of course, if she insists on quality, he 
will have to réverse the operation dwelling 
upon the never-failing satisfaction of know- 
ing your diamond is of fine quality, etc. Un- 
less he is offering a perfect piece of goods, 
the salesman will, of course, lay off the 
quality argument where possible. 

There are many arguments the salesman 
will think of to promote his diamond sales. 
Every one should be carefully noted in any 
jewelry sales manual a proprietor makes up. 
Among them are the argument of appear- 
ance. 

The diamond wearer looks prosperous. 

The diamond wearer is never “broke” 
(that’s why many stage people buy them). 

They elicit respect from others and raise 
the self-respect of the wearer. 

They are a constant reminder of the giver. 

They patch up more quarrels than any 
other expenditure can. 

They are a love token that speak a 
language no other commodity can speak. 

They yield pleasure and pride to the 
wearer all the time she is wearing them, 
giving a full-value return, yet they are re- 
salable—often at a higher price than when 
purchased. 

A salesman can recite instances in his 
own knowledge of diamonds increasing 
surprisingly in value while being worn. An 
old jeweler recalled the other day that 
diamonds could once be purchased for $60 
a carat—and look at them now! 

Of course the resale feature will not be 
over-emphasized, and if used, should always 
be hedged with conditions. The salesman 
will, however, point out to the customer his 
store’s free services to diamond purchasers— 
iree cleaning and free examination of 
mountings, etc. 

In some instances, special attention will 
be valuable in making a diamond sale. If 
you have private selling rooms, the customer 
can be seated in there, insuring privacy and 
concentrated attention. This special» atten- 
tion always goes good with a custother con- 
sidering an important purchase. 

“Business” is important in selling mer- 
chandise other than diamonds. Easel mir- 
rors on counters help to sell bar-pins, be- 
cause the customer can pin on the piece 
and see how it looks. In selling flat table 
silver it is good “business” to have a 
demonstration table set-up of plate, cup, 
salad plate, etc., and then to lay out*the 
accessory silverware for the customer to 
see it under actual “using” conditions. 
This does not leave much to her imagina- 
tion, for she easily pictures the silver in her 
own home. 

In showing silver-plated hollow-ware, and 
sterling, too, of course, it is always advisable 
to handle the goods with a silk handker- 
chief. It keeps your fingers from mussing 
or dimming the goods, and impresses the 
customer with the respect you have - for 
your wares. Some salesmen “ring” their 
plated hollow-ware. That is, they thump it 
so it gives forth a clear sound, showing it 
has not a pewter or other dead base metal. 
Also show the customer the final. initials 
“NS” on the bottom of the piece, if it is 
made by a member of the nickel-silver craft, 





(Continued on page 91) 
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Storekeeping Department 








A Clever Window Plan 


ADVERTISING three popular articles at 
the same time and in the same display 
window was an idea recently put into effect 
by H. E. Russow of the Russow Jewelry 
Co., Columbia, S. C. The plan proved 
successful, not only attracting a great deal 
of attention but also bringing in results. 

Mr. Russow’s advertisement, or window 
display, was timely and showed that he was 
on the job. The display was neat and well 
arranged, but above it all it was unique. 

On the left hand side of the window Mr. 
Russow displayed well known fancy wedding 
rings. This display showed a miniature 
altar, with background and in front of the 
altar was a “bride and groom.” Around the 
altar were many rings. 

In the center of the window was a mini- 
ature house—representing the home of John 
Alden, and advertising sterling silver. The 
silver was placed around the home and was 
very attractively arranged. 

To the right of the silver advertisement 
was a picture of Clarence Chamberlin, the 
daring aviator who flew to Berlin on the 
non-stop flight. This picture was surrounded 
by an advertisement from the factory declar- 
ing that Chamberlin had made his flight to 
the time of certain well known watches. 

Not only did Mr. Russow feature the ring, 
the silver and the watch, but he had various 
other articles in the window. Neatness and 
good arrangement attracted passersby. The 
diversification of articles made them stop and 
think, as they looked on the display. 











The A. Morrison jewelry store, 305 Dick- 
son St., Homestead, Pa., was partly de- 
stroyed by a recent fire which swept through 
the three-story ‘brick apartment house and 
storerooms at that address. 
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Two Sisters Conduct This Jewelry Business 





Written Expressly for The Jewelers’ Circular 




















LLUSTRATED below are two views ot 
the Mrs. H. I. Schunck jewelry store, 


Celina, O. The main floor measures 18 ft. 
The furnishings are of walnut. 


by 60 ft. 


mee, 


There are two wall cases, each eight by 10 ft. 
and three wall cases six by eight ft. There is 
a novelty case and three floor cases measur- 
ing eight ft. in length. The watch repair 














































STORE FRONT OF H. I. 











INTERIOR VIEW OF H. I. SCHUNCK , JEWELRY STORE 










SCHUNCK JEWELRY ESTABLISHMENT, CELINA, 0. 


department is located in the front of the 
store. The firm advertises in a local daily 
at least twice a week and in one out-of- 
town paper every week. The amount of 
space varies according to the season. Dealer 
helps are used in the form of literature and 
window displays, newspaper ads, etc. 

The show window is quite attractive and 
unique. It is three ft. deep and about 14 
ft. long; from the floor to the ceiling there 
is a space of six and one-half ft. The 
shape of the window allows the display of 
three lines at a time without conflicting. 
About once a week the whole window is 
devoted to one line. Radios and phonographs 
are carried as side lines. In the engrav- 
ing department one letter is engraved free 
on an article purchased at the store. A 
certain amount of low-priced novelties and 
jewelry are carried and also some gift mer- 
chandise, in an endeavor to make the mer- 
chandise appeal as broad as possible. This 
business was started by H. I. Schunck and 
continued until his death in 1904 when he 
was succeeded by Mrs. H. I. Schunck, 11 
years ago. The business is now owned and 
conducted by Mrs. Schunck’s sisters, Miss 
Effie Fanger and Miss Lucinda Fanger. The 
owners are members of the Ohio Retail 





(Continued on page 91) 
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Stop Gambling on Salesmen 





A Jeweler’s Tip on Getting High Caliber Men 


Written Expressly for The Jewelers’ Circular by Fred E. Kunkel 




















HE jeweler in need of “better” salesmen 

can employ a_ high-powered weapon, 
with a double-barrelled reaction, if, instead 
of using the wanted columns, he uses regu- 
lar advertising space, with a twist in mak- 
ing up his copy, such as that recently used 
by a jeweler with the advertising message 
in a picture frame effect so that it stood 
out boldly on the page of a newspaper 
crowded with other advertising, and again 
later with equal success an ad with a dark 
background with light shaded lettering, 
which also loomed up on the page and quick- 
ly caught the eye of even the most casual 
reader. . 

The space occupied was only two columns 
by fifty lines, but it told what kind of sales- 
men this jeweler wanted, also of the type 
of salesmen the buying public might expect 
to meet at his store and proved a good talk- 
ing point from both angles. The ad in 
question, printed in bold type, so that he 
who ran might read, was as follows: 


purchasing public generally is just as much 
interested in the type of salesmen he em+ 
ploys to wait on purchasers and to sell them 
the right kind of merchandise, as much as 
the management is interested. in serving the 
public with “only the best.” 

There is also good sales psychology in 
this form of advertising, for not only does 
it bring the name of the jeweler favorably 
before the public eye, but it also attracts 
universal attention and gives the advertiser 
the choice of the cream. . Friends of sales- 
men reading the ad are impressed by it, and 
are just as likely as not to call attention to 
the ad if not seen by their salesmen friends, 
so that many salesmen who might not read 
the ad otherwise get to know about it. 

It is also good sales strategy, and an effec- 
tive method of attacking public opinion, or 
spreading a barrage of good-will over a 
given sales territory. 

Another advertisement used by this same 
enterprising jeweler read as follows: 








An Unusual Opportunity 


For the Best Type of Salesmen 

—whose record of integrity and fair 
dealing measure up to CARREY 
STANDARDS: 

—whose knowledge of jewelry will 
guarantee to every purchaser expert 
service and experience; 

—who never exaggerates and never 
misstates ; 

—who is ever courteous and always 
efficient and affable; 

—who is ambitious to become a part 
of this city’s greatest store—CAR- 
REY’S. 

Write in full the complete record of 

your past experiences and bring it to 

us in person. 
CARREY’S 
“The House of Honest Values’ 
867 North Avenue. 











This salesman’s creed, as advertised, not 
only proved a good entering wedge into the 
esteem of regular customers and prospective 
patrons, but it also made a favorable im- 
pression upon the best type of salesmen. It 
got away from the want-ad column readers 
and the perpetual salesmen looking for a 
job, the drifter and the no-account sales- 
man. 

And whenever this jeweler wants a good 
salesman or two he always wses this method 
in preference to resorting to the classified 
want-ad columns, or one or two inch in- 
serts, for in the same cost he can also 
spread some good selling propaganda on the 
advertising page of the daily newspaper at 
the same time that he is hunting salesmen. 
In this way he bags his game at both ends. 

This progressive jeweler figures that the 


Carrev’'s 

867 North Avenue 
Require Salesmen of a Certain Type 
For the rapidly expanding business of 
this store. 
We are in need of additional salesmen 
qualified by viewpoint and experience 
to serve our clientele in conformity 
with CARREY IDEALS OF SER- 
VICE, coupled with satisfaction with 
every purchase. 
The requirements and opportunities are 
such as should attract salesmen of the 
highest type. 


Apply in Person or in Writing 











In this way, this jeweler always kills two 
birds with one stone. 

The public reading the ad gets an idea 
of the type of salesmanship which they can 
expect when they buy at this store. They 
also read that the store has expanded and 
is now increased for better service and larger 
satisfaction in the selection of jewelry, while 
at the same time this type of advertising 
has a natural appeal to the salesman who 
wants to better his position, since the copy 
tells him what is wanted in so many words, 
in simple, forceful and unmistakable lan- 
guage, straight from the shoulder. There 
is no red tape—no strings tied to the offer. 
There is no apply by letter only, stating full 
qualifications and experience, no addressing 
to a key number in answer to a blind ad. 

Thus also is accomplished at one flash of 
thle advertising pistol what might have taken 
a lot of time through want-ads, with in- 
different results, and appealing only to 
salesmen out of a job or who were dis- 
satisfied with their present connections and 
were reading the want-ads for that purpose. 
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Such ads also appeal-to the better class 
of salesmen. 

At the same time, Mr. and Mrs. Public, 
reading there ads, cannot help but feel that 
here -is a store which knows how to train 
its salesmen and which employs only the type 
which makes it a pleasure to deal there. 
Such ads, therefore, not only produce re- 
sults, but they bring home the bacon in 
more ways than one. 





A Sales Manual For Jewelry Stores 





(Continued from page 89) 





explaining to her what those initials mean. 
But do NOT ‘tell her that “NS” means the 
piece’ has a “nickel-silver” base. Tell her 
the base metal is a strong, durable, white 
alloy of nickel. 

In showing watches the salesman will get 
the customer to put.it on, if a wrist watch. 
On rare occasions he will open it to let the 
customer look at the “works.” Of course 
if it has a patent dust-proof case, that is 
a selling feature, and it should be opened 
and demonstrated to the customer if it will 
help the sale. 

There are certain little points of selling 
technique connected to every classification 
of a jeweler’s merchandise. This outline 
is merely intended to point the way as to 
how a sales-manual should be gotten up to 
embrace these technical points, and to give 
some inkling as to what should go into such 
a manual. Now, with your own experience 
to draw upon, get your pile of memo-slips 
and get busy on your own sales-manual. 

But don’t forget that first injunction— 
about SMILING! 


(To be continued) 





Two Sisters Conduct This Successful 
Jewelry Business 





(Continued from page 90) 





Jewelers’ Association and the American Na- 
tional Retail Jewelers’ Association. A cer- 
tain amount of credit business is transacted 
and American diamonds and watches are sold 
on the club plan. 

The lighting system is very effective. A 
well-known make of show case reflectors 
is used with color screens for six of the 
reflectors. There are also two extra spot- 
lights with color screens in the window. 
Lights are used in the window after closing 
hour. Three artistic glass fixtures are used 
tor lighting the storeroom. The entire store 
was rewired in the course of remodeling 
some time ago. 

An optometrist devotes his entire time to 
the optical department where there is every 
modern scientific instrument for the testing 
of eyes. 








A nice little girlie from Me. 

Went swimming one day in the re. 
She thought .tt was_fun. es 
Till out came the sun 

And left her suit only a ste. 

—Texas Ranger. 
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Practical Publicity for the Retailer 








Written expressly for The Jewelers’ Circular by Robert F. Nattan 

















Enlightening the Public About Watches 
and Watch Repairing 


D? you want people to think of you as a 


technical specialist and expert in time- 
keeping, precious stones and jewelry? Then 
gauge your advertising accordingly. Jew- 





Correct Time Today 


Is Important 


WE must move faster today. 

Admiral Dewey some time ago 
left a watch with a well-known watch- 
maker in Washington, D. C., and 
asked the watchmaker how much “off” 
it was. 


The watchmaker replied: “Only a 
minute !” 

Admiral Dewey thoughtfully 
answered: “A minute, my friend, is 


a long time when waiting for the 
smoke to clear.” 

Minutes make up life just as dimes 
make up dollars.and dollars make 
fortunes. Let us examine your 
watch today. Accuracy is worth a 
whole lot. 

(Name and Address) 











No. 3 


#lers are often judged by their watch re- 
pair advertising. 


Advertisement No. 1, in a popular, un- 


derstandable and easily readable way, gives 
bits of technical information that will arouse 
interest in the jeweler and his establishment. 








Two Watches 
Better Than One 


UST as two suits or two overcoats 
are better than one. Many people 
today have two watches and are thus 
enabled to keep both up to the minute 
in running time. Moreover, one watch 
may be used for dress affairs and one 
for business or outdoor sports. 
Right now in the summer time, the 
season of camping, motoring, golfing, 
tennis and so on, a strap watch is a 
real need. 
See our special strap watches at $.. 
“(Name and Address) 








No. 2 


Anything deeply technical, however, should 
be avoided, because the public is too impa- 
tient to devote time to the reading of some- 
thing that requires profound thinking. The 
newspaper reader’s mind is very receptive 
to anything that gives him information that 
is new to him. 

The purpose of this little advertising cam- 
paign is to inspire confidence in the jeweler, 





The Wonder Box 
In Your Pocket 


EW realize the marvelous mechan- 

ism of a watch, from which so 
much is expected and which is often 
given such little attention. Without 
attention, however, a watch does not 
perform its functions accurately. A 
balance wheel makes 300 beats every 
minute—18,000 beats every hour and 
revolves on a small pivot, whose thick- 
ness is not much greater than a human 
hair. This is set into a hard jewel 
to lessen friction. 

A watch contains about 175 parts 
and the friction on all these parts is 
much like a railroad engine, consid- 
ering the size. Unless these parts are 
properly cleaned and oiled, they wear 
out and the watch ceases to keep cor- 
rect time. 

A good watchmaker must study for 
several years and must have several 
years’ practical experience besides. 

Our watch efficiency department 
makes lasting friends. 

(Name and Address) 











No. 1 


as a technical specialist. When the public 
gets that impression well fixed in its mind, 
it will not hesitate to pin its faith to that 
advertiser and buy from him all kinds of 
jewelry merchandise, whether it be watches, 
diamonds, bracelets, a string of pearl beads, 
a clock, an emblem badge or a silver rattle 
for the baby. 

The first ad, for example, will surprise 
many readers who never conceived that a 
watch could perform so much work with so 
little attention. Few have any thought that 
a watch is so complicated or contains so 
many parts. This ad is well calculated to 
make the public more appreciative of their 
timepieces. 
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Ad No, 2 is a plea for the sale of two 
watches instead of one. Jewelers might use 
more concerted effort to show the public the 

advisability of having an extra watch. This, 
too, will lighten the burden of the jeweler 
who has been pestered with requests for a 








“Bring Your Watch 
To Us Today 
if¢— 


It has not been oiled lately— 
It runs slow or fast— 
It winds but won’t wind up— 
It doesn’t run at all— 
Thoroughness, 
Accuracy, 
Satisfaction, 
Our watch efficiency department 
makes lasting friends. 
(Name and Address) 











No. 4 


“loaner watch.” Why should a man lend a 
watch any more than a garage should lend 
a car when the damaged one is brought in 
for repairs. 

Ad No. 3 will appeal to the man who is 
a stickler for absolutely correct time, This 





Facts About 
Your Watch 


OL prevents friction but the oiling 

of a watch is a very delicate op- 
eration and requires great skill. A 
watch is a machine unlike any other 
machine and because of its delicacy 
requires greater attention and gener- 
ally gets less. A very small wrist 
watch should be cleaned, oiled and 
cared for oftener than a large one 
because in the tiny watches worn by 
women of today the oil-cups cannot 
possibly retain oil for more than six 
months at a time. 

A large watch, with its liberal 
bearings, has more power, carries 
more oil, and is not nearly as likely 
to be disturbed in its action by little 
flecks of dirt which easily stop a 
small watch. 

In order to clean a watch properly 
it should be completely taken down 
and every one of its delicate parts 
should be not only thoroughly cleaned 
but repolished. 


Our watch efficiency department 
makes lasting friends. 











No. 5 


man is fastidious about the selection of a 
watch repairer, so that such advertising must 
be backed by one-hundred per cent service. 

Ad No. 4 may be used in a space as small 
as three or four inches, single column, and 
it is intended to awaken more interest in the 
care of the watch by having it attended to 








‘Any subscriber may use above 


ads: by writing for permission to 
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Retail Advertising Department ' 








promptly. Readers are reminded of the thor- 
oughness and accuracy of the advertiser’s 
repairing facilities. 
Ad No. 5, “Facts About Watches,” will 
sharpen the reader’s appetite for more in- 
formation and induce many to drop into 





—_—_— 


A Watch On The 
Wrist Worth Two In 
The Pocket 


eis now in the good old 
summer time, when we are all 
anxious to get outdoors for motoring, 
golfing, tennis, hiking, camping, etc. 
The strap watch is a necessity. Most 
people have a strap watch as well as 
a pocket watch, for each has its pecu- 
liar uses. We are featuring just now 
a real he-man husky looking strap 
watch in a beautiful 14-karat gold- 
filled case and containing 15 jewels 
at the remarkably low 
Special Price $— 

This is a watch you'll be proud to 
wear on your wrist. Come early, for 
the number on hand is none too large. 


Our Watch Efficiency Department Makes 
Lasting Friends 











No. 6 


their jewelry store to ask questions about 
their timepieces. 

Ad No. 6 is a suggestion in favor of the 
strap watch, which is now an acknowledged 
necessity, 


An Idea for a Watch Repair Window 
Display 
you can make the public sit up and take 
notice and you can impress them with 
the efficiency of your watch repair depart- 
ment by this idea: 
Put into the show window a great moun- 





Look to Your Watch 
As Well as Your Car 


Y OUR car, without oil, would soon 
be burned up by friction. Your 
car needs an abundance of oil. 

Your watch needs only a drop and 
very rarely, but it needs that drop 
mighty badly and it needs the service 
of a man who knows how to put on 
that drop just exactly right to pre- 
vent “gumming up the whole works.” 
Our watch efficiency department 

makes lasting friends. 
(Name and Address) 











No. 7 


tain of watch repair tags with strings at- 
tached. The inscription on the card back 
of the heap might read: 

“Each ticket in this window represents re- 
Pairs on someone’s watch during the past 
several years. Remember “we have been in 
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business in this city for over a quarter of a 
century. This evidence, we believe, is con- 
vincing that the work must have been sat- 
isfactory, for many have had their repairs 
taken care of here and return with others. 





Your Watch | 


RUNS nearly 9,000 hours a year 
and is necessarily a delicate in- 

strument. What would happen to 
your car if you ran it only 100 hours 
without attention—many cars need at- 
tention every 10 or 20 hours. (And 
some need constant attention!) 

Save your watch and save money 
by having it inspected every six 
months. 

Our watch efficiency department 

makes lasting friends. 

Expert Watch and Jewelry Repairing. 


(Name and Address) 











No. 8 


This department is in charge of (name), an 
expert horologist. 

The card in front of the exhibit might 
read: 

“Look to your watch as you do to your 
car. Our excellent repair department is at 
your service.” 

Another idea for a card is this: 

“Price means nothing without thorough- 
ness. We do our work thoroughly, scien- 
tifically and reasonably.” 


An Idea for a Post Card 





Dear Sir: 

The watch (or jewelry) you left with us 
OM a.ccicecsces has been repaired and is 
ready for you at your convenience. 

Yours truly, 
(Name and Address) 
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let us examine your watch for any possible 
adjustment or cleaning which may be neces- 
sary. An accurate watch is a great con- 
venience on any trip. 

Won’t you drop in and let us look over 
your watch before you leave town? 


An Advertiser All His Life - 

Norbert Bertl, Newark, N. J., is one of 
the most progressive retail advertisers in the 
trade. He uses every possible means of pub- 
licity including electric signs, newspaper and 
direct by mail advertising and has built up a 
successful business. Literature goes out 
regularly every month to his list. Calen- 
dars are included in this direct by mail cam- 





Before You Go Away 


Bring Us Your Old 
Jewelry. 


T° be turned into a beautiful, mod- 
ern, artistic piece of jewelry, de- 
signed by a master craftsman in the 
jewelry industry and at a very mod- 
erate price. Drop in with these old 
trinkets and let us tell you just how 
they may be used in the new design. 
When you are away you will enjoy 
the happy anticipation of receiving, 
upon your return, a modern piece of 
jewelry that will be the delight and 
admiration of yourself and friends. 
(Name and Address) 




















A Suggestion for a Letter to Be Sent to 
a Selected List 
Dear Friend :— 

Isn’t it worth a nominal charge to have 
your watch running just right for the sum- 
mer? 

When you are at the shore, the moun- 
tains, camping or motoring, there may not 





‘‘Make Your Watch 
Tell The Truth” 


O one loves a liar, not even in a 
watch, Some watches have been 
born conscientious but have been 
taught to lie by bad handling. Other 
watches born with a slight tendency 
to error could readily have been cor- 
rected had they got into proper hands. 
Truth, indeed, reigns supreme in 
this world. 


We are for truth in timekeeping. 
(Name and Address) 











No. 9 


be. a public clock to go by. Oftentimes on 
vacation trips to know the exact time is 
most important. As a~better foresight for 
an enjoyable vacation it might pay yot' to 


No. 10 


paign. The calendar is only for the current 
month so that the recipient always looks 
forward to the arrival of another calendar. 
These calendar cards are printed in gray 
and measure five and a half inches wide by 
10 inches in height. At the top is al- 
ways a reproduction of an attractive picture 
in colors. Under this is some-terse saying. 
The one on the July calendar—“Only One 
Thing Comes To Him Who Waits—Old 
Age,” is a bit of philosophy originated and 
published by the Storekeeping Department 
of the JEWELERS’ CIRCULAR sometime ago. 

On the back of the card is the horoscope 
for the current month. Under this we read 
on the July calendar the following text: 


ONE HUNDRED YEARS 


after the Declaration of Independence 
of America, Bertl’s Jewelry Store was 
founded. At that time woods and farms 
were our neighbors. 

Forty-nine years ago a young mother 
with her twelve-month-old baby stopped 
at Bertl’s jewelry store. She bought 
the first engraved band ring for 
her first-born. Eighteen years later, a 
pretty girl with her friend ertered my 
place, asking smilingly for a wedding 
_ring, and mentioned that her first ring 
came from Bertl’s and her wedding 
ring must come from the same place. 

Two years after this young mother 
was proud to buy a little ring for her 
baby from the same place- where her 
mother had bought. 

Twenty years after, grandmother 
and mother came to my place, announc- 
ing they were to buy for the third gen- 





(Continued on page 100) 
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Unbreakable Fancy 


made in 50 numbers which will take 
care of any Fancy Shape Crystal job. 


Note These Features 


The crystals are flexible—highly transparent 
—with a hard glossy surface. Will not 
shrink, expand or lose color. Edges are 
STRAIGHT, with a fine finish, enabling 
crystals to hold securely in bezels. Where 








Watch Crystals 


Dozen—$1.25 
Display Card of 50 numbers—$5.00 


Cabinet Assortment 
1 Gross, $15; 2 Gross, $29 
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slight filing is necessary the edge allows 
crystal to keep its original shape. 


Shape of Crystals Assures Free Movement of the 
Hands of the Watch. 


Ask for catalogue and Free Sample 


Standard Unbreakable Watch Crystals, Inc. 


71 Nassau Street New York City 
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WHAT YOU NEED IS CASH— 


We solicit your business and urge you to have the assay 
determine the exact value of your job—AND WE PAY 
CASH. We refine Sweeps, Polishings, Gold Plate, Scrap, 
Filings and Old Jewelry or anything containing Gold, Silver, 








or Platinum. 


We determine its exact value by melting and assaying each 


job. We do not guess at it. We give you the highest 








values and our charge is reasonable. 





We are in business over thirty years and value the good will of our customers as our greatest asset, 
and we strive at all times to protect their interest. 
236 EDDY ST. 


CONLEY & STRAIGHT, Inc. PROVIDENCE, R. I. 


Gold, Silver and Platinum Refiners—Assayers and Sweep Smelters 





vse DEE REFINING sevice 


Every lot is handled with exacting care with a view to your continued patronage. 
SHIP US YOUR NEXT ACCUMULATION 


DEENAME DEENOTES DEEPENDABILITY 
THOMAS J. 


DEE & CO. 


Refiners WE velebe-habtas as 


CHICAGO 


Refining Plant 
317-319 E. Ontario St. 


. Sales Office 
5 So. Wabash Ave. 











The BUYERS’ DIRECTORY 


Jewelers Publishing Corp., 11 John St., New York 










































































The Oldest Clock in the World 





Written expressly for the JEwELERS’ CrrcuLar by Leopold Reverchon 




















HE 16th centenary of Richard of 

Wallingford, abbot of St. Albans, has 
recalled the attention of the scientific world 
to the most ancient mechanical clocks. 

A great deal has been said of the Exeter, 
Ottery, Wimborne, Douvres and Wells 
machines, which were more or less astro- 
nomical and dated from the 14th century, 




















OLDEST CLOCK IN THE WORLD STILL FUNCTION- 
ING IN BEAUVAIS, FRANCE 


like the one of St. Albans which dates 
from 1326. 

No allusion has been made to a clock of 
the same period which presents, over the 
ones mentioned above, the advantage of 
still working with most of its original 
parts. 

This clock functions at the cathedral of 
Beauvais in France. 

It was repaired a few years ago by a 
skilled clockmaker of this city, M. Paul 
Miclet. 

Mr. Miclet has even given a description 
of the mechanisms in a very interesting 
pamphlet of 24 pages, the subject matter of 
which appeared first in the Bulletin de la 
Societe academique de I’Oise in 1913. 

A view of the mechanism of this clock is 


shown just as it actually is, from a photo- 
graph received through the courtesy of 
M. Paul Miclet. 

The author describes this mechanism as 
follows: 

“The movements are very simple. They 
are set in iron assembly plates joined to- 
gether by key studs. A rectangular frame 
0.35 meter by 1.32 meters supports and joins 
the whole to the base. 

“In this particular frame are laid out 
three movements. One works the hands 
and the phases of the moon and starts the 
striking of the bells. The second works the 
chimes. The third is for striking the hours 
on the large clock. 

“Each of these three movements possesses 
three moving parts or wheels, the large 
wheel which supports the drum on which the 
weight string rolls on, an intermediate 
wheel, and the third wheel which is the 
escapement wheel for the train movement, the 
flys for the bell movements. 

“The bell movements have not undergone 
any transformation or serious mutilation. 
They have retained their iron wheels of 
which most are of the crown type, that is 
to say, the teeth are on edge. 

“These crown wheels appear in the figure. 

“The train movement was modified as to 


‘ the escapement, when the clock was provided 


with a pendulum which was intended to 
replace its ancient foliot. 

“The first wheel of the hour bell measures 
0.36 meter. The first wheels of the move- 
ment and of the chimes are 0.45 meter. 

“The shape of the wheels, their material 
and their method of manufacture—we can 
still see all the division points of the teeth— 
denote that the thing is a 14th’ century 
clock. The information that we possess 
regarding the canon who had it constructed 
prove that it dates in reality from the first 
years of that century, at all events, before 
1324, for in that same year the canon in 
question died. 

“This canon, who was called Etienne the 
Musician—Stephanus Musicus—has left his 
signature on the hour clock, which bears 
in fact the following notation: 

STEPH. MUSIC, CAN. BEL. ME, FECIT. FIER. 
(Stephanus Musicus, canonicus Bellovacensis 

me fecit fieri) 


(Etienne the Musician, canon of Beauvais 
has had made for me)” 


This clock has been examined very care- 
fully not only by M. Miclet and the 
archeologists of Beauvais, but also by the 
learned Joseph Berthelé, the most competent 
of our French experts, who has written on 
the subject: 

“I do not hesitate to place this clock at 
the very end of the XIII century or at the 
very beginning of the XIV century. The 
technique of the inscription, as in a watch, 
dismisses without hesitation any other date. 
The letters of the inscription have no back. 
It is the archaic system of a raised field 
which characterizes the clocks of the XIII 

















TWELFTH CENTURY HOUR BELL OF CLOCK 
AT BEAUVAIS 


century. You can without fear of being 
mistaken, consider it as the oldest bell 
clock actually known in France.” 

This clock has, however, since the day 
it was made, been used as a bell clock. The 
trace of the outside hammer is very clear 
and there never was any clapper on the 
inside. It gives the musical tone sound 
SOL and measures 0.35 meter at the base 
by 0.46 meter high over all. 

The chimes movement might appear 
extraordinary to those who are not well 
posted on the history of this type of striking 
device. We generally believe that the chimes 
ringing did not. exist in the 14th century. It 
is a mistake: There is a text of the 13th 
century which leaves no doubt on that point. 
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| 9 3? —Netallurgists 
QOerice ann Works, 119 West TuPPER STREET 


SILVER 
PLATINUM 
BUFFALO, N.Y. U.S.A. 


Your Discriminating 
Customer Will 
Always Prefer 


Hoover White Gold 


Of course you know the satisfaction of 
working Hoover White Gold and you know 
how white it is and how white it stays. 
Your customer depends upon you for a 
white which continues to pass the rigid in- 
spection of envious eyes. Hoover White 
Gold gives continued satisfaction. 


Profit by our reliable refining service. 
Ship us your scraps and sweeps today. 


4 


HOOVER & STRONG. Inc, 























EXPERIENCE 


The efficient refining service we offer 
you is the result of more than 60 
years of experience in handling the 
precious metals and a never-ending 
search for improved scientific methods. 








HANDY @ HARMAN 


Refiners of Precious Metals 


Fulton 2 Gold Sts., Bridgeport, 
New York City Conn. 
425 Richmond St., Providence, R. I. 


SHIP TO ANY ONE OF OUR THREE PLANTS 














Elgin Watchmakers College 


Teaches watch making, engraving 
and jewelry repairing. Our Fall 
term opens September 6th. Res- 
ervations should be made now. 


Bulletin sent on request. 


ELGIN WATCHMAKERS COLLEGE 
Sk. 


Golden Rule Refiners - Since 19/2 


More 


W ork— One-Hand-control— 

Less On again, off again, instantly. 

Time 

A Hoke-Jewel does all the things a good torch should, but 
does them better than the best. It solders platinum, gold, 
white gold, silver, bronze. It melts, brazes, anneals, welds. 
Fine for novelties as well as high grade jewelry. 


engl Hoke Incorporated 


Circular 22 Albany St., New York, N. Y. 
Cc. &. Co-operating with Jewelers’ Technical Advice Co. 























Gold, Silver 


Platinum 
Refiners and Assayers 


T. B. HAGSTOZ @ SON 





| 709 Sansom St., Philadelphia | 
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This text is the one in manuscript by the 
monk, Jerome of Moravia, of the preaching 
Brothers Monastery, of the rue St. Jacques 
in Paris, contemporary of St. Thomas of 
Aquinas. ; 

_ The manuscript in question is at the 
Bibliotheque Nationale of Paris and in it 
we read at the beginning: Incipit Tractatus 
de Musica, compilatus a fratre Hieronymo 
Moravo, ordinis Fratum Praedicatorwm. 
(Begins the treatise on music compiled by 
Hieronymo, Moravia, of the Order of 
Preaching Brethren): and at the end: 
Explicit Fractatus de Musica Fratis Hiero- 
nymi de Moravia, ordinis Fratum Praedica- 
torum (Treatise on music by Brother 
Hiéronymo of Moravia of the order of 
Preaching Brethren). That is, says M. 
Denne, baron in the dictionary of biog- 
raphy of Hoefer, “one of the most important 
monuments that we possess of the history 
of art of the Middle Ages.” 

The Tractatus de Musica comprises 28 
chapters, of which the eighteenth chapter 
is entitled: De Campanarum in horologiis 
musicum sonum_ sebite formationibus. 
(About the construction of bells regularly 
used with clocks). 

It is evident that if the chimes had not 
existed about 1250, approximate date of the 
time of Jerome’s writings, this chapter could 
not have been written. 

We can see the fact therefore that there 
cannot be any objection as to the complete 
authenticity of the Beauvais cathedral clock, 
which well preserves all the characteristic 
of a piece of the beginning of mechanical 
manufacture. 

The death of Etienne the Musician before 
1324, places this clock in the beginning of 
the 14th century, and the distinctive charac- 
teristic of this hour clock would even permit 
the advancing of its construction to the 
last years of the 13th century. 

Etienne the Musician was originally from 
Anagni, Italy. 

How is it that this mechanism is still in 
condition to-day after more than 600 years? 

It is because, in all probability, being a 
little complicated, it must not have been 
worked but seldom, and at very rare 
intervals. When it would stop, for want 
of care, it was no doubt left for long periods 
without being meddled with, so that it was 
relatively used but little. 

The fact is, the accounts of the cathedral 
make hardly any mention of it in the course 
of the centuries. 

At all events, it seems very certain that 
the ancient clock of Beauvais—we must 
not confuse it with the astronomical clock 
of Vérité, constructed in the middle of the 
19th century and which is installed in the 
same cathedral—is the oldest of all the 
known clocks. It is really the most ancient 
still working. 








“This,” said the salesman, “is really a 
great little lighter. Of course, it is much 
more trouble than lighting a match, but 
then it takes only twice as long!” The 
freshman purchaser departed, well pleased. 

—Princeton Tiger. 





Nowadays when a girl gets her neck 
broken in an automobile we don’t know 
whether the car was wrecked or not. 

—Grinnell Malteaser. 
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American Tourists’ Watches Slow Down 
in Europe, Says Foreign Contemporary 

















N the “Daily Mail” attention is called to 

an unusual phenomenon, which, however, 
has been known long ago: the watches of 
American tourists in London lose, says the 
Uhrmacher Kunst. If the traveler from 
America journeys to Europe, he indeed, in 
any case, has set his watch ahead about 
four minutes with crossing each degree of 
longitude, but if then in London he sets his 
watch to Greenwich time to the exact 
second, and if it is the best chronometer and 
is regulated in New York to the exact 
rate, it will lose about three minutes within 
a week. Qn this basis the clock of a Lon- 
don hotel which is very largely patronized 
by wealthy Americans, has for about 20 
years been regularly set ahead about three 
minutes, wherefore the guests, if they ad- 


_just their watches accordingly, do not ar- 


rive too late in traveling. 

To what this phenomenon is to be traced 
back is not completely cleared up; that 
with pendulum clocks the pendulum is ad- 
justed at every place according to its lati- 
tude and altitude, is clear, but how it can 
be with watches, whose regulated rate with 
a balance is mostly dependent upon the 
temperature—which, however, is also com- 
pensated in good watches—the speed 
changes with the location, is entirely ob- 
scure. The London watchmakers trace it 
to the climate, which, however, is not very 
plausible. 

ns 

George F. Bley, who himself was active 
many years in England as director of a 
watch factory, writes the Uhrmacherkunst 
that he was not acquainted with the slowing 
down of American watches in England. He 
considered the article one of the usual exag- 
gerations of the daily newspapers and sent 
the following humorous observations rela- 
tive to the problem: 

“As the above newspaper notice indicates, 
the precision watches of Americans strike 
in England. What may the cause be? 
There are still disputes in the professional 
world regarding the origin of the phe- 
nomenon, wherefore watches change their 
rate on fast railroad journeys. Then the 
new phenomenon arises, that pendulum 
clocks change their rates every six hours, 
exhibit ebb and flow so to speak, because 
old Mother Earth is pressed oval with its 
journey in the direction of the star Capella 
through the rebounding of the ether with 
which the universe is supposed to be filled. 
Now comes the terrible news that the 
watches of Americans lose in’ England. It 
makes one’s head swim over all of these 
phenomenal manifestations. 

“One could think that the Americans on 
the journey on board the floating palace 
hotels go out on explorations and also ran- 
sack all the machine rooms, and thereby 
magentize their watches in the proximity 
of dynamoes and electric motors, Then, 
however, it were singular, if these watches 
all lost, since watches. with magnetized hair- 
springs also frequently gain. 


The moist climate of England, which per- 
haps could cause the quick thickening of 
many oils, would also not always cause the 
quick thickening of many oils, since the 
small oscillations of the balance are fre- 
quently accelerated instead of slowed down. 

“Perhaps through the following argument 
according to the simplest rules of logic one 
arrives ‘at the source behind this new phe- 
nomenon. 

“The American watchword is: ‘Time is 
money. Then also: ‘Money = Time, or 
= Zeit,’ to express it in German. It fol- 
lows: ‘Much money = much time.’ Since 
Americans, as everyone knows, have ‘much 
money,’ just so they also have ‘much time. 
Whoever has much time, for him it passes 
slowly; that is entirely natural. Since 
Professor Einstein has discovered the rela- 
tivity of time, that is also entirely compre- 
hensible. According as the Americans have 
so enthusiastically received and hospitably 
taken up the professor with his theory in 
his head and his violin under his arm, the 
time in the U.S.A. has simply become rela- 
tive and the watches must be matched to 
this fact. On this account the American 
in England must set his watch ahead every 
week about three minutes. 

“For our horological science it would be 
an interesting mathematical calculation to 
determine about how many hours and 
minutes the rich American must set his 
watch ahead every day in poor Germany. 
For the inventor then it is high time to 
discover a ‘relinvar’ material, similar to 
the invar and elinvar, from which corre- 
sponding hair springs can be produced in 
order to make the ‘relativity invariable.’ If 
this should succeed by the first of April, 
then by the beginning of the next annual 
tourist season such watches could already 
be on the market or at the Leipzig fair, 
so that every American can buy himself 
a ‘relative correct-running wrist watch,’ 
through which the dull times of the watch 
industry could be removed. 

“That would be desirable, in order to 
postpone still a little the ‘decline of the 
Occident,’ against which the author of this 
book himself, the prophet Spengler, would 
have nothing to which to object.” 








Little boy: Papa, oysters must be awfully 
lazy. 
Pop: Why, son? 
L. B.: Because it says in this book that 
oysters are always found in beds. 
—Stevens Stone Mill. 





The height of ingratitude would be to 
prohibit smoking on the campus of Duke 
University. —Mink. 





Nip: Give me a sentence with the word 
fascinate in it. 

Tuck: My wife has ten hooks on her 
dress, but she is getting so stout that she 
can only fasten eight. —Lehigh Burr. 
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Jewelers, Dentists and 


Metal Workers 


WORK BENCHES 


with the back and front 
reversible tops— 


ONE and TWO SEAT SECTIONS. Full 
width drawers and pans. Detachable lower 
legs—all iron. 


Never Saw 


GREATER 
BENCH 
| VALUE 
Good Hard 
Close Grain 
Maple Tops 








Learn all about. 
the benches 
of real quality 


LEIMAN BROS. 


23 {(BS827} Walker St. 
NEW YORK 


Makers of good machinery for 35 years 

















MAX RAUCH 


Licensed and Bonded Auctioneer in the State of 
North Carolina 








Auctioneer of Ability 


Sales Conducted for Reliable Jewelers 
anywhere in the U. S. and Canada. 


15 Years Experience in Selling 
Jewelry at Auction. 


No Sales Too Small or Too Large for 
Me to Handle. Reference Upon Re- 
quest. 











If You Want the Best Results Write or Wire 


MAX RAUCH 


Office: 645 Church St., Norfolk, Va. 


Phone 39973 


Foot Blowers 


Supplying air for blow- 
pipe work. 
Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 
No imitators use the 
same quality of boards, 
selected sheepskin bellows, 
or Up-River Para Rub- 
y ber disks. 
\W 1) Quality goods last longer. 
Send for Catalog B-J 


Buffalo Dental intuitions Co. 
Box 979. BUFFALO, N. Y. 














@ We wish to call your attention to the fact that 
we are in a position to do your melting of gold, 
silver, platinum, or any waste that contains 
precious metals, while you wait. We will return 
your metal or pay you full market price for same. 


@A trial will convince you. 


M. WALLACH 


Gold, Silver and Platinum Refiner 
ASSAYER and SWEEP SMELTER 
26 Forsyth Street New York 
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[Patents Granted by the United States and 
7 the Registered Trade-Marks] -. 





UNITED STATES PATENTS 





Issue of Aug. 2, 1927 


1,637,337. METHOD OF MAKING WATCH- 
CASES. Harry Coox, Sag Harbor, N. Y., 
assignor to Joseph Fahys & Co., New York. 
Filed Nov. 9, 1925. Serial 67,880. 4 Claims. 

The method of making watch-case centers, which 
method consists in forming a substantially torus- 
shaped watch-case center blank, in arranging said 





blank within a die provided with a lug-forming 
recess, and finally in flowing the metal from the 
inturned flanges of said torus-shaped blank into 
the peripheral body thereof by a combined axial and 
radial expansion and in continuing the axial and 
radial expansion of the blank to flow the metal of 
said blank into said lug-forming recess, 


1,637,699. JEWELRY CLASP. Samuet LAvutTer- 
pacH, New York. Filed Jan. 4, 1927. Serial 
158,873. 3 Claims. 

In a clasp, the combination of two members 
pivoted together and relatively movable around the 
axis of the pivot, the main portions of the. member 
being of similar cross section, one of the members 
being forked and having a slot adjacent to the 





pivot, while the other has an extension beyond 
the pivot co-operating with the slot and forming 
a tongue integral and rigid with the part that 
carries it, said tongue being wider radially of the 
clasp than the remainder of the device, the exten- 
sion of the tongue projecting into the interior of 
the clasp. 


1,637,853. HOLLOW HANDLE FOR METAL 
VESSELS. Lestig A. Brown, Meriden, 
Conn., assignor to International Silver Co., 





Meriden, Conn. Filed March 23, 1927. Serial 
177,626. 2 Claims. 


A hollow handle for metal vessels, consisting of 
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two shells, each comprising grip-portions and socket- 
portions, the said shells formed within their inner 
faces with grooves, stops located in said grooves, 
and the two shells connected together. 


1,637,855. CIGAR LIGHTER. Witt1am J. But- 
LER, Cranston, R. I., assignor to Henry Led- 
erer & Bro., Inc., Providence, R. I. Filed 
Feb. 23, 1927. Serial 170,223. 4 Claims. 

In a cigar lighter, a fuel reservoir carrying a 
wick tube having a wick therein, a pyrophoric tube, 

a spark wheel and thumb wheel unit in sleeve form, 





said two wheels being spaced apart and formed 
integral and of a single piece of metal, and a 
spring pressed pyrophoric material in the tube in 
engagement with the spark wheel whereby an ignit- 
ing spark is carried from the pyrophoric material 
to the wick when the spark wheel is_ operated 
through a rapid rotation of the thumb wheel. 


1,637,997. ELECTRIC SELF-WINDING CLOCK. 
Crayton S. Ham, San Francisco, Cal., as- 
signor to Aaron Turner, Oakland, Cal. Filed 
Jan. 17, 1925. Serial 3,073. 11 Claims. 

A self-winding spring-operated mechanism com- 
prising the combination of a shaft and a coil spring 
having one end secured to the shaft, means loosely 





ti 











mounted on the shaft and having the other end of 
the spring connected thereto, electrically operated 
means cooperating with the first mentioned means 
to wind the spring, a switch for controlling the 
electrically operated means, means automatically 
operated by the shaft for closing the switch, and 
means cooperating with the first mentioned means 
for positively assuring that the switch will remain 
closed until the spring has been wound a pre- 
determined amount. 





DESIGNS 
73,216. PENDANT. FREDERIC WHITAKER, 
Providence, R. I. Filed March 22, 1927. 


Serial 21,249. Term of patent 3% years. 
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73,193. WALL CLOCK. Joun H. Pace, Detroit, 


Filed Jan. 31, 1927. 
of patent 7 years. 








Mich. Serial 20,550. 


Term 





UNITED STATES TRADE-MARKS 


Issue of Aug. 2, 1927 


The following trade-marks are published in com- 
pliance with Section 6 of the Act of Feb. 20, 1905, 
as amended March 2, 1907. Notice of opposition 
must be filed within 30 days of this publication. 

Marks applied for ‘“‘under the ten-year proviso” 
are registrable under the provision in Clause (b) 
of Section 5 of said Act as amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a fee of 
$10 must accompany each notice of opposition. 
Ser, 244,370. Joser ScHmatz,-doing -business as 

J. Schmalz, Pforzheim,~Germany. Filed Feb. 
14, 1927. 


Exita 


Particular description of gcods.—Knives and 
Forks of Nonprecious Material, Scythes, Sickles, 
Straw Knives, Hatchets, Saws, Saw Blades, 
Weapons for Cut and Thrust; Tools for Metal 
Workers—Namely, Files, Hammers, Vises, Planes, 
Taps, Dies, Reamers, Borers, Drills, Drill Chucks, 
and Hand-Operated Flywheel Drilling Devices; 
Jewelers’ Tools—Namely Drawing Benches, Draw 
Plates, Wire Mills, Rolling Mills, Presses, Stamps, 
Shears, Pliers, Nippers, Tongs, Forceps, Pincers, 
Polishing and Grinding Tools; Pulleys, Engravers’ 
Vise Clamps, and Tank Filter for. Recovering the 





Precious’ Métale*from Refiners Sweeps and Wash 


Waters, 
Claims use since 1911, 


Ser, 248,176. Joseru Gort ies, doing business as 
Jagot, New York. Filed April 29, 1927. 


JAGOT 


Particular description of gocds.—Watches, Watch 
Movements, and Parts of the Same. 
' Claims use since April 15, 1927. 
Ser. 250,157. Gro. Borcretpt & Co., New York. 
Filed June 8, 1927. 





oO 
Particular description of goods.—Clocks and 
Parts Thereof. 
Claims use since Oct. 10, 1926. 
Ser. 249,652. Evcos Watcnu: Co., New York. 


Filed May 27, 1927. 
No claim is made to the exclusive use of the 
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‘words “Perfect Service” apart from the mark 


shown in the drawing., 











Particular description of goods.—Watches. 
Claims use since about March, 1922. 
Ser. 233,457. Maurice L. Novack, Minneapolis, 
Minn. Filed June 18, 1926. 


REST-RIGHT 


Particular description of goods.—Finger Rings. 
Claims use since March 15, 1925, 
Ser. 248,042. CuHartes M. Levy & Son, 
York. Filed April 27, 1927. 
The lining on the drawing is intended to indicate 
shading only. 


New 


Particular description of goods.—Articles of 
Jewelry Made of Precious or Semiprecious Metals 
or a Combination Thereof—Namely, Rings, Brace- 
lets, and Other Personal Jewelry, But Not In- 
cluding Watches. 

Claims use since 1890. 


249,666. LirppMaNNn, Spier & Haun, New 
York. Filed May 27, 1927. 


‘Ser. 





Particular description of goods.—Bracelets, Bead 
Necklaces, Metal Necklaces, Brooches, Bar Pins, 
Earrings, Cuff Pins, and Finger Rings, Also Mesh 
Bags, Vanity Cases, Hair Bandeaux, and Hat Or- 
naments Made of or Plated with Precious Metal. 

Claims use since Nov. 10, 1926. 

Ser, 249,949. Coun & RosensercerR, Inc., New 
York. Filed June 3, 1927. 


Spirit of St. Louis 


Particular description of goods.—Ornamental 
Pins Made of or Plated with Precious Metal. 
Claims use since May 26, 1927. 


[ACT OF MARCH 11, 1920, SEC. 1 (b)]. 
THESE REGISTRATIONS ARE NOT. SUB- 
JECT TO OPPOSITION 
Aug. 2, 1927 
230,802. (CLASS 28. JEWELRY AND PRE- 

CIOUS METAL WARE.) Tue Napier Co., 


CIRCULAR 
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Meriden, Conn. Filed Jan. 6, 1927. Serial 


242,435. 


PALM BEACH 


Particular description of goods.—Vanity Boxes 

Made of or Plated with Precious Metal. 

Claims use since Dec, 21, 1925. 

230,813. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Jacos Bixorr & Co., INc., 
New York. Filed May 25, 1927. Serial 
249,496. 


BEDFORD 


Particuiar description of goods.—Watches, Watch 
Cases, Watch Movements, and Parts Thereof. 
Claims use since July, 1922. 


Trade-Marks Registered Aug. 2, 1927 


230,574. GOLD-PLATED CANDLESTICKS, 
FRUIT BOWLS, SALT AND PEPPER 
SHAKERS, ETC. E. & J. Bass, Inc., New 
York. Filed Dec. 28, 1926. Serial 242,041. 
Published May 3, 1927. Class 28. 


230,584. WATCHES, WATCH MOVEMENTS, 
AND PARTS OF THE SAME. S. Werss- 
MAN Co., Inc., New York. Filed Jan. 15, 
1927. Serial 242,933. Published April 26, 
1927. Class 27. 


230,586. WATCHES, WATCHCASES, WATCH 
MOVEMENTS, AND PARTS THEREOF. 
Hipp DiptsHeIm Co., Inc., New York. Filed 
Jan. 21, 1927. Serial 243,152, Published 
April 26, 1927. Class 27. 


230,648. PEARL NECKLACES, BROOCHES, 
BEAD NECKLACES, BAR PINS, BRACE- 
LETS, AND EARRINGS. Coronrat BeEap 
Co., Inc., New York. Filed Aug. 18, 1926. 
Serial 236,117. Published May 17, 1927. 
Class 28. 


230,658. ARTIFICIAL RUBIES AND SAP- 
PHIRES, ETC. Tue Patrais Royar Inc., 
Washington, D. C., Filed Feb. 9, 1927. Se- 
rial 244,096. Published May 10, 1927. Class 
28. 


230,659. WATCHES AND PARTS THEREOF. 
Diet Watcu Case Co., Inc., New York. 
Filed Feb. 10, 1927. Serial 244,142. Pub- 
lished May 17, 1927. Class 27. 


230,665. WATCHES AND PARTS THEREOF. 
Diet Watcu Case Co., Inc., New York. 
Filed Feb. 23, 1927. Serial 244,751. Pub- 
lished May 10, 1927. Class 27. 


230,666. WATCHES AND PARTS THEREOF. 
Diet Watcu Case Co., Inc., New York. 
Filed Feb. 23, 1927. Serial 244,752. FPub- 
lished May 10, 1927. Class 27. 


230,667. WATCHES AND PARTS THEREOF. 
Diet Watcu Case Co., Inc., New York. 
Filed Feb. 23, 1927. Serial 244,753. Pub- 
lished May 10, 1927. Class 27. 


230,668. WATCHES AND PARTS THEREOF. 
Diet Watcu Case Co., Inc., New York. 
Filed Feb. 23, 1927. Serial 244,754. Pub- 
lished May 17, 1927. Class 27. 


230,669. WATCHES AND PARTS THEREOF. 
Diet Watcu Case Co., Inc., New York. 
Filed Feb. 23, 1927. Serial 244,755. Pub- 
lished May 17, 1927. Class 27. 


230,670. WATCHES AND PARTS THEREOF. 
Diet Watcu Case Co., Inc., New York. 
Filed Feb. 23, 1927. Serial 244,756. Pub- 
lished May 10, 1927. Class 27. 


230,671. WATCHES AND PARTS THEREOF. 
Diet Watcu Case Co., Inc., New York. 
Filed Feb. 23, 1927. Serial 244,757. Pub- 
lished May 17, 1927. Class 27. 


230,672. WATCHES AND PARTS THEREOF. 
Diet Watcu Case Co., Inc., New York. 
Filed Feb. 23, 1927. Serial 244,759. Pub- 
lished May 10, 1927. Class 27. 


230,673. WATCHES AND PARTS THEREOF. 
Diet Watcu Case Co., Inc., New York. 
Filed Feb. 23, 1927. Serial 244,760. Pub- 
lished May 10, 1927. Class 27. 
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230,678. WATCHES AND PARTS THEREOF, 
WattHaM WatcH Company, WALTHAM, Mass, 
Filed. Oct. 20, 1926. Serial 238,929, Pyp. 
lished May 10, 1927. Class 27. 

230,681. CONFECTIONERS’ AND RESTAU. 
RANTS’ SILVERWARE. AsraHam Kos. 
TRINSKY, doing business as Grand Silver Co, 
and Grand Metal Spinning Co., New York. 
Filed Nov. 11, 1926. Serial 239,938. Pup. 
lished Feb. 1, 1927. Class 28. 


230,687. CLOCKS AND WATCHES. Etna 
Watcu Co., New York. Filed Dec. 10, 1926, 
Serial 241,270. Published April 26, 1927, 
Class 27. 

230,696. SILVER-PLATED CANDLESTICKS, 
FRUIT BOWLS, SALT AND PEPPER 
SHAKERS, ETC. E. & J. Bass, Inc., New 
York. Filed Dec. 28, 1926. “Serial 242,040, 
Published May 3, 1927. Class 28. 

230,698. WATCHES. Tue Dveser-Hamppen 
Watcu Co., Canton, O. Filed March 2, 1927, 
Serial 245,086. © Published May 17, 1927, 
Class 27. 

230,699. WATCHES, CLOCKS, WATCH 
MOVEMENTS, CLOCK MOVEMENTS, 
AND WATCH DIALS. Max S. Greenwatp, 
New York. Filed March 2, 1927. Serial 
245,092. Published May 3, 1927. Class 27, 

230,762. WATCHES AND PARTS THEREOF, 
MESSINGWERK SCHWARZWALD AKTIEN-GESELL- 
scHAFT, Villingen, Germany. Filed March 20, 
1925. Serial 211,368. Published April 26, 
1927. Class 27. 

230,773. WATCHES. GoitpMan JeEwetry & Op. 
TicaL Co., St. Louis, Mo. Filed March 14, 
1927. Serial 245,709. Published May 17, 
1927. Class 27. 








Practical Publicity for the Retailer 
(Continued from page 93) 





eration the wedding ring and stated 
that during the long period of time they 
were well pleased with all their jewelry 
bought in this place. They called me 
the “Family Jeweler.” This declara- 
tion made Bertl feel proud. 

Our establishment has grown from a 
small one to a position of usefulness 
to the community, as well as reaching 
far out of the state. The splendid vol- 
ume of business with which our cus- 
tomers have favored us we feel is a 
reflection to the principle of just deal- 
ing, which it has been our constant en- 
deavor to adhere strictly and conscien- 
tiously to. 

We take this opportunity of thanking 
you each and all for the splendid sup- 
port which makes possible the celebra- 
tion of our Forty-ninth Anniversary. 

Serving four generations of satisfied 
customers and ready for you. 

NorBerT BERTL, 
The Popular Jeweler and 
Diamond Expert 
* * * 

“Tiny Treasure Book” is the title of a 
very interesting little booklet distributed to 
a jewelers by the Elgin National Watch 

0. 

The booklet is one which will be read with 
much interest by the recipient and, more- 
over, it will be retained because of its in- 
formativeness. The contents include some 
interesting paragraphs on “The Spirit of 
Gift Giving”; “The Magic of Gems”; “The 
Origin of Natal Gems”; “The Romance of 
Rings”; “The Geography of Gems”; “A Few 
Historic Jewels,” and the “Tale of Time.” 
The booklet also gives wedding anniver- 
saries, birth months, and - illustrates timely 
gifts of a general nature. 





